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Foreword

Welcome to Gateshead’s Rural Economic Strategy. This document highlights the approach 
of Gateshead Council and its partners to supporting economic growth in the borough’s rural 
communities.

In developing our first Rural Economic Strategy in 2010, the council sought to articulate the economic 
issues facing the area and outline a plan of action for working with partners to attract new businesses 
and employment opportunities. I’m pleased to say that, through the hard work of a wide range of 
public, private and voluntary sector bodies, and of course local residents, it has proved successful. 

In addition to the development of a number of exciting new initiatives, such as ‘The Branch’ enterprise 
hub at the National Trust’s Gibside Estate and the new Ryton local produce market, the strategy has 
helped raise the issues facing rural Gateshead within new partnerships and attract funding to support 
economic growth. 

The new strategy seeks to build on this success and reflects a growing understanding of the needs of 
the borough’s rural communities. It comes at a time when there will be opportunities for new funding 
to support economic growth in rural areas. Partnerships developed over the last three years will be 
strengthened and new linkages sought. 

 

Rural Gateshead offers beautiful, unspoilt countryside, renowned heritage sites and a high quality 
living environment that makes it an excellent place to live, work and visit. We have the opportunity, 
through the work of this strategy, to support the development of new jobs and businesses that 
will enhance the sustainability of these communities, and help attract new visitors to the area, to 
experience what rural Gateshead has to offer. 
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Executive Summary 

Gateshead’s first Rural Economic Strategy covered the period from 2012-2015. The aim of the 
strategy and action plan was to provide a comprehensive framework to help improve the economic 
performance of the rural area and maximise its contribution to economic growth across both 
Gateshead and the wider area. 

This revised strategy seeks to build on the initial successes achieved by the council and its partners 
and further develop key public, private and voluntary sector initiatives to encourage ongoing growth.  
It reflects the development of regional partnerships including links with the North East Local 
Enterprise Partnership (NELEP) and the North East Combined Authority (NECA). It is also in keeping 
with local policy such as Gateshead’s Sustainable Communities Strategy - Vision 2030, The Council 
Plan and Creative Gateshead – A Culture Strategy for Gateshead.

The strategy is being revised at an opportune time, given the potential access to funding through 
the NELEP’s European Structural Investment Fund (ESIF), the Local Growth Fund and the new Rural 
Development Programme for England. However, it also comes at a time when the pilot project for 
rural enterprise development the Rural Growth Network is ending. Whilst there are significant funding 
opportunities that will arise, the likelihood is that there will be more stringent criteria attached to 
these funds.

The strategy also reflects the need to promote private sector growth and local decision-making and 
the need for sustainable rural economic growth via a positive approach to new development. 

Key priorities for the strategy and action plan are based on the three themes of:

1) Business - Encourage economic growth in rural communities

  Research has shown the need for a two pronged approach to support the growth of tourism. Not 
only is there the need to enhance the growth of tourism related businesses to reap the benefits 
derived from both new and existing tourism activity, there is also a need to ensure that the area is 
marketed more effectively to maxismise business growth. 

  Food and drink production, including farming and farm diversification, is a growing sector, 
especially affordable niche products that cater for the changing tastes of the modern consumer. 
Speciality products are the basis for many businesses and enhance the tourism offer.

  Maximising the economic potential of land and property assets will help generate new 
commercial opportunities. There is a need to create new business accommodation within rural 
locations, particularly enteprise hubs that will support the growth of new businesses, and work 
with the private sector to increase overnight stays including a new high quality hotel and other 
accomodation that target different markets.
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2)  People - Develop the local labour market to meet the needs of the rural economy 

  A better understanding of the needs of individuals will help enhance the growth of the rural 
economy. Raising the awareness and participation of young people in learning, including higher 
level learning, is important to help meet the economic needs of the rural area and the borough as 
a whole. 

  Research has highlighted the need to continue to support the skills development of young 
people, who often suffer from being some distance from further education and training 
opportunities. There is also the need to ensure that adults have the right skills for the emerging 
jobs market, especially the growth in flexible work opportunities and part time employment. 
Residents need support to overcome barriers to work, including those that specifically impact on 
people living in rural areas, such as distance from employment opportunities. 

  Self-employment and home working is more common in rural areas than in urban areas. 2011 
Census data has suggested that in Gateshead, 8% of people living in the rural area are self-
employed compared to approximately 6% in the urban area. However this figure is still lower than 
the national average of 10.4%. There is a need to look at opportunities to address rural isolation 
through the use of networking lounges and enterprise hubs. 

3) Place - Create successful and resilient rural communities 

  Partnership working will help increase the number and availability of affordable homes, whilst 
improving the condition and use of the existing housing stock will also be explored. The 
development of viable locally based services will be encouraged, whilst links to other cross cutting 
themes such as transport solutions are also included in the action plan.

  Cultural and heritage assets, the quality of the natural environment and existing community 
infrastructure enhance the quality of place, making rural areas excellent places to live and work. 
There is a need to improve the place offer and sensitively utilise these assets to support economic 
growth with partnerships such as the Land of Oak & Iron Landscape Partnership. Creating 
new habitats, such as wetlands, can increase the number of visitors to the local area, as well as 
enhancing biodiversity. 
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Key Interventions

Interventions needed to deliver the action plan and address the above themes include focusing on 
areas such as tourism which is a key asset for rural Gateshead. There is an opportunity to build on 
this potential by increasing visitor numbers to nationally and regionally significant attractions such 
as the Angel of the North and Gibside. There is also a need to better promote other less well known 
attractions such as the Derwent Walk to day visitors both locally and from across the region. 

Maximising the offer of flexible employment space is key for expansion of local and existing 
businesses as well as encouraging and attracting start ups to the area. The strategy will therefore 
aim to re-use or fully utilitise space within existing buildings as well as facilitating home working to 
encourage a more diverse and responsive employment base.

Reducing worklessness is essential to help secure a sustainable economic future in rural Gateshead.  
It will provide a local workforce to meet the needs of business and will increase disposable income 
and therefore improve overall productivity of the wider region. Projects, such as the Land of Oak & 
Iron, aim to create regeneration and employment opportunities by conserving and promoting the 
area’s industrial past which included pioneering ironworks. 

Provision of new housing and a good quality of life are vital in attracting people to rural Gateshead 
and to retain the existing population. Improving broadband and transport connections including the 
cycle network are also key interventions. In addition, enhancing the area’s outstanding natural and 
historic environment will make for sustainable and successful communities.  

A detailed action plan has been developed and is detailed in full in Appendix 1.
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Introduction 

Aim of the Strategy

This strategy aims to improve the economic performance of rural Gateshead. It reflects the 
development of regional partnerships including links with the North East Local Enterprise Partnership 
(NELEP) and the North East Combined Authority (NECA). It is also in keeping with local policy such 
as Gateshead’s Sustainable Communities Strategy - Vision 2030, The Council Plan and Creative 
Gateshead – A Culture Strategy for Gateshead.

The strategy outlines a series of actions that will help increase the economic performance within rural 
Gateshead and contribute to increasing overall performance of the borough and the wider region. 
It will deliver changes that will retain wealth within communities and thereby enable residents to 
realise their full potential and benefit from a more prosperous and sustainable rural offer. The strategy 
will support partnership working and seek to improve access to external funding.  It aims to tackle 
barriers and constraints to growth and sensitively exploit the economic opportunities presented by 
rural assets. The strategy is structured around three themes reflecting the challenges facing the rural 
economy:

Business  Encourage economic growth in rural communities

People   Develop the local labour market to meet the needs of the rural economy

Place    Create successful and resilient rural communities with an attractive, accessible and 

    sustainable environment

Rural areas face a range of interconnected problems, challenges and opportunities. Some are 
uniquely rural, such as those facing traditional land-based industries like farming and forestry; others 
are faced by communities everywhere but have distinctive characteristics by virtue of the nature of 
rural settlements. 

Rural communities need a diverse range of local businesses and work opportunities to flourish. But 
patterns of living and working have evolved over the last 50 years to such an extent that urban and 
rural areas no longer co-exist independently. 

Changes in the economy and increased mobility mean that there is a new economic dependency 
between urban and rural areas; this is an important context when considering interventions that seek 
to boost economic opportunities in rural communities. In addition, the need to respond to climate 
change and protect valuable natural resources is an important component of this relationship. 
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Geographic context and history

The strategy area stretches from the west of Gateshead, including Chopwell and Crawcrook, to 
Lamesley in the south. It accounts for around two thirds (94 km2) of the geographic area of Gateshead 
(142 km2) and is home to almost 52,000 1 people . The 2011 Census demonstrates that of which 16.7% 
are aged under 16, 9.4% are aged between 16-24, 53.3% are 25-64 and 20.8% are over 65. 

It is made up of the six rural wards of Ryton, Crookhill & Stella, Crawcrook & Greenside, Chopwell and 
Rowlands Gill, Winlaton and High Spen; Whickham South and Sunniside and Lamesley as outlined in 
the map below. 

                 
Figure 1: Gateshead Rural Economic Strategy Area
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1 2011 Census Key Statistics – All usual residents

RYTON, CROOKHILL & STELLA

WINLATON & HIGH SPEN

CHOPWELL & ROWLANDS GILL
WHICKHAM SOUTH & SUNNISDE

LAMESLEY

CRAWCROOK & GREENSIDE

  Gateshead Rural Wards

  ONS Rural Classification

© Crown copyright and database rights 2015 Ordnance Survey Gateshead 100019132



Local Authority Rural/Urban Classification

According to the Local Authority Rural/Urban Classification, Gateshead is officially a Major Urban 
District2. This classification is based on the proportion of population living in urban or rural 
settlements. The Rural/Urban Definition, an official national statistic, defines any settlement over 
10,000 as urban, with the remainder defined as rural town and fringe, village, hamlet or dispersed. 

Gateshead’s rural wards comprise of the fourteen settlements outlined below. The population and 
demographics of these are set out in Table 1 below. (See also Appendix 3 – Rural Settlement IMD 2010 
Profiles).

*The remaining 14,000 population live in areas not large enough to be classed as settlements.
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Settlement

Ryton

Streetgate & Sunniside

Rowlands Gill

Crawcrook

Chopwell & Blackhall Mill

Crookhill

Highfield

Greenside

High Spen

Stella

Kibblesworth

Clara Vale

Winlaton Mill

Eighton Banks

Population

4,352

4,338

4,288

4,153

3,636

2,962

2,740

2,013

1,953

1,575

1,510

1,378

1,371

1,669

37,938

Working Age 
Population 
- 16-64 (%)

2,658 (61)

2,895 (67)

2,567 (60)

2,712 (65)

2,360 (65)

1,831 (62)

1,677 (61)

1,341 (67)

1,218 (62)

1,075 (68)

972 (64)

955 (69)

822 (60)

1,108 (66)

24,191 (64)

% Aged 
0-19

 

20

22

20

21

22

25

26

25

21

24

20

21

18

18

22

% Aged 
65+

24

17

24

19

18

19

18

13

22

13

22

15

25

20

19

% Male/ 
Female

48 / 52

49 / 51

49 / 51

49 / 51

50 / 50

47 / 53

48 / 52

49 / 51

49 / 51

49 / 51

48 / 52

50 / 50

48 / 52

50 / 50

49 / 51

2 Office of National Statistics Local Authority Rural/Urban Classification



The Natural Environment

West of the Team Valley, Gateshead consists of a series of wooded river valleys flowing north into 
the Tyne. Much of this is classed as ancient woodland and provides a link with the original wildwood 
that once covered vast areas of England. Between the valleys are areas of farmland, interspersed with 
grasslands, wetlands and pockets of woodland. The countryside is rich in biodiversity, including some 
of the rarest species such as red kites, otters and red squirrels. A network of eight statutorily protected 
Sites of Special Scientific Interest and over one hundred designated Local Wildlife Sites form the most 
important areas for wildlife in rural Gateshead.  

The conservation, enhancement and promotion of this valuable resource for the benefit of both 
people and wildlife are important to the success of rural communities and the rural economy. The 
natural environment contributes towards the economy of the rural area in a number of ways, which 
include:

• Traditional rural enterprise such as farming and forestry; 

• Providing a pleasant place to set up business and work;

• Recreational opportunities and formal visitor attractions; and

• Opportunities for harnessing renewable energy.

The area forms part of the Tyne & Wear Lowlands and Durham Coalfield Pennine Fringe National 
Character Areas3. Topographically, it is made up of undulating land which rises from the urban area 
to elevations between 220m and 257m, cut into by the valleys created by the River Tyne, Barlow 
Burn, River Derwent and River Team. The hilly ground with a combination of mixed woodlands and 
agricultural land creates a distinctive character for rural Gateshead.

It is therefore critical that, in implementing this strategy that development of the rural economy in 
Gateshead is both environmentally and ecologically sustainable.

The Historic Environment  

Gateshead’s rural area possesses a wealth of cultural and heritage assets. There are hundreds of locally 
and nationally listed buildings, mostly in private ownership with the vast majority not open to the 
public or recognised as visitor attractions. 

The industrial development of the rural area goes back as far as coal in the 1300s but it was in the 
16th and 17th century that coal mining was joined by metal working and became a major part of the 
life and economy of the entire region. Lead mining in the area dates back as far as 1150 as lead ways 
ran down from the hills bringing smelted metals to be refined in early factories then subsequently 
transported along the River Tyne. As a consequence the area carries many associations with these 
industries.
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The combination of the area’s rivers, minerals and woodlands led to the raw materials of coke and iron 
ore being used to produce iron, with the first recorded Derwent ironworks in 1545. Proximity to the 
River Tyne was vital for both imports and exports. Ironworks were later established in Winlaton Mill 
and Swalwell which were, in effect, the precursors to the great 18th and 19th century factory systems 
which drove the national economy.

The coal industry brought with it wealth and a rise of landed and merchant families. Large and 
powerful dynasties grew up on the back of coal profits such as Gibside Hall; a magnificent stately 
home, gardens and chapel now owned by the National Trust. The family home and administration 
hub of the Gibside Estate, was built in the 1620’s and extensively altered in the 18th and early 19th 
centuries, before falling into a state of disrepair in the twentieth. Gibside is also home to one of the 
finest surviving Georgian Gardens in the country, which includes the entire estate as it is designated, a 
‘forest garden’. These gardens have recently been identified by reputable conservation management 
consultants as being in the top five in the country. There are eleven Conservation Areas within rural 
Gateshead. Some of which, like Gibside, are associated with historic planned landscapes such as 
Bradley Park, Axwell Hall and Ravensworth. Gibside is the only one of these estates which is accessible 
to the public as a visitor attraction. 

The area is also made up of settlements or parts of settlements that retain a pattern and character that 
give them a unique identity such as Clara Vale and Marley Hill being typical ex-pit villages. Ryton is an 
old agricultural village with Victorian suburban extensions along the wooded slopes of the River Tyne 
and Rowlands Gill with its Edwardian housing and attractive wooded denes.

 

National and Local Strategy 

National Context

Economic growth is one of the Government’s key priorities. Their aim is to secure an economy that is 
more dynamic and balanced between public and private sectors as well as between regions. The Plan 
for Growth4 , the Governments’ Growth Review document sought to better understand the conditions 
that are needed for private sector growth and the barriers that stifle progress. It is based on four 
overarching ambitions, which are to:

• Make the UK the best place in Europe to start, finance and grow a business; 

• Create a more educated workforce that is the most flexible in Europe; 

• Encourage investment and exports as a route to a more balanced economy; and

• Create the most competitive tax system in the G20.
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The second phase of the Growth Review focused on a number of areas, including the rural economy. 
The Rural Growth Review found that the economic structure in rural areas is broadly the same as that 
in urban areas, and that there are close links and interdependencies between them. However it also 
identified some important differences between the economies including specific barriers to growth 
such as poor communications; the greater importance of small and medium sized enterprise, the lack 
of start-up and follow on accommodation and a suitably qualified workforce in rural areas.

The Review also confirmed that rural areas have a number of comparative advantages, such as space 
for businesses to develop and expand sustainably and plentiful supplies of natural resources on which 
key rural industries such as agri-food, tourism and renewable energy depend.

A number of measures were announced in the Rural Growth Review structured around five themes:

1. Enabling rural businesses to grow and diversify

2. Supporting rural tourism

3. Expanding our food and drink sector

4. Delivering green growth

5. Reducing regulation on farms

The Local Growth White Paper set out how the Government intends to put businesses and local 
communities in charge of their own futures by giving them greater incentives for local growth and 
changing the way central government supports and maintains growth. The paper focused on three 
key themes: 

•  A shift in power to local communities and businesses, enabling communities to tailor their 
approach to local circumstances;

•  Promoting efficient and dynamic markets, in particular the supply of land, and providing real and 
significant incentives for places that go for growth; and

•  Supporting investment in places and people to tackle the barriers to growth that the market will 
not address itself.

In 2012, the Government published the new National Planning Policy Framework, which outlined that 
“Planning policies should support sustainable economic growth in rural areas by taking a positive 
approach to new development”. Planning strategies should maintain a prosperous rural economy 
including policies to:

• Support the sustainable growth of rural businesses; 

• Promote the development and diversification of agricultural businesses; and 

•  Support sustainable rural tourism and leisure developments that benefit rural businesses, 
communities and visitors and which respect the character of the countryside. This should include 
supporting the provision and expansion of tourist and visitor facilities in appropriate locations 
where identified needs are not met by existing facilities in rural service centres.
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Two other policy developments are notable and relevant. The Skills for Sustainable Growth Strategy 
sets out the Government’s vision for reform of the further education and skills system, the aim of 
which is to improve the skills of the workforce, the performance of the economy and engagement 
in learning. The Trade and Investment White Paper sets out a framework for building trade and 
investment including the delivery of the practical support businesses need to trade and invest.

DEFRA’s Rural Statement of September 2012 reinforced the governments aspirations for the growth 
of the rural economy, which has seen funding directed at growth issues such as the development of 
a series of pilot Rural Growth Networks – including one in the North East – new European funding 
from 2015 will be more targeted to growth issues. This approach dovetails well with the timescales for 
developing the new strategy and supporting the aspirations within it.

Local Context 

Whilst this strategy seeks to reflect the rural area of the borough, it is important to recognise the wider 
context of the links to not only the urban area of the borough, but the wider links across the NELEP 
area and the rest of the North East. Some key issues include:

•  The potential for rural economic growth to support the growth of the UK economy as a whole;

•  The contribution that culture, heritage and tourism can make to economic growth in the NELEP 
area, as highlighted in the LEP’s Strategic Economic Plan (SEP); 

•  The importance of Gateshead and Newcastle as the driver of economic growth in the region and 
the desire to promote the development of high value jobs in the urban core in sectors such as 
science, manufacturing, digital and creative, business and financial services and healthcare;

• Encouraging population growth in Gateshead to support sustainable economic growth;

•  The increased potential for high value jobs in rural areas through improving broadband speeds; 
and

•  The potential to contribute to the growth of key rural sectors - Experian suggest that Gross Value 
Added (GVA) in the accommodation, food services and recreation sectors is expected to grow at 
an annual compound rate of 1% up to 2030.  

Investment in the rural economy is predominantly through the Rural Development Programme 
for England (RDPE). This programme, jointly funded by DEFRA and the EU, aims to improve 
competitiveness in the agriculture and forestry sector, safeguard and enhance the rural environment. 
It will also foster competitive and sustainable rural businesses and thriving rural communities. 
Funding will be available through the current round of the RDPE programme until 2020. 

In 2013, NELEP asked Lord Andrew Adonis to undertake an independent review of the economy 
of the North East of England and these findings were used as part of the development of the NE 
LEP’s Strategic Economic Plan.  Rural areas were highlighted as important to the growth of the local 
economy, in particular recognising the role to support the growth of tourism and the importance of a 
growing heritage offer. 

The SEP suggests over 100,000 jobs will be created in the period 2014 to 2024 across the NELEP area; 
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increasingly these will be jobs that require a higher level of technical expertise. Improving both the 
broadband infrastructure and the availability of business premises will support economic growth in 
rural areas, including higher level jobs and reduce the need for commuting. There is also a need to 
ensure that residents have the skills for the jobs that are created in rural communities.    

Delivery of the rural objectives of the SEP will be made through the European Structural Investment 
Fund (ESIF), rural funding such as the European Agricultural Fund for Rural Development will need to 
demonstrate the delivery of these objectives, whilst access to European Regional Development Fund 
and European Social Fund funding can also be sought to support economic growth priorities.

The strategy reflects the development of the North East Combined Authority (NECA) which has clear 
aspirations to support the economic growth of the seven authorities including the requirements of 
rural communities. Addressing any issues relating to transport and skills, for example, are essential in 
supporting the economic growth of rural areas and programmes developed by NECA and the NELEP 
reflect the needs of these communities.      

As part of the development of this strategy the council has helped form the North East Farming and 
Rural Advisory Network (NEFRAN), with a view to exploring new opportunities for the rural economy 
across Northumberland, County Durham and Gateshead. The work has actively involved developing 
links with NELEP to promote the issues of the rural area and take forward the outcome of the Rural 
Growth Review.

Local Policy and Strategy 

Vision 2030 sets out the council’s aspiration of local people being able to realise their full potential 
and enjoy the best quality of life in a healthy, equal, safe, prosperous and sustainable Gateshead. This 
includes looking at how people live, travel, use resources and energy, as well as ensuring a sound 
economic future and an attractive local environment for Gateshead. 

The Council Plan 2012–17 describes the council’s priorities for the next five years. The plan focusses on 
areas such as meeting the needs of Gateshead residents and reducing inequality and delivering the 
ambition of sustainable economic growth and well being.  

‘Creative Gateshead’ Gateshead’s Culture Strategy aims to drive economic and cultural growth 
through the development of strong cohesive communities and to build skills of residents and the 
cultural sector by attracting and retaining talent. It also strives to create an improved visitor economy 
with high profile cultural events and the development of strong partnerships with businesses, 
community and voluntary organisations and North East cultural organisations

The Local Plan is the future Plan for Gateshead to deliver Vision 2030 and presents the council’s spatial 
vision for that timeframe. It sets out the spatial planning framework to deliver economic prosperity 
and create lifetime neighbourhoods. 
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Employment projections for the Local Plan predict growth in the local labour market in the next 15 
years. The growth of the working age population is not expected to keep pace with the need for 
workers. This will have specific implications in our rural areas in terms of the draw of the urban core for 
higher level, skilled employment opportunities. To maintain the sustainability of local communities 
there is a need to be able to ensure that residents can also have access to affordable, good quality 
business space in rural areas and that increasing demand for leisure, tourism facilities and housing 
provides opportunities for business development to reduce commuting and for those that want the 
quality of life that rural communities provide.          

Economic and Social Context

Economic Context

Gateshead is ranked the 43rd most deprived local authority in England (of 326) in the 2010 Index of 
Multiple Deprivation, the latest available figures. Whilst rural Gateshead does not face the same level 
of deprivation as urban areas, they do face other significant barriers such as distance from services, 
rural isolation, transport difficulties and broadband accessibility. 

Businesses

The economy of the rural area has changed significantly over the last half of the twentieth century, 
with less reliance on mining and intensive agriculture and a greater diversity of businesses. Forestry, 
leisure and tourism now add to a greater mix of economic activities which draw on their proximity 
to the Gateshead and Newcastle urban area. These are also complemented by provision of services 
on a smaller scale including local shops and rural enterprises, although some smaller villages have 
struggled to support the facilities that are usually considered an integral part of village life. These 
trends are expected to continue.

As a result of their critical role in the rural economy (providing jobs, income and essential goods and 
services), the health of rural businesses plays a significant part in the broader economic and social 
wellbeing of rural communities.

There is only a limited understanding of the detailed structure of Gateshead’s rural economy.  
However, some information is available on new start-ups through business bank account data at ward 
level. In the period from December 2010 – February 20135, 728 new business bank accounts were 
opened, which represents 27% of the total (of 2,706) opened across the borough in this period. With 
157 new accounts, Lamesley saw the highest number of accounts opened, which is likely to reflect 
that part of the ward covers the Team Valley Trading Estate. Whickham South and Sunniside saw the 
lowest at 101 new accounts.  
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The rural area’s average rate of opening new business bank accounts is similar to the overall 
Gateshead average of 122 per ward during this period, with numbers well above the average of 
some of the most deprived areas in the borough. Given the economic underperformance of some 
neighbourhoods and the distance from some markets, levels of entrepreneurship in the rural area 
appear good and more balanced than in previous years.

Further anecdotal information has been drawn from the Rural Growth Network Business Support 
contract that saw 125 businesses supported in Gateshead in the 18 months to March 2015 and which 
saw 25 new businesses created and 90 jobs. This clearly illustrates the potential of economic growth in 
rural Gateshead.   

Almost all premises across Gateshead are capable of obtaining a fixed line broadband connection 
through either a Virgin Media cable service or via the internet service providers that use a BT 
Openreach telephone line. However the broadband speeds that are achievable vary widely 
depending upon location, with slow broadband continuing to be a problem in many rural areas.

Superfast speeds of 24 Mbps and above are becoming more widely available across rural Gateshead 
through a combination of the commercial expansion of service providers’ networks and the publicly 
funded Broadband Delivery UK (BDUK) programme. The take-up of broadband across Gateshead has 
increased significantly in recent years from 61% in 2011 to almost 70% in 2013, with nearly a quarter 
of all subscribers accessing a superfast service. However there continue to be significant numbers of 
premises in the rural area that cannot obtain reliable, high speed broadband with 6.8% of premises 
not even able to connect above 2 Mbps.

This lack of good quality, reliable access increases the possibility of a digital divide opening up 
between the urban and rural areas and with it the risk of some rural communities getting left behind. 
Over recent years the demand for bandwidth from consumers, both residential and business, 
has increased significantly and will continue to rise. Superfast broadband allows high-bandwidth 
applications and content to be delivered quickly giving the consumer access to a range of services 
not previously available such as telemedicine, cloud computing, high quality video conferencing, the 
streaming of super high definition TV and multi-user home entertainment packages. 
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Labour Market 

Rural Gateshead has a workforce of just over 20,000 6 people. Of those in work, the majority of people 
who live in the rural area do not work there. Whilst 44% of workers are employed within Gateshead, 
it is estimated that only 12% live and work in the rural area. Commuting tends to be more common 
among people within high wage, senior and professional occupations from the more affluent rural 
areas.

There are other noteworthy trends within the rural labour market. Smaller proportions of the 
population tend to be young, reflecting the moving of young people away from rural areas to the 
opportunities afforded elsewhere. The overall population is ageing, and rural areas in particular are 
attractive to people of a pensionable age. Consultation relating to the strategy reflected the need to 
provide additional training opportunities to young people, not only of the traditional academic route 
but also apprenticeship and business opportunities to address the skills needs of the key sectors 
within the rural area.  

As a consequence the working age population in rural areas is often smaller than average (62.6% 
against the Gateshead average of 65%). This reduces the size of the local rural workforce and 
compounds the problem of high urban commuting, acting as a further squeeze on the quality and 
size of the local labour market.

In terms of those outside of the labour market, Table 2 on page 18 presents the IMD 2010 ranking for 
the employment domain. This domain measures employment deprivation, defined as involuntary 
exclusion of the working age population from the world of work. The employment-deprived are 
defined as those who would like to work but are unable to do so through unemployment, sickness or 
disability. This domain is therefore a good proxy for the relative health of the labour market. 

More of the Lower Super Output Areas (LSOAs) in the rural area fall within the 20% most deprived of 
employment in comparison to the other domains of health, education etc. Chopwell & Blackhall Mill 
and Highfield fall within this category. 
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Within 10% most deprived in England

10% to 20% 

20% to 30% 

30% to 50% 

Within 50% least deprived in England

Table 2
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LSOA

250

249

245

274

273

272

278

188

184

199

198

197

187

186

247

246

185

183

195

196

248

226

200

276

225

Settlement Name

Ryton

Streetgate & Sunniside

Rowlands Gill

Crawcrook

Chopwell & Blackhall Mill

Crookhill

Highfield

Greenside

High Spen

Stella

Kibblesworth

Clara Vale

Winlaton Mill

Eighton Banks

Employment

1152

16426

20546

8834

18930

20320

22375

21163

21270

20022

9669

16703

5310

3615

5632

8316

3539

5928

12591

13049

23653

5586

25102

9249

8403

IMD 2010 Rank

Education, Skills & Training

19760

26305

28154

11245

18260

23940

22095

25889

30493

20512

9638

16624

9985

5787

11850

14046

6202

8995

14067

16085

23529

10208

29608

12166

18103



A more detailed analysis of the data in terms of worklessness is presented below:

•  In May 2014 7 there were over 3,175 people claiming benefits, of which 415 were aged 16-24, 1,450 
aged 25-49 and 1,310 were aged over 50. 

•  Currently Chopwell and Rowlands Gill have the highest number of young people NEET (Not in 
Education, Employment and Training) at 7.9%. 

•  The 16-24 age group has seen the biggest increase in benefit claimants (in the 2004-2014 period), 
with Winlaton and High Spen (200%) and Chopwell and Blackhall Mill (60%) seeing the largest 
increases. This has not been mirrored across other age groups, with the majority of wards seeing 
numbers decline. 

•  Over 1,500 people in the rural area (or just under 15% of the borough total) claim Incapacity 
Benefit/Employment Support Allowance.

•  Lamesley and Chopwell & Rowlands Gill have the highest percentage of children in Child Poverty 8, 
with 28.57% and 28.07% although both are only slightly above the Gateshead average of 26.73% - 
with many of the other wards significantly below this average.

Figure 2 indicates the concentration of rural worklessness by key indicators such as Job Seekers 
Allowance claimants (JSA), JSA claimants who have been claiming for over 12 months, young people 
who are NEET, Incapacity Benefit claimants and young people in receipt of housing benefits. This 
analysis suggests that in terms of worklessness, Highfield, Marley Hill and Ryton are the areas with the 
most concentrated inactivity. 

Figure 2 – Concentrations of rural worklessness 
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8 The Campaign to End Child Poverty, Oct-Dec 2013



Education and Skills

The Education, Skills and Training domain, also set out in Table 2, captures the extent of deprivation 
in education, skills and training that may act as a barrier to participation in the labour market. The 
domain measures the attainment of qualifications and associated measures by children and young 
people (‘flow’) and the lack of qualifications and skills in the resident working age adult population 
(‘stock’). The data illustrates that only 2 LSOAs, one in Chopwell & Blackhall Mill and one in Highfield 
fall within the most 20% deprived in England. 

Many adults have no or low qualifications, with the rate being over 30% in some areas, although 
school attendance is amongst the best in the borough, with the lowest absence rate of 3.59% in 
Crawcrook and Greenside, compared to over 5% within some parts of the urban area.

In an increasingly knowledge driven labour market there is a need to help residents develop their 
work skills, including for some numeracy and literacy skills to re-enter, or to remain competitive in the 
labour market. Maintaining low absence rates and good attitudes to education will help the longer-
term employment prospects for young people. 

Income

The Income domain measures the proportion of the population in an area that live in income 
deprived households. The definition of income deprivation includes both households that are out-of-
work and households that are in work but who have low earnings. There is only one LSOA, Highfield, 
in the 20% most deprived areas. 

People in rural areas typically need to spend 10–20% more on everyday requirements9  than those 
in urban areas, for example transport costs and domestic fuel costs due to older, less fuel-efficient 
housing. The more remote the area the higher the additional costs. Single, working-age adults need to 
earn at least £15,600 a year in rural towns to reach a minimum living standard, compared with £14,400 
in urban areas. Couples with two children need to earn a minimum of £33,000. 

The average household income in the rural area is £31,513. This compares with an average income 
outside the rural area of £26,505, and an overall Gateshead average of £27,430. Despite this, the 
average household income in the rural area remains much lower than the Great Britain average of 
£36,85910. Of the rural settlements, Stella has the highest average household income at £41,813, with 
Chopwell and Blackhall Mill having the lowest £21,435. 
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Social Context

There is much to commend rural areas as a place to live and work. The quality of the rural environment 
and strong community spirit are significant assets, both for residents and the economy. The 
environment has a strong influence on people relocating to rural areas. But rural areas face many 
challenges and different rural communities will have different needs and demands. It should also be 
recognised that within commuting communities, much of the community’s time (and resources) is 
spent outside the area in which they live.

Rural Communities

An analysis of the overall Index of Multiple Deprivation 2010 concludes that the rural area is less 
deprived than the urban area. This is evident in the proportion of the population affected by the most 
severe deprivation. In the urban area 47% of the population live in areas which fall within the 20% 
most deprived in England; in rural Gateshead none of the area falls into this category.

Nevertheless, within the rural area there is four LSOAs comprising nearly 6,300 people, or 17% of the 
rural population, who live within the 30% most deprived areas in England. These fall within three rural 
settlements - Highfield, Kibblesworth, and Chopwell. See Appendix 2 for the IMD 2010 data. 

Health 

The Health & Disability domain measures premature death11  and the impairment of quality of life by 
poor health. It considers both physical and mental health. Behind employment, health and disability is 
the main thematic deprivation issue in rural Gateshead as six LSOAs fall within the 20% most deprived 
areas. Significantly Highfield falls within the 10% most deprived in England.

As highlighted previously, over 1,500 people from the rural area (or 15% of the borough total) claim 
Incapacity Benefit/Employment Support Allowance. In economic terms, high numbers of benefit 
claimants affect economic performance and reduce the vitality of the labour market. The need to 
maximise the available workforce to meet labour market need means that it is essential to help people 
explore suitable employment opportunities and develop the skills needed to be economically active. 

 

21

11 Before the age of 75



Housing

The Barriers to Housing & Local Services domain, measures the physical and financial accessibility 
of housing and key local services. The indicator considers ‘geographical barriers’ which relate to the 
physical proximity of local services (road distance to GP surgery, food shop, primary school and Post 
Office), and ‘wider barriers’ which includes issues relating to housing affordability and homelessness. 
An examination of this appears to indicate that there is less of an issue in the rural area compared to 
urban Gateshead, with the exception of Kibblesworth and High Spen which both feature in the 20% 
most deprived areas in England.

 

However, it should be noted that there may be more localised problems masked by the geography 
of this analysis. The average house price in the rural area is higher than for Gateshead and the Local 
Plan sets out a requirement for affordable housing provision in the borough as a whole. The stock 
of affordable homes in rural areas has historically been proportionately lower than in urban areas. A 
slow rate of new build alongside a decline in the number of affordable homes through Right to Buy, 
impacts disproportionately on the rural stock of affordable housing

In terms of access to services, a wide range of demographic and social issues influences the way in 
which rural residents demand, consume and access services. The issue is not simply about proximity 
to service outlets or buses as measured in this domain. Personal mobility is perhaps the most 
crucial factor. For those with access to a private vehicle, the location of services has little impact on 
quality of life. For those lacking access to a private vehicle and suffering disadvantage however, rural 
accessibility can be extremely challenging.

Environment

Many factors related to the changing climate will increasingly impact on the rural economy.  
These include water resource management, soil and land management, arable and livestock farming, 
energy (cost and supply issues) forestry, rural enterprise, flooding and biodiversity.

Gateshead’s Climate Change Strategy is starting to investigate the impact of all consequences and 
causes of climate change across Gateshead, with the longer term aim of developing targeted actions 
to mitigate or adapt to the most significant impacts of climate change that Gateshead will experience.

In the area of addressing the causes of climate change, issues faced in rural areas are different to those 
faced elsewhere in Gateshead:

•  Existing housing tends to be less energy efficient, with a greater proportion of hard to treat homes 
(e.g. solid wall construction); 

•  Opportunities for renewable energy developments are less constrained in rural, vs. urban, 
Gateshead. At the largest scale, some wind resource areas do exist in rural Gateshead, which could 
offer fewer constraints to developing large wind turbines. At a smaller scale, wind speeds and 
separation distance between housing will make domestic scale wind turbines more viable than in 
urban areas;
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•  Opportunities will exist to use the rural environment to generate biomass fuels (either from 
forestry activities, or growing biomass crops). Also, the use of biomass for domestic and 
commercial heating can be more viable, due to greater space to accommodate fuel storage, and 
better financial case when replacing other expensive heating fuels; and

•  Opportunities to look at renewable electricity sources such as photovoltaic panels should be 
explored.

Also, academic research has pointed to the presence of accessible geothermal energy sources, 
particularly around the west of Gateshead. But to exploit this source of renewable energy would 
require research and investment.

Transport and Accessibility

The location of services, facilities and opportunities are a key driver of travel patterns and increased 
provision within rural communities can play a key role in reducing the need to travel. However it is 
not always practicable or desirable for local centres to cater for all needs and the need to travel to the 
urban areas of Gateshead and elsewhere will remain.

Twenty six per cent of households in the rural area do not have access to a car or van12. For those 
without, there are two main issues in terms of public transport facing rural passengers. Firstly there 
is a lower level of service than within the urban parts of the Borough. The bus network, although 
still strong within the rural area, is less dense and services are less frequent, particularly during the 
evenings and on Sundays. 

A second issue is that passengers in the rural area often face a longer journey to many of the larger 
scale trip attractors (e.g. major shopping/leisure destinations, hospitals etc). This can be the product of 
not only geography but also circuitous routing. Distance has a cost in terms of journey time, and also 
a direct impact on the level of fares and affordability. The situation, however, is far from that of other 
rural areas such as North Yorkshire and Cumbria.

Although a large number of services concentrate on radial routes into the Metrocentre, Gateshead 
and Newcastle, there are also intra-rural services, which allow movement between smaller 
settlements. These services can meet commuting needs although they also face issues with frequency 
and journey distance and are subject to the greatest risk of removal/alteration due to lower demand.
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The issues relating to level of service and trip length combine within accessibility indicators to show 
that the rural area has relatively poor levels of access to:

• Major employment sites;

• Post 16 education opportunities;

• Hospitals;

• Fresh food retail;

• Major sport and leisure facilities.

In addition, many areas within rural Gateshead are close enough to major trip attractors for cycling to 
be a more prevalent travel choice than it is at the moment. The Rights of Way Network can form part 
of a comprehensive cycle network that improves links to schools, local centres and other employment 
opportunities. As well as providing local access, the network also includes long distance promoted 
routes in the form of the Keelman’s Way, the Derwent Walk (as part of the C2C route) and the Bowes 
Railway Path.

Impact Assessment 

The main customer groups affected by the strategy are:

• Residents of the rural area of Gateshead;

• Businesses and service providers in the rural area of Gateshead;

• Land and property owners;

• Visitors to the rural area from both within and outside of the borough.

The primary intended impacts of the strategy are:

Equality - The strategy aims to improve equality of employment opportunities throughout all income 
groups. It also addresses issues of accessibility for disabled people.

Environment and transport - Measures to improve the energy-efficiency of houses, investigate 
forms of low-carbon energy-production, re-use vacant and redundant buildings and sites, encourage 
further investment in rural public transport and the pedestrian/cycle network, and to provide access 
for all are included within the Strategy. The Strategy will encourage the improvement and care of the 
natural environment both as a source of locally-produced food and as a recreational resource.

Physical and mental health of residents - Measures to encourage the use of the countryside for 
outdoor recreation, to improve accessibility for all and to improve access to education, training and 
employment opportunities will all have a positive effect.
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Economy - The strategy will prioritise business growth and addressing worklessness, supporting the 
growth of new and existing businesses, including self-employment. It will also raise the awareness 
of young people as to educational opportunities and promote adult skills development and helping 
people to overcome financial exclusion.

Community cohesion - By promoting viable, sustainable rural communities, the strategy will impact 
positively on integration and community cohesion will have a beneficial effect upon crime and 
disorder rates.

 

Priorities for Action 

The five-year action plan outlined in the strategy recognises the need to raise awareness of the 
economic potential of Gateshead’s rural communities to support growth both in Gateshead as a 
whole and across the wider NELEP area. 

Whilst the action plan in Appendix 1 highlights the keys steps in detail, the key actions to improve the 
opportunities for business include:

Key Theme 1 – Business

Develop the Rural Tourism Offer 

There are a number of economic, social and environmental benefits to rural Gateshead associated 
with tourism and the appropriate marketing and promotion, which in turn contributes to the priority 
areas identified for consideration as part of this strategy. There is a need to work at a regional level 
to attract overnight visitors to the region and enhance the local day visitor by providing a range of 
complementary attractions.  

Tourism and marketing enhances the image of the area, attracting commercial investment by 
demonstrating that it’s a good place to relocate to, acts as a significant catalyst for economic growth 
and employment, draws attention to the need to protect and enhance the natural environment and 
encourages a more rigorous analysis of the importance of the local eco-system and significantly can 
help to build distinctive communities thereby increasing civic pride and self-confidence.

Tourism is a key asset for the rural area and there is a need to build on tourism potential by increasing 
visitor numbers to nationally and regionally significant attractions. These include assets such as the 
Angel of the North and the National Trust’s Gibside as well as developing new opportunities such as 
the proposed Land of Oak & Iron Heritage Centre. There is also a need to better promote opportunities 
for the day visitor both locally and from across the region. 
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Case study – The Angel of the North 

The Angel of the North, created by Sir Antony Gormley and installed in 1998, has brought national 
and international attention to Gateshead and attracted visitors from all over the world. It stands 20 
metres (65ft) high, the height of four double decker buses, with a wing span of 54 metres (175ft), 
almost that of a jumbo jet.

The Angel is a key visitor attraction for both Gateshead and the wider region. It is estimated that it 
is seen from the road by more than one person every second equating to 90,000 every day and 33 
million annually and has won many awards. It is a key part of the rural offer due to its position in 
the Lamesley ward, however it also benefits from its urban fringe location for promotion and wider 
economic outputs. 

To develop a better understanding of visitor numbers at the Angel, temporary counters were installed 
in May 2014. Since then there have been almost 122,000 visitors to the site which equates to around 
200,000 visitors per year. This is a similar number to those who visit National Trust’s Gibside Estate on 
an annual basis, and other visitor attractions, such as the Derwent Walk Country Park and Chopwell 
Wood. The area surrounding the site offers the potential for a regionally significant tourism offer. 

Support the Growth of Food and Drink

Food and drink is a growing sector, especially affordable niche products that are able to cater for 
the changing tastes of the modern consumer. These speciality products are the basis for many 
businesses and enhance the tourism offer to bring additional sources of income. They also offer 
significant potential in generating income for producers from outside the area through supply chain 
development – particularly to the urban areas of Gateshead and Newcastle. 

Case study - Ryton Local Produce Market

The development of Ryton Local Produce Market came out of an action from the first Rural Economic 
Strategy and was established by Gateshead Council, Bringing Words to Life (BWtL), a registered charity 
endeavoring to transform lives through literacy and Barmoor Hub, a youth and community centre 
serving the West of Gateshead.

The market launched in September 2014 with the premise being to simply bring an abundance 
of fresh homegrown produce to the local area. From uniquely flavoured sausages to freshly baked 
bread, to seasonal fruits and vegetables and locally produced cakes and pastries, the best traders 
in the region were sought to trade at the market. The market also offers local handmade crafts and 
occasional demonstrations from local chefs using the produce available at the market. 

Held monthly, the market has proved to be a great success with both local residents and traders.
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Enhance the use of Land and Property Assets

The strategy highlights the importance of the rural area’s land and property assets in developing its 
economic potential. It is on the back of these assets that many of the tourism and food and drink 
objectives are based.

Case study - Gibside 

Gibside is a beautiful National Trust Estate in the heart of rural Gateshead which has undergone a 
significant transformation in recent years. The historic garden is being restored and a partnership in 
2011 between Gateshead Council and the Trust has seen the development of The Garden Shed to 
encourage the growth of embryonic creative businesses. In 2014, DFRA funding via the Rural Growth 
Network has supported the Trust to develop the “The Branch” Enterprise Hub, which has increased the 
support available to fledgling businesses.

 

The Creative Studios in the stables houses a number of artisan businesses. Visitors have the 
opportunity to interact with the businesses, discuss their products and buy hand made goods, whilst 
providing an added attraction for the over 220,000 people who visit the estate every year. 

The Creative Exchange provides several rooms of varying sizes for businesses to hire for either 
meetings or networking opportunities. 

Facilities in both the Garden Cottage and the Stables offer a quality, relaxed meeting environment in a 
rural setting and are also helping to overcome a lack of meeting space in rural areas, being particularly 
useful for people who work from home and do not have appropriate space to meet with clients.  
The Creative Exchange also has good quality broadband, which offers a further draw for potential 
users, particularly as some parts of the rural area do not have access to a high speed internet 
connection, as yet. 

Creative Cabins is a micro bakery and butchery located at Market Square. Businesses can create or 
trade from the units over short term agreements and also have access to the twice monthly Farmers 
Markets to sell their handmade items. 

The Trust is also a key partner in NE Rural Connect, whereby enterprise hubs have joined forces to 
create a new network to help stimulate and support economic growth across rural communities in the 
NE, enabling greater access to business support services, accommodation and rural meeting facilities. 
By working together, hub operators can share good practice and encourage innovation. A new 
website ruralconnect.biz has been established which provides details of services and facilities across 
the network. 

The Trust has seen visitor numbers grow significantly in recent years and new developments such 
as the Market Square, returning the walled garden back to its original state and the development of 
new car parking facilities are helping to enhance the growth of the estate but also tourism businesses 
locally. 
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Support the Growth of Business

The aim of the Employment Land Review (also taken into account in the Local Plan) is to identify 
future requirements of the local economy. The Employment Land Review recommends that, in some 
cases previously protected employment land should be released for housing development, especially 
where there is low demand for employment development, and/or other constraints affect potential 
employment uses. Flexibility in the re-use of existing buildings and facilitation of home working will 
reflect the move away from manufacturing to a more diverse employment base. The focus is likely to 
be limited to ad-hoc conversions of under-used/vacant buildings for offices/live work units for micro 
enterprises and small or medium enterprises which could link in with enterprise hubs and broadband 
access. 

Case study - Black Fell Hauler House 

Black Fell Hauler House on the Bowes Railway was part of a system of rope haulage taking coal 
wagons from collieries in Kibblesworth, Marley Hill, Byermoor, Burnopfield and Dipton to the River 
Tyne. Since the railway stopped carrying coal in the 1970s, the building and its surviving machinery 
has gradually fallen into disrepair. 

Located in the Lamesley ward near Eighton Banks, The Hauler House has been restored thanks to a 
partnership involving Tyne and Wear Building Preservation Trust and Gateshead Council. The Trust has 
secured funding from the Andrew Lloyd Webber Foundation, English Heritage, Pilgrim Trust, Joicey 
Trust, Architectural Heritage Fund and the Lamesley Ward Fund, which has refurbished the building’s 
exterior. The next stage of the project is to bring the building back into economic use. 

The Council’s Economic Housing and Growth Service have been working with the Trust and a 
commercial partner to develop the site. As part of the wider approach to encourage tourism in 
the area, a walking route is planned which will link Eighton Banks, The Angel of the North and 
Kibblesworth, the council has worked to strip vegetation and clear the line in preparation for this.  
The aim is to help encourage visitors to the area, promote longer stays at these locations and promote 
increased use of local facilities including local businesses. 

Key Theme 2 - People 

Develop skills & employability

Local people are the area’s most important asset. However there is a need to help residents develop 
new skills to access the new jobs that are created and encourage entrepreneurship, including third 
sector activities to fully utilise the business opportunities in the rural area or from the wider economy. 

The action plan demonstrates opportunities for young people to develop new skills, including 
access to apprenticeships within new and existing businesses, working with people from deprived 
communities to access assistance to return to work or training opportunities and helping people to 
overcome poverty and disadvantage by promoting financial inclusion. 
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The strategy will showcase the activities in the rural area that are supporting this theme and develop new 
approaches as funding is applied for and becomes available. Existing activities include approaches to: 

• Address worklessness – help residents return to work;

• Promote ambition – Raising the awareness of young people of higher education;  

• Promote entrepreneurship – social enterprise/self-employment options;

• Promote apprenticeships – within new and existing businesses;

• Promote adult skills development - including basic skills;

• Overcome Financial Exclusion – promoting affordable credit/overcoming debt.

Reducing worklessness is essential in helping to secure our economic future in that it will help provide 
a locally available workforce to meet the needs of businesses and help promote economic growth by 
increasing disposable income and improve overall productivity of the wider region as a whole.

Case study - Land of Oak & Iron Landscape Partnership

The Land of Oak & Iron Landscape Partnership was formed in 2012 with initial partners including 
Gateshead Council, Groundwork North East, Durham Wildlife Trust, North of England Civic Trust as 
well as Durham and Northumberland County Councils. A Stage 1 bid was made to Heritage Lottery 
Fund for £2.4m of resources to conserve the distinct character of the project area. This stage 1 bid was 
approved in 2013 with work progressing in 2015 towards a submission of project proposal that totals 
£3.6m and if successful a package of projects will be delivered between 2016-2020.

These projects will celebrate the rich heritage which will help create regeneration and employment 
opportunities by restoring the remains from the area’s varied industrial past while encouraging more 
people to visit and learn about its unique place in the history. Even within the North East, the history 
of the area is little understood. Yet it was pivotal to the region’s development and thrived from early 
mining and ironworks times through the advancement of waggon ways and railways to the late 20th 
Century and the eventual demise of major industries like Derwenthaugh Coke Works. 
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Improve health & wellbeing

The Council recognises the importance of the ‘wider determinants’ of health, both in securing 
the sustained health improvement of local people and addressing health inequality gaps within 
and between Gateshead communities. It recognises that there is a strong association between 
worklessness and poor health – leading to higher mortality rates, poorer general health and mental 
health. This means looking at how we live, how we can build active and healthy lifestyles into our 
lives, how we can make the most of peoples skills, community assets and diversity, and how we can 
help people to improve their life chances by learning new skills and securing employment to ensure a 
prosperous, attractive, healthy and safe Gateshead for all to enjoy.

In order to address ill health and its impact on the economy through inactivity action is required 
across a range of levels. This includes primary prevention, seeking to prevent the onset of specific 
conditions by reducing risk through altering behaviours or exposures, such as increased levels of 
physical activity, better promotion of activities available and better nutritional education to prevent 
obesity, for example. 

Case study - Rural Communications Strategy 

Research for the initial Rural Economic Strategy highlighted the need to increase the promotion 
of tourism in rural Gateshead. Gateshead’s Rural Communications Strategy was developed to help 
increase the number of national and international visitors to rural Gateshead, whilst also encouraging 
local people to make better use of rural assets. 

As part of this approach a range of communications tools are being used to promote the area and 
introduce it to new audiences in order to increase footfall. Targeted marketing and communications 
activity will encourage increased visitor spend in the area.

This approach will see Gateshead’s historic Derwent Valley used widely in publicity material and see 
this linked to other activity, such as tourism signage to reinforce the message in the area. It will seek 
to maximise the use of external funding, for example should funding for the Land of Oak & Iron be 
secured, the aim will be to use brown signage to promote heritage assets and link it to the approach 
to promote the Historic Derwent Valley. 

Further examples of promoting the economic viability of the area include the development of 
economic trails. These are leaflets that promote walking routes that outline the key features of an area 
and which are convenient for existing businesses that could benefit from passing trade. The successful 
Northern Kite project has added a further dimension to the promotion of such routes, with the re-
introduction of the iconic Red Kite.  

Events will be used as a means of driving increased recognition of the area and its assets. The aim is 
to provide a ‘critical mass’ of activity at key times to make a visit to rural Gateshead more attractive 
for those who are not regular visitors, encouraging those that visit the area for the first time to return, 
via the availability of a high quality and varied business/tourism offer. Work is currently underway to 
investigate the feasibility of a heritage themed festival in the Derwent Valley area.
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Key Theme 3 - Place 

Maximise availability of broadband

Universally available high-speed broadband is of strategic importance as it will allow:

• Businesses to compete in a global marketplace irrespective of size or location;

• Sustainable development and reduced carbon emissions through the increase in home working  
 and the consequent reduction in pressure on the transport network;

• Improved skills through increased access to education and resources;

•  Opportunities for innovators and entrepreneurs to develop and exploit new applications and 
services, irrespective of their location;

•  Transformation in the way that services are delivered through telemedicine and more efficient 
public services;

• Rural communities to be more attractive places to live; and

• Gateshead’s rural economy to remain competitive and help stimulate economic growth.

The lack of universally available superfast broadband across the country is a problem that the 
government has recognised and is trying to address through the BDUK programme. Gateshead 
Council has successfully joined with Durham County Council to secure funding from BDUK to ensure 
that 95% of premises in Gateshead will be able to access a superfast broadband service by the end of 
2016. 

A second phase of funding has also been secured that is hoped will extend the coverage further to 
almost 99% of premises by June 2019 13. Gateshead Council continues to seek more opportunities for 
funding so that coverage of superfast broadband can be increased even further and as close to 100% 
as possible. 

Support the growth of new housing

The Local Plan has identified sites for approximately 1,900 new homes on the edge of seven of 
the existing settlements within the rural area – Crawcrook, Chopwell, Ryton, High Spen, Highfield, 
Sunniside and Kibblesworth. This will encourage growth through the provision of new housing in 
sustainable locations to increase the population of villages, including those where services are in 
decline or under threat. Further, mostly smaller sites will be identified within rural settlements as part 
of subsequent planning work which will also form part of the Local Plan. These include some sites 
which are already available for housing.

New housing and a good quality of life are valuable in terms of attracting and retaining people to live 
in the area and support the sustainability of local businesses. New houses are currently being built 
in Lamesley, Ryton and Winlaton, including some affordable housing options, whilst there are sites 
allocated for new houses in all six wards in the lifecycle of the Local Plan, to 2030.

31

13 Ofcom/BDUK – Gateshead Council Feb 2015



The Local Plan identifies Village Growth Areas at Crawcrook, High Spen, Highfield, Sunniside/
Streetgate, Ryton, Chopwell and Kibblesworth. The new housing proposed for these settlements 
will expand them by varying amounts, but in all cases will reverse the decline in population caused 
by reductions in average household size, and will therefore help to safeguard local amenities and 
facilities and boost the viability of local shops and other businesses. 

Care is being taken to ensure that all the new developments will be well linked to and integrated with 
the existing village to which they will be attached, and the opportunity will be taken to address local 
issues such as the limited amount of attractive family accommodation in some villages, the need for 
additional school accommodation, traffic and transport issues, the provision of additional local green 
space for public use and to provide ecologically valuable habitats, or localised problems of flooding of 
residential areas. 

The detailed policies for each Village Growth Area in the Local Plan set out the range of measures 
which will be put in place at each village accompanying the development of new housing. 

Improve transport infrastructure

It is recognised that people will continue to commute to urban areas to access employment and major 
services. Whilst the private car will continue to be a major mode of everyday transport for commuters 
in the rural area, it is important for both the area’s economy and environment that public and private 
transport alternatives to the car are developed. The provision of sustainable transport solutions is 
therefore included in the action plan. The local road, cycle and pedestrian route network also forms an 
important part of the rural area’s recreation and tourism offer, and the council and partners will seek 
to implement improvements. 

The Local Plan includes the identification of a network of multi-functional green infrastructure 
through the rural area, providing for predominantly recreational routes as well as nature conservation, 
and especially requires that access along the river Tyne and its tributaries is improved.

Improve natural environment & energy efficiency

A high quality natural environment and green infrastructure are integral to the health and wellbeing 
of sustainable local communities in order to meet their environmental, social and economic needs. 

Open space and recreation facilities make a fundamental contribution to the quality of an area 
for both residents and visitors alike and supporting the development of these as well as cultural 
and heritage assets ensures an appealing environment for both people and wildlife to prosper. 
Interventions which address flood alleviation and the enhancement of land for biodiversity and 
recreation, conserve the quality of environment and contribute to wider economic benefits. 

Climate change presents a major challenge for any area and acknowledging responsibility for future 
generations means protecting the environment by creating more energy efficient, sustainable 
communities. This includes reducing energy consumption by developing alternative energy sources, 
ensuring buildings use resources more efficiently and have an impact on ultimately decreasing the 
borough’s ecological footprint. 
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Case study - Lamesley Pastures Project 

Gateshead Council bought 18 hectares of land at Lamesley in 2002, to restore water meadows, which 
form part of a historic landscape. The land was purchased with the help of a Heritage Lottery Fund 
grant. This has not only benefited wetland birds, but also provided new public access and flood 
storage capacity for the River Team, reducing flood risk downstream. There is great potential to 
substantially increase the size of this project, which could then significantly reduce flood risk on the 
Team Valley Trading Estate. 

This now forms part of the wider River Team Flood and Water Meadows Project which aims to reduce 
flood risk to the Trading Estate and provide a range of wider environmental benefits, including a 
substantial wetland nature reserve, of which Lamesley Pastures will form a part. This partnership 
project is led by the council and the Environment Agency, with the support of UK Land Estates and 
Durham Wildlife Trust

Lamesley Pastures has supported the local economy in a number of ways, by:

• Creating a new visitor attraction in the upper Team Valley, enhancing the local tourism offer;

• Providing additional income opportunities for local businesses, particularly the Ravensworth   
 Arms;

• Providing a potential safeguard for businesses downstream, by reducing flood risk;

• Making the area more attractive as a place to live and work;

•  Serving as an example of good practice, providing multi-functional green infrastructure, 
combining biodiversity, recreation and flood alleviation;

•  Providing a catalyst for further work, with scope for expansion to increase the benefits the project 
provides; and

•  Adding value by complementing other similar local attractions in the upper Team Valley, such as 
Bowes Valley Nature Reserve and Ousbrough Wood.
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Resource and other implications 

This strategy faces similar public sector constraints as highlighted in the initial strategy. However the 
approach adopted in developing it is to promote partnership working to maximise the benefit from 
existing resources. 

Where possible those delivering the strategy will seek new or additional forms of finance to help its 
delivery. This will include working with partners to access funding. 

Disadvantaged communities in Gateshead are located primarily within the urban area, especially 
inner-city wards. Officers will encourage the involvement of local people in the development of new 
initiatives or changes to existing service provision and seek to use best practice from other rural 
communities to speed up the pace of change and reduce the cost of initiation and development of 
projects.

Ways in which resources can be used more effectively include:

•  Exploring external funding options including the European Structural Investment Fund, the Rural 
Development Programme for England, Department for Work and Pensions, The Local Growth 
Fund and The Lottery;

• Maximising opportunities from mainstream service provision;

• Being entrepreneurial – using resources within existing businesses and third-sector organisations;

• Using public land and property resources more effectively, often in partnership with others; and

• Better use of under-used and vacant buildings in private ownership.

Risk Management 

There are a number of risks that may impact on the successful delivery of the strategy, namely: 

•  A lack of resource to undertake research needed to fill the gap in our knowledge base within rural 
communities;

•  With reduced resources it may prove difficult to realign already stretched provision to areas that 
are not seen as the most targeted deprived areas of the borough. To mitigate this, however, it may 
be possible in certain cases to effect change without call on public funding sources; and

•  Opportunities for resources to support the programme will change on an annual basis, every 
effort will be made to utilise these opportunities – working collectively with our partners in 
NEFRAN. 

Delivery risks will be identified through appraisal of individual projects as identified within the Action 
Plan. There will be a risk assessment and risk log for all substantive projects which will be overseen by 
a Project Board who will, amongst other things, consider project risks and mitigation measures.
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Performance and review

The primary area for consideration of progress and monitoring of outcomes is Theme 1 – Business, of 
the Action Plan. It is proposed that a report will be submitted on a six-monthly basis to the Strategy 
Group of Gateshead Council and then to the Economy, Environment and Culture Board of the 
Gateshead Strategic Partnership (GSP). It will then be taken for information to the GSP.

Primary responsibility for delivery on a day-to-day basis will be with the council’s Economic and 
Housing Growth Service, as a suite of projects managed through the council’s Project Management 
Framework. It is proposed, however, that in order to maximise both financial and staffing resources, 
the council will seek to involve a broad range of organisations in project support and delivery.

The Action Plan shows broad outcomes for work packages. It is intended that more specific targets 
will be agreed with delivery partners as projects are developed and that performance against these 
targets will form part of the report as above.

A Programme Team, overseen by the Economic and Housing Growth Service has been established 
to implement the Action Plan. This is attended by key services from across the council on a quarterly 
basis depending upon the stage of development of projects at any one time. 
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Appendix 1

Rural Economic Strategy Action Plan 

The following are key themes, which have been derived from the strategy and support the develop-
ment of the rural area. 

36

Aim - Encourage economic growth in rural communities
Objective 1 – Develop the rural tourism offer to support the growth of local businesses

Work with 
regional 
Destination  
Management  
Organisation’s  
(NewcastleGateshead 
Initiative) to develop 
economic tourism 
(EAFRD).

Research the 
potential for private/
voluntary sector 
niche activities such 
as mountain biking, 
equestrian etc.

Work with partners  
to explore a rural 
events programme  
to attract visitors.

Explore potential for 
regionally important 
tourism attractions 
e.g. Angel of the 
North.

Work with the  
National Trust and 
other partners to  
develop regionally and 
nationally significant 
projects e.g. walled 
garden redevelop-
ment at Gibside.

Research the history 
of the Derwent 
Valley to outline key 
historical figures of 
interest to support 
economic tourism

Increase the 
number of 
national or 
regional visitors 

Projects developed 
which access funding

Development of new 
businesses or tourism 
infrastructure

Development of 
existing and new events 
calendar
Link rural partners to 
NG Eat Festival

Facilities available to 
ensure visitors spend 
more time & have an 
improved experience

Number of visitors to 
major attractions

Facilities developed

Details of Bowes Lyon 
family and others
 identified

Gateshead Council, 
Durham County 
Council, 
Northumberland 
County Council, 
Destination 
Management 
Organisations and 
DEFRA

Gateshead Council, 
Private Sector, Voluntary 
& Community Sector

Gateshead Council, 
NewcastleGateshead 
Initiative, Federation 
of Small Businesses, 
National Trust, Derwent 
Valley Business Group

Gateshead Council
Private Sector 

Gateshead Council, 
National Trust, Private 
Sector

Gateshead Council, 
National Trust, Private 
Sector

Increase in national 
visitors 
Increase in regional 
visitors 
New businesses / 
tourism infrastructure 
developed

Better awareness of 
events being held in 
the borough

Increased number of 
visitors

Increased numbers of 
visitors

Increased numbers of 
visitors

Enhanced visitor  
experience and  
increased visitor  
numbers

What we want 
to achieve

What will 
be done

How we will 
measure progress

Who will be 
involved

What will be 
the outcome

BUSINESS



What we want 
to achieve

What will 
be done

How we will 
measure progress

Who will be 
involved

What will be 
the outcome

37

Objective 2 – Develop the food and drink offer to support the growth of local businesses

Fully embed the 
Council’s Rural 
Communications 
Strategy based 
around Historic 
Derwent Valley

 

Review brown signs 
on local network

 

Increase visitor 
numbers at Gibside 
to 300,000 by 2020

Work with key 
attractions to ex-
plore visitor  
opportunities

Seek funding to 
develop a local 
food map and build 
closer links with the 
regional food supply 
chain. 

Explore the 
development of a 
micro brewery in 
rural Gateshead.

Explore potential for 
significant regional 
food initiatives and 
meet the buyer 
events for local food 
producers

Development of 
new retail facilities 
for locally produced 
food e.g. farm shops

Increase the 
number of day 
visitors to rural 
Gateshead

 
 

 

Improve the food 
and drink supply 
chain

Explore the 
potential for new 
food production 
as part of oppor-
tunities for farm 
diversification. 

Implementation of 
new brown signage 
measures 

New promotional 
literature such as 
leaflets and use of ICT 

Derwent Valley brand 
developed - with links 
to any successful HLF 
Land of Oak & iron 
submission

Develop economic trails 
which enhance the 
visitor experience and 
encourage trips to local 
attractions.

Implement brown 
signage revisions with 
National Trust’s Gibside

Work with Dept of 
Transport to revise  
Angel of the North 
signage

New attractions
including a new café, all 
year round activity etc.

Opportunities 
developed 

Funding secured 

Explore potential site 
availability and seek 
private sector partner 

Flexibilities provided

New facilities developed

Gateshead Council, 
National Trust, 
Groundwork 

 

 

Gateshead Council 

Gateshead Council, 
National Trust

Gateshead Council, 
Dept. of Transport

 
 
National Trust 

Gateshead Council, 
National Trust, Private & 
voluntary Sector,

Gateshead Council 

Gateshead Council

Gateshead Council, 
private sector partners

Gateshead Council, 
Private Sector, Third 
Sector

Number of new brown 
signs introduced 

Introduction of new 
leaflets 

Land of Oak & Iron 
indicators of 
performance

 

New Trails developed 
and way marked. 

Improved brown  
signage

Improved brown 
signage to key 
attractions
 

Increased visitor 
numbers at National 
Trust properties. 

Increased visitor 
numbers

Mapping exercise 
undertaken 

Site developed 

Increased promotion of 
local food in rural 
Gateshead and 
enhanced access to the 
supply chain 

New facilities 
operational



What we want 
to achieve

What will 
be done

How we will 
measure progress

Who will be 
involved

What will be 
the outcome
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Develop 
opportunities for 
press activity and 
use of Council News

Council & partners 
working collectively 
to fully embed 
approach to markets 
as part of borough 
wide concept to 
street trading.

Work with private 
sector partners to 
develop this 
approach 

Council to explore 
the range of 
development op-
tions for a new hotel 

Identification of 
potential sites and 
developer. 

Promote 
opportunities 
through RGN Grants 
Fund to develop the 
private sector 
tourism
infrastructure 

Deliver RGN 2 in 
rural Gateshead to 
help create new 
business space.  
 

Improve empty 
property 
management & 
create a vision for 
available properties

Develop a better 
understanding of 
public, private and 
voluntary sector 
sports & leisure 
facilities

Work with 
Gateshead Food 
Ambassador to 
raise awareness of 
benefits of local 
food and local food 
production

Work with partners 
to explore the 
growth of food & 
drink trading 
opportunities, such 
as local markets etc.

Examine 
potential for pop up 
restaurants/pubs 
to reintroduce local 
food & drink to rural 
areas.

Develop a high 
quality rural hotel 
in Gateshead to 
enhance the visitor 
experience. 

Promote a range 
of accommodation 
at different price 
points to meet the 
needs of all visitors 
e.g. camping & 
glamping

Support the 
growth of new rural 
enterprise hubs to 
enhance the 
availability of 
affordable business 
space in rural
communities

Promote the 
development of the 
business 
tourism 
infrastructure.

 

Press articles, 
attendance at food 
events etc 

New markets developed

New pop-up 
opportunities 
developed

Range of business 
models considered by 
the council

Businesses identified 

New commercial busi-
nesses space under 
development 

Opportunities for village 
halls and community 
centres to develop 
viable business space to 
generate income. 

Carry out a mapping 
exercise of facilities to 
identify gaps and de-
velop new commercial 
opportunities.

Gateshead Council 

Gateshead Council 

Private Sector,
Gateshead Council

Gateshead Council, 
Private sector

Gateshead Council - 
PEGT

Gateshead Council, 
private sector. 

 

Gateshead Council, 
Voluntary & 
Community sector 
partners 

Gateshead Council  

Heightened awareness 
of the food available 
increased sales in 
businesses.

Strategic approach 
implemented

Local food and drink 
available in rural areas.

New private sector hotel 
developed. 

New accommodation 
developed, grants 
awarded. 

New hubs developed 

Reduction in the 
number of empty 
properties in rural areas

Enhanced facilities for 
public use and income 
generating 
opportunities 

Objective 3 – Enhance the use of the rural land and property assets to support economic growth in the borough
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Development 
of public sector 
facilities that create 
income 
opportunities 

Development of 
private sector 
tourism facilities 

Development of 
third sector tourism 
opportunities that 
create income 
opportunities

Work with partners 
on or around the 
Derwent Walk to ex-
plore opportunities

Improve links with 
mainstream
business support 
offer including ac-
cess to the New En-
terprise Allowance 
(NEA) and seek new 
funding to provide 
specialist support 
where available.

Provision of clear 
guidance for 
businesses to 
display signage on 
their own land.

Promote links to 
local farmers 
markets & develop 
new opportunities 
as appropriate

Social enterprise 
model developed 
to help focus on 
local services, such 
as support for older 
people.

Explore opportuni-
ties to enhance 
the Derwent Walk 
around walking and 
cycling

Enhance the 
universal business 
support offer (to 
meet the needs of 
isolated rural 
businesses) 
including support 
for new and very 
small businesses.

Maximise 
opportunities for 
inter-business 
trading to increase 
turnover and 
profitability
 

Explore the 
potential of new 
business models to 
maintain and 
develop rural 
services

E.g. Angel of the North, 
Thornley Woodlands 
Centre and Winlaton 
Mill Visitors Centre 
including Farm Shops, 
cafés camping sites, 
garden centres etc.

Development of 
facilities at Watergate 
Park, Hookergate School 
playing fields and the 
Tyne United rowing 
club site. 

New activities 
underway

Numbers of NEA start 
ups in rural areas. 

Funding opportunities 
explored 

Guidance in place & 
promoted to businesses

Inter-trading 
opportunities between 
businesses develop

Opportunities for new 
markets identified and 
opened

Business plans 
developed

Funding secured

Links to funding bodies 
e.g. LEADER

Gateshead Council 

Gateshead Counci 

Gateshead Counci 

Gateshead Council –  
local sports clubs, 
Derwent Valley Car Club 
– electric bike hire

Gateshead Council, 
NEEAL, Durham County 
Council , Northumber-
land County Council

Gateshead Council

Local businesses, 
Gateshead Council, 
Funding Bodies

Gateshead Council, 
Funding Bodies, NPD 
LEADER, RGN (Capital 
Funds)

Enhanced facilities for 
public use and income 
generating 
opportunities

Enhanced facilities for 
public use and income 
generating 
opportunities

Enhanced facilities for 
public use and income 
generating 
opportunities

Enhanced facilities for 
tourism

Provision developed to 
help address the 
barriers of new and 
existing businesses in 
rural areas. 

Increased marketing 
and promotion of local 
businesses.

Inter-trading 
opportunities in place

Commercial driven 
approach to the 
provision of 
sustainable services in 
rural area 

Objective 4 – Support the growth of new and existing businesses in rural areas

What we want 
to achieve

What will 
be done

How we will 
measure progress

Who will be 
involved

What will be 
the outcome
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PEOPLE

Aim – Develop the local labour market to meet the needs of the of the rural economy 
Objective 1 – Help residents access the skills needed for work in the rural economy but also the wider LEP area 

What we want 
to achieve

What will 
be done

How we will 
measure progress

Who will be 
involved

What will be 
the outcome

Apprenticeship 
opportunities in 
practical skills such 
as horticulture, grass 
cutting, woodland 
management etc.

Promote 
opportunities for 
skills development 
through 
volunteering

Develop & refine the 
rural skills training 
offer 

Establish networks / 
interaction at a local 
level

Link in to the ‘Get 
Active’ programme 
for the ‘Year of 
Walking – 2015’ 

Celebration of local 
heritage & things 
unique to the North 
East/Gateshead

Skills
Development

Employability 
Issues

Improved Health 
& Wellbeing

Increased 
knowledge of
local heritage 
and civic pride

Increase in number of 
apprenticeship 
placements 

Increased number of 
local young people ac-
cessing training  
opportunities

Increase number of 
people gaining relevant 
skills

Links to local partners 
offering good quality 
opportunities around 
tourism, rural skills & 
heritage

Activities focussed on 
tourism & customer ser-
vices, heritage conser-
vation skills & landscape 
conservation skills

Ensure local networks 
are engaged in relation 
to demand led recruit-
ment programmes to 
ensure local people are 
able to access employ-
ment opportunities.

Increased number of 
people accessing the 
rural area to walk and 
cycle

Improved health 

Economic Trails leaflets 
introduced e.g. Derwent 
Walk

Increased number of 
heritage celebrations

Better understanding of 
history & heritage

Calendar of events 
celebrating local 
traditions – such as 
vegetable growing, 
Rapper Sword Dancing

National Trust, 
Gateshead College, 
Durham Wildlife Trust 
(Heritage Lottery 
funded)

Gateshead Council, 
National Trust, Tanfield 
Railway, Land of Oak & 
iron, Groundwork, 
Gateshead College 

Gateshead Council, 
Groundwork, Land of 
Oak & iron, voluntary 
sector

Gateshead Council, 
Local VCS organisations, 
Jobcentre Plus, local 
training providers

Public Health

Gateshead Council

Third Sector

Derwent Valley 
Business Group,  
Gateshead Council

National Trust, Land of 
Oak & Iron

Gateshead Council

Groundwork,
Private Organisation

Local history groups/
dance groups etc.

National Trust Gibside 
becomes a centre of 
excellence for 
practical training.

Apprenticeship 
opportunities via 
Gateshead College

Increased 
opportunities of 
development of local 
skills

Increased skills 
development of 
young people 

Increased numbers of 
unemployed people 
gaining employment

Increased physical 
activity

Increased footfall to 
local businesses

Local people will  
have a greater 
understanding of their 
local heritage and 
history of the area

The area will achieve 
a greater status for its 
cultural heritage and 
unique history.

Objective 2– Improve the health and physical well being of residents through benefits of rural living 



Objective 3 – Improve transport infrastructure to support local growth
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PLACE

Aim – To create resilient, sustainable rural communities
Objective 1 – Maximise availability of high speed broadband – supporting innovative approaches to addressing ‘not spots’

What we want 
to achieve

What will 
be done

How we will 
measure progress

Who will be 
involved

What will be 
the outcome

BDUK Phase 1 and 
2 programmes to 
2019

Explore opportuni-
ties for other,  
funding to address 
‘not spots’

New housing sites 
developed in key 
rural locations

New housing sites 
developed in key 
rural locations to 
include affordable 
homes where viable

Research opportuni-
ties for funding to 
develop a live work 
approach 

New approach to 
bus service delivery 
(Quality Contract 
Scheme

Infrastructure  
supporting housing 
growth

Extension of the 
cycle network

Improve  
broadband in 
rural areas

Rural housing 
developments

Rural housing 
developments – 
the provision of 
affordable homes

Explore the  
development of 
live work units 

Improve  
transport links 
across the rural 
area and to the 
urban core

Implementation of 
BDUK programme

Funding secured

Number of new homes 
built

Number of affordable 
homes built in relation 
to the total number of 
new homes built 

Opportunities explored

Improvement in ability 
to react to transport 
issues and a better 
integrated fare system 
making access to key 
employment sites easier 
and more cost effective.

Completion of schemes 
including:
•  Blaydon roundabout     
 improvement
•  Extension of   
 bus lane at Swalwell  
 Bridge roundabout
•  Improvements to the  
 Bowes and Tanfield  
 Railway Path.

Completion of schemes 
including:
•  Links in the Derwent  
 Valley
•  A694 Rowlands Gill to  
 Winlaton Mill
•  Hookergate to High  
 Spen.

BDUK, Gateshead 
Council, BT

Housing Growth Unit, 
Gateshead Council

Housing Growth Unit, 
Gateshead Council 

Gateshead Council 

NECA, Nexus,  
Gateshead Council

 

Gateshead Council, 
Developers

 

 
Gateshead Council, 
Developers

High speed broadband 
available to almost  
99% of premises in 
Gateshead by 2019

As per funding agreed 

New homes built in 
rural area.

New affordable houses 
built in rural area.

Improved awareness of 
demand for units and 
potential development 
opportunities

Increased public 
transport patronage 

 
 
 

New housing growth

 
 
 
 
 
 

Increased number of 
cycling trips

Objective 2 – Support the growth of new housing in rural areas



What we want 
to achieve

What will 
be done

How we will 
measure progress

Who will be 
involved

What will be 
the outcome
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Submit application 
(Stage 2) for the 
Land of Oak & Iron 
project

Bid for alternative 
sources of 
funding to deliver 
key improvements 
in the area

Work with the 
evolving partnership 
formed to deliver 
the River Team Flood 
and Water Meadows 
Project  

Extend the Lamesley 
Pastures Project

Through the NPD 
LEADER partnership, 
explore 
opportunities for 
economic tourism

Look at opportuni-
ties to enhance the 
assets and create a 
focal point of pride 
in the rural area such 
as lighting the 
column at Gibside 
and making it a 
beacon for the 
Derwent Valley

Continue to build 
working 
relationships with 
North East Farming 
& Rural Advisory 
Network to access 
funding & support 
for rural projects

Support the 
development of 
heritage assets 
and the natural 
environment 
to enhance the 
attractiveness 
of the area for 
visitors and 
residents 

Explore the 
development 
of a Landscape 
Partnership for 
the River Team 
area.

 

Develop stronger 
links to Derwent 
Reservoir and the 
opportunities 
it brings to the 
Derwent Valley.

Engender civic 
pride in the 
local area with 
a key flagship 
attraction such as 
National Trust’s 
Gibside, Angel of 
the North

Develop stronger 
links with 
Universities and 
national partners 
such as CRES

Delivery of key projects 
that support heritage 
as a tourism attraction 
and improve the natural 
environment and 
wetlands.

Improvements such 
as a more established 
rights of way network; 
improved infrastructure 
and public access; and 
wetland habitat 
creation 
 
This now forms part of 
the wider River Team 
Flood and Water Mead-
ows Project which aims 
to reduce flood risk to 
the Trading Estate and 
provide a range of wider 
environmental benefits, 
including a substantial 
wetland nature reserve, 
of which Lamesley Pas-
tures will form a part. 

Opportunities explored

Funding application to 
develop projects

Promote Gateshead’s 
rural issues within 
NEFRAN

Gateshead Council, 
Groundwork, 
Voluntary and Commu-
nity Partners 

Gateshead Council 
Environment Agency
Durham Wildlife Trust
UK Land Estates

 

Gateshead Council, 
Durham County Council 
(NPDLAG)

Gateshead Council, 
National Trust

Gateshead Council, 
NEFRAN partners

Enhanced natural 
environment and 
heritage offer for 
everyone to enjoy. 

River Team Landscape 
Partnership developed

 

Improved links and 
opportunities

Civic pride promoted

Local surveys 
undertaken

Improved awareness of 
Gateshead’s rural issues 
– support as part of 
future funding 
opportunities

Objective 4 – Improve the Natural Environment and heritage of rural Gateshead



What we want 
to achieve

What will 
be done

How we will 
measure progress

Who will be 
involved

What will be 
the outcome
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Biomass resources

Improve active use 
of woodland

Solar Farm

Geothermal 
development

Explore 
opportunities for 
PVs on new 
properties

Develop 
alternative 
energy sources 
using natural 
assets

Provision of solar 
photovoltaics on 
rural homes

Woodlands are changed 
from softwood to 
hardwood production

Explore large scale solar 
photovoltaics farm in 
line with national 
planning policy

Clara Vale Scheme

PVs in place

Durham Wildlife Trust
Gateshead Council 

 

Gateshead Council 

Increased use of 
natural, green energy 
sources.

Raised profile of green 
energy production.

Reduced emissions & 
affordable energy for 
local residents

Objective 5 – Improve Energy Efficiency and Sustainable Energy Sources
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Within 10% most deprived in England

10% to 20% 

20% to 30% 

30% to 50% 

Within 50% least deprived in England

LSOA

250

249

245

274

273

272

278

188

184

199

198

197

187

186

247

246

185

183

195

196

248

226

200

276

225

Settlement Name

Ryton

Streetgate & Sunniside

Rowlands Gill

Crawcrook

Chopwell & Blackhall Mill

Crookhill

Highfield

Greenside

High Spen

Stella

Kibblesworth

Clara Vale

Winlaton Mill

Eighton Banks

16818

20427

26354

12464

18377

24191

25725

24314

26218

23201

12720

20283

10183

7419

9870

12728

6537

7935

16331

14428

24006

8391

27980

10763

13322

13961

20616

22636

9769

20286

24187

29308

19561

25106

24189

8973

22158
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Appendix 3 – Commuting Flows 

The rural area is a net exporter of commuters; 17,617 people commute out, while only 6,691 people 
commute into these areas. This represents over three quarters of the working population leaving 
the area for work (88%). Of the working population 12% stay in the rural area, 32% commute to 
Gateshead’s urban area, 26% go to Newcastle, and 30% to other areas. 

Workers in rural Gateshead predominantly come from Gateshead (54%); half of these are from 
rural Gateshead. Of the 46% travelling from outside the borough boundary, only 10% come from 
Newcastle, the remaining population (36%) coming from across the region. 

 Number  %

Working population of rural settlements 20,049 100%

Residing & working in rural settlements 2,432 12%

Commuting out of rural settlements 17,617 88%

Commuting out of Gateshead 11,154 56%

  

    
 Number %

Working in rural settlements 9,123 100%

Residing & working in rural settlements 2,432 27%

Commuting into rural settlements 6,691 73%

Commuting from outside of Gateshead into rural settlements 4,220 46%

The following maps illustrate the commuting patterns into and out of the six rural wards in Gateshead, 
highlighting the relatively local nature of the rural workforce and the importance of Newcastle as a 
destination.

Commuting outflows are characterised by the dark areas illustrating where people are travelling to, 
namely other parts of Gateshead and Newcastle

Commuting inflows are characterised by existing residents working locally and a much smaller 
proportion of people travelling to these rural areas from other areas to work. 
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Appendix 4 SWOT Analysis

STRENGTHS

l High quality landscape, outstanding natural 
and historic environment 

l Desirable place to live for newcomers to the 
region and returnees as well as local people; 
even those not living in the rural areas cite 
the countryside as an attractor

l Strong sense of community spirit; high 
levels of social capital and community-
based activity

l Strong self-reliance and resilience within 
the rural economy; characterised by high 
levels of self-employment and smaller 
enterprises, the degree of diversification 
and embededness 

l Relatively high level of skills and 
qualifications amongst older population

l Business support and employment and 
skills programmes are mainstreamed in 
rural areas 

 

l Relative proximity to urban population 
centres which provide markets for goods 
and services and labour resources

 

l Rural areas offer an important, 
complementary balance to urban areas for 
outdoor recreation and healthy living and 
tourism activities

OPPORTUNITIES

l Adoption of asset based approaches14 through 
mechanisms such as capacity building, community-led 
planning, community ownership and social enterprise 

 

l Development of tourism offer, particularly around 
natural, historic and cultural assets (Land of Oak & Iron). 
There is potential to better integrate tourism offer with 
a high quality hotel / other accomodation

 

l Potential to increase production and marketing of local 
food and drink, adopting value chain approaches to 
maximise local benefits 

 

l Potential to exploit renewable energy resources 
including wind and solar, both large-scale and 
microgeneration 

 

l Potential for expanding traditional rural-based 
businesses e.g. rural arts & crafts, artisan & traditional 
trades

 

l Potential to increase the viability of farms through 
technical efficiency, environmental enhancement 
(e.g. higher-level stewardship, anaerobic digestion), 
diversification inc. biofuels

 

l Stimulate new starts and growth in the knowledge and 
technology based business sector

 

l Inherent desirability of rural living can be used to attract 
newcomers and returnees and retain local populations 

 

l Increase the utilisation of managed and unmanaged 
woodland

 

l Explore the potential of community right to build, 
 self-build and co-operative housing models in meeting 

local need
 

l Create an enabling environment to support home-
based working 

 

l Maximise coverage of superfast braodband at 24mps

14 Asset-Based Rural Development builds on what’s already working in a community; particularly the intangible assets including social, human  
 and cultural capital. These approaches have been identified as an appropriate way forward for rural economic development 



WEAKNESSES

l Low wages in most sectors together with 
larger proportions of seasonal/part-time 
employment 

l Relatively low levels of new build and high 
demand has pushed house prices in many 
areas beyond local average incomes

 

l Exodus of younger people to seek work 
or access more affordable or appropriate 
housing

 

l Lack of locally available skills in some 
sectors. Low aspirations of some elements 
of the rural communities (embedded in 
traditional mining heritage)

 

l High levels of commuting amongst higher-
skilled is a loss to the productivity of the 
rural economy

 

l Fewer service outlets for many service 
types; limited access to services for those 
without cars due to more limited public 
transport services

 

l High carbon footprint, especially with 
regard to transport and food  

 

l Under-utilised stock; pockets of empty 
residential and commercial property

 

l Disrepair of older hard to treat private 
sector housing stock

 

l Relatively high levels of ill-health in some 
locations

THREATS

l Affordability issues and lack of appropriate house 
types limits the opportunity for young people & those 
on low incomes to meet their housing needs locally, 
leading to out-migration 

 

l The loss of younger people and an ageing population, 
may continually reduce the number of people of 
working age

 

l Loss of local services as a consequence of changing 
demographics and ease of access to urban centres 

 

l Insufficient employment space to support business 
expansion plans or the establishment of new-starts

l The lack of relevant skills within the local labour 
market may constrain growth 

l The use of urban-biased perspectives and solutions 
will fail to resolve the unique challenges of rural 
economic development

l Blighting impact of derelict properties

l Resistance of communities to change and adapt to 
new opportunities

50





024/MC/JUNE15


