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1 Introduction 

1.1 Overview 

1.1.1 Leisure, culture and tourism provision are major factors in what makes a location 
attractive to live in and spend time and in many ways defines it as a place to those 
outside the region. Its effective provision is therefore a major contributor to the 
competitiveness of places and in contributing to a sustainable long term future.  

1.1.2 This report was commissioned by Newcastle City Council and Gateshead Council to 
examine from a quantitative and qualitative perspective the evidence base in terms of the 
provision of leisure facilities within Newcastle and Gateshead (the study area). This 
evidence base will be used to help to inform the development of a joint vision which 
identifies and promotes key opportunities to further develop the leisure, culture and 
tourism opportunities in the study area.    

1.2 Objectives 

1.2.1 Newcastle and Gateshead both have a wide ranging leisure, culture and tourism offer. 
There have been significant achievement in recent years to develop and widen the offer, 
including the development of flagship projects including the Sage Gateshead and the 
Great North Museum: Hancock.  

1.2.2 There remains a need to ensure that the vitality and viability of town centres within 
Newcastle and Gateshead are accessible, sustainable and meet demands of residents 
and visitors in the provision of leisure, culture and tourism facilities. As such, the study will 
form part of the evidence base that will enable the Councils to develop policies and 
proposals. The study aims are to: 

 Provide information on the existing leisure, culture and tourism facilities within the 
designated study area, including a qualitative analysis which focuses on assessing 
their quality and effectiveness and identifying deficiencies and gaps based on 
secondary data to produce an assessment of future growth within the study area 

 Assess current expenditure within the defined study area 

 Review and update the pipeline of the recent hotel study for Newcastle Gateshead 
(2008), and the rural visitor accommodation study for Gateshead (2009) to 
comment on the evidence base for accommodation requirements in terms of its 
robustness, recommend a locational strategy for hotel development across 
Newcastle Gateshead linked with the visitor offer and provide opinion on the 
potential of rural areas within Gateshead to attract additional attractions and visitor 
accommodation.   

 Identify any potential opportunities to develop further leisure/tourism/cultural 
provision, including the night-time economy based on survey views and secondary 
data.  

 In accordance with PPS4, assess the citywide capacity of existing centres in both 
Newcastle and Gateshead to accommodate any anticipated future development 
taking into account the likely impacts of development and identifying appropriate in 
and edge of centre sites within areas where growth could be accommodated 
referring to Town Centre Health Checks.  
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1.3 Definition of leisure 

1.3.1 For clarity, the definition of leisure, culture and tourism to be used in the study is taken is 
in line with PPS4. For clarity this includes: 

 Restaurants and cafes 

 Pubs, bars and nightclubs 

 Cinemas 

 Family entertainment (ten pin bowling, skating etc) 

 Health and fitness centres 

 Bingo and casinos  

 Theatres and concert venues 

 Museums and art galleries 

 Hotels and conference facilities 

1.4 Report structure 

1.4.1 The report has been prepared by Tribal and Arkenford. It is structured as follows: 

 Section 2 - National and regional policy requirements – this section outlines the key 
national and regional planning policy influencing the development of leisure 
facilities within town centres.  

 Section 3 - The leisure sector in Newcastle and Gateshead – this section reviews 
key market trends for each main leisure use, presents the key findings of a 
consumer survey, assesses the current supply of leisure use in the area and the 
future planning pipeline. The section also provides a summary of the key issues in 
relation to future capacity for the leisure use in the study area.  

 Section 4 – role of existing centres – this section reviews at a high level the current 
role of district centres within the study area. It focussing on assessing the potential 
capacity the specific areas may have for incorporating leisure facilities within future 
developments plans.  

 Conclusions – this section outlines the key findings from the study and outlines key 
future considerations in relation to planning for leisure change in the study area.  
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2 National and Regional Policy Requirements 

2.1.1 The study seeks to provide important evidence to inform the development of the joint Core 
Strategy Development Plan as evidence for strategic development in the Development 
Plan area until 2030.  

2.1.2 As such it is important to identify key policy advice and how the national and regional 
guidance may impact upon development policies locally. 

2.2 Planning Policy Statement 4  

2.2.1 On 29th December 2009, the Communities and Local Government published a new PPS4: 
Planning for Sustainable Economic Growth. This amalgamates and updates into one 
composite PPS the town centre and retail policy statements contained in PPS6 and the 
policies on economic development in urban and rural areas in PPG4, PPG5 and PPS7. 
The long awaited Good Practice Guide on Need, Impact and the Sequential Approach 
has been published alongside PPS4, as a “living draft”, to help practitioners implement its 
policies. 

2.2.2 The principal purpose of PPS4 is to encourage regional bodies and local authorities to 
plan positively for sustainable economic growth and development. The term ‘economic 
development’ includes development within the B Use Classes, public and community, 
main ‘town centre uses’1 (all of which this Retail and Leisure study is concerned) and 
provides employment opportunities that generate wealth or produces an economic output 
or product, regardless whether they are in urban or rural areas. Thus, it is a highly 
relevant policy consideration in planning for the future of leisure and tourism facilities 
across Newcastle and Gateshead. 

Presumption in Favour of Economic Development  

2.2.3 With regard to town centre development, the policy states that local authorities should 
proactively plan for consumer choice and promote competition, supporting a diverse 
range of uses which appeal to a wide range of age and social groups, ensuring that these 
are distributed throughout the centres. 

2.2.4 PPS4 provides positive guidance for this stating that there is a general presumption in 
favour of economic development, applying greater focus to the wider social, economic 
and environmental benefits of economic development, which may in some cases, will 
outweigh any potential impacts. 

Using Evidence to Plan Positively 

2.2.5 PPS4 provides greater direction and clarity to Regional planning bodies and local 
planning on the role of implementing and applying PPS4 to their regional strategies and 
local development documents. It states that regional planning bodies and local planning 
authorities should work together with county and unitary authorities preparing local 
economic assessments to prepare and maintain a robust evidence base to understand 

                                                      

1 Town centre uses include retail development (including warehouse clubs and factory outlet centres), leisure, entertainment 
facilities, and the more intensive sport and recreation uses (including cinemas, restaurants, drive-through restaurants, bars and 
pubs, night-clubs, casinos, health and fitness centres, indoor bowling centres, and bingo halls), and arts, culture and tourism 
development (including theatres, museums, galleries and concert halls, hotels and conference facilities) 
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both existing business needs and likely changes in the market and ensure that the volume 
and detail of the evidence they gather is proportionate to the importance of the issue. 

2.2.6 At the local level, the evidence base should be informed by: 

 regional assessments where available 

 an assessment of the detailed need of – both quantitative need in terms of 
land/floorspace for economic development over the plan period – and qualitative 
need in terms of whether there is genuine choice to meet the needs of the whole 
community. 

 identify any deficiencies in the provision of facilities that serve people’s day to day 
needs 

 an assessment of the existing and future supply of land for economic development, 
including a reassessment of existing site allocations 

 an assessment of the capacity of existing centres to accommodate new town centre 
development 

 market information and economic data.  

2.2.7 The policy statement sets out, in an annex to the document, the range of data that is 
proposed to be relevant to the preparation of a robust evidence base for development 
plans. This includes a range of social and economic information such as workforce and 
employment, business activity and performance, land and property markets, population, 
deprivation and other local survey data. The methodology underlying this leisure and 
tourism study will therefore include such data requirements. 

Planning for Economic Growth and Town Centre Uses 

2.2.8 Local Authorities should plan for sustainable economic growth and development across 
their respective area through: 

 Safeguarding land from other non economic uses 

 Ensuring that site allocations for economic development are carried forward into 
subsequent planning documentation only of there is evidence of the need and 
reasonable prospect of take up during the plan period 

 Identifying a range of sites for the identified economic need for at least the next five 
years 

 Measuring the vitality and viability and monitoring the health if their town centres  

2.2.9 There is a focus on planning for improved choice and competition, particularly in Town 
Centres, through: 

 Encouraging a diverse range of complementary evening and night time uses for a 
range of ages and social groups 

 Setting out the scale of leisure developments they wish to encourage 

 Identifying sites for the development of town centre uses. 
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2.2.10 Sites for main town centre uses should be identified based on an identified need, scale, a 
consideration of any regenerative benefits and a sequential approach to site selection and 
if edge or out of centre the potential impact on the town centre. The sequential approach 
to site selection facilitates the identification of sites that are suitable, available and viable 
in the following order: 

 Locations in appropriate existing centres where sites or buildings for conversion 
are, or are likely to become available within the plan period 

 Edge of centre locations, with preference given to sites that ate or will be well 
connected to the centre. 

 Out-of-centre sites, with preference given to sites which are or will be well served 
by a choice of means and transport and which are closest to the centre and have a 
higher likelihood of forming links with centres.  

2.2.11 Sites that best serve the needs of deprived areas should be given preference when 
considered against alternative sites with similar locational characteristics.  

Determination of Planning Applications for Main Town Centre Uses 

2.2.12 This is the major area of change from previous guidance provided in PPS6; there is now 
no requirement for applicants to demonstrate a quantitative and qualitative need for the 
main town centre uses. 

2.2.13 For applications for main town centre uses which are not within an existing centre – or not 
allocated in an up to date development plan, applicants will have to provide evidence  

2.2.14 Through the sequential test: 

 That there are no alternative available, suitable and viable town centre sites or 
options before considering edge of centre locations. 

 Flexibility about the proposed business model before discounting town centre sites. 

2.2.15 Assess the impact of the development in terms of: 

 The development’s ability to limit carbon dioxide emissions 

 The spatial planning strategy and the role of the centre in the hierarchy of centres 
and the scale of the development 

 Accessibility of the proposal by a choice of  means of transport 

 Securing a high quality and inclusive design.  

 Consider other positive and negative impacts of the development - such as impact 
on allocated sites outside the town centres identified in development plans, social 
inclusion, employment and the economic and physical regeneration of the area.  

 Impose planning conditions to manage the identified impacts - for example by 
preventing sub division to smaller units, floorspace limitations and limits on the 
range of goods that can be sold. 

 For existing town centre uses at edge or out of centre locations where additional 
floorspace is proposed, assess the impact of the development on existing town 
centres and provide sequential assessment if the extension exceeds 200 sq m. 
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Economic Development in Rural Areas 

2.2.16 The policy states that local planning authorities should support sustainable tourism and 
leisure developments that benefit rural businesses, communities and visitors and which 
utilise and enrich, rather than harm, the character of the countryside, its towns, villages, 
and buildings on other features. Whilst the majority of the plan areas are ‘urban’ in nature, 
it is vital the respective local authorities, in the determination of applications for economic 
development and town centre uses’: 

 Identify local service centres - such as countrytown - where this is the preferred 
location for economic development - both within or at the edge of that centre. 

 Have policies that seek to protect and strengthen village and local centre shops - 
such a post offices and rural petrol stations. 

 Set out policies relating to farm diversification  

 Identify circumstances where replacement buildings would not be acceptable. 

 Support the re-use or replacement of buildings in the countryside- especially where 
if they are listed and adjacent or near to towns and villages - for economic 
development - including hotels and residential use. 

 Support sustainable rural tourism and leisure developments that will benefit rural 
business, communities and visitors. 
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Summary 

The key objectives outlined in PPS4 include: 

 To promote the vitality and viability of town and other centres as important places for 
communities and ensure that they are economically successful recognising that they 
are important drivers for regional, sub-regional and local economies  

 To ensure economic growth and development is focused in existing centres  

 To ensure competition between retailers and enhanced consumer choice through 
innovative and efficient shopping, leisure, tourism and local services in town centres  

 To conserve and enhance the heritage of centres where appropriate  

 To promote social inclusion and accessibility 

It focuses on the need to prepare an evidence base to understand and respond to existing 
business, leisure and retail needs. This evidence base should underpin development plans and 
should understand the economic markets, the broad need for land for economic development, 
areas of deprivation and deficiencies. 

In relation to development, the needs test has been removed and the sequential approach has 
been retained along with an impact assessment which brings forward for consideration all of the 
other elements contributing to making a ‘Prosperous Economy’. It provides a framework for 
Local Authorities to proactively plan for consumer choice and promote a competitive town 
centre environment by: 

 Supporting the diversification of uses  

 Planning for a strong retail mix  

 Recognising that smaller shops can significantly enhance a town centre  

 Retaining and enhancing existing markets and reintroducing or creating new ones  

 Planning for a range of tourism, leisure and cultural activities  

 Taking measures to conserve and enhance the established character and diversity 
of their town centres  

It also takes on the mantle of moving from plan-led to a spatial planning system emphasising 
the need for encouraging sustainable economic growth in conjunction with future housing and 
population needs and taking into account social, economic and other relevant factors.  

2.3 Planning Policy Statement 12  

2.3.1 The Leisure and Tourism study will form part of the evidence base which the Council will 
draw upon in developing its Local Development Framework and, more specifically, its 
Core Strategy and Development Plan Documents (DPDs).  

2.3.2 Section Four of PPS12 is perhaps the most relevant as it outlines the intended nature of 
core strategies, gives advice on their preparation, including the need for a well researched 
and robust evidence base, and introduces the ‘test of soundness’. 
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2.3.3 Emphasis is placed on the development of a comprehensive plans and policies that have 
a shared vision and strategic objectives; a delivery strategy and clear means of 
management and delivery.  

2.3.4 A comprehensive plan should be based on a robust evidence base. 

Evidence Base  

2.3.5 The evidence underpinning a plan directs and informs the way key strategies and policies 
are shaped. PPS12 states: 

‘Core strategies have major effects. Social and economic impacts may include altering 
property values by a considerable amount; or helping access to housing, jobs, accessible 
local services and open space for many people, especially people with limited resources. 
There may be impacts on environmental or cultural assets: the core strategy may affect 
how much the area contributes to mitigating and reducing climate change. It is therefore 
essential that core strategies are based on thorough evidence’. 

 

2.3.6 The evidence base should contain two elements: 

 Participation: evidence of the views of the local community and others who have a 
stake in the future of the area. 

 Research/ fact finding: evidence: that the choices made by the plan are backed up 
by the background facts.  

2.3.7 This study is one of a suite of research/fact finding/evidence base documents that will 
inform the Core Strategy and other LDF documents. 

2.3.8 Paragraph 4.8 of PPS12 states that: 

‘The core strategy should be supported by evidence of what physical, social and green 
infrastructure is needed to enable the amount of development proposed for the area, 
taking account of its type and distribution’ 

2.3.9 PPS12 also states that evidence gathered should be proportionate to the job being 
undertaken by the plan, relevant to the place in question and as up-to-date as practical 
having regard to what may have changed since the evidence was collected.  

2.3.10 This study is therefore a crucial and timely one given that Newcastle City Council’s current 
evidence base for leisure, culture and tourism uses covers a limited range of facilities and 
is now out of date (Citywide Retail and Leisure Study, June 2005) and that Gateshead 
Council also has limited evidence for this topic area.  

Strategic Sites  

2.3.11 Core strategies may allocate sites for development. Should sites be identified for leisure 
and tourism, thought should be given as to whether these are ‘strategic’ in nature and 
considered ‘as central to the achievement of the strategy’.  

Test of Soundness 

2.3.12 The test of soundness was introduced to give greater clarity on the key tests that will be 
undertaken by the Planning Inspectorate in examination of a core strategy and other 
DPDs, and to provide guidance on the principal concepts upon which the plan should be 
developed. 
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‘ ‘To be “sound” a core strategy should be JUSTIFIED, EFFECTIVE and consistent with 
NATIONAL POLICY. 

“Justified” means that the document must be 

 founded on a robust and credible evidence base 

 the most appropriate strategy when considered against the reasonable alternatives 

“Effective” means that the document must be: 

 deliverable 

 flexible 

 able to be monitored 

Summary 

PPS12 places greater emphasis on ensuring that the core strategy and other DPDs are 
‘sound’ and based upon a robust and researched evidence base to ensure that the 
strategy, policies and key proposals are justified and deliverable.  

Gathering evidence on the infrastructure requirements that may be required over the plan 
period is considered a key element of the evidence base, indicating the importance of this 
study.  

 

2.4 The North East of England Plan: Regional Spatial Strategy to 2021 

2.4.1 The North East RSS sets out a broad development strategy for the region for the period 
up to 2021. Policies within the plan relate specifically to Gateshead and Newcastle which, 
on a strategic level, make up part of the Tyne and Wear Conurbation within the wider 
Tyne and Wear City Region.  

Tyne and Wear City Region  

2.4.2 The Tyne and Wear City Region is one of eight City Regions identified within the north of 
England, considered to be economically central to the future of a wide area, not just the 
city centres at their core. 

2.4.3 The Tyne and Wear city-region encompasses many of the Region’s most important 
cultural and tourism assets. NewcastleGateshead is identified as a key national and 
international tourist destination, with a wide ranging cultural and leisure offer. These have 
been built on the momentum developed through the Capital of Culture bid and taken 
forward through Culture10, which has resulted in significant increases in tourist visits, 
particularly related to weekend city breaks, and which will continue to require additional 
facilities and initiatives to increase the tourist offer and cater for tourists’ needs. 

2.4.4 Newcastle City is by far the most significant shopping and leisure centre within the city-
region and the Region generally, and is expected to continue to act as a natural hub for 
retail and leisure activity. Newcastle is therefore outlined as having a wider sphere of 
influence over the whole city-region and beyond, acting as a regional centre for cultural, 
leisure and tourism facilities. 
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Culture and Tourism  

2.4.5 Leisure and tourism are amongst the key issues that the plan addresses. It is recognised 
that culture and tourism are important driver within the regional economy, stating 

‘Culture, tourism, sport and recreation businesses and creative industries employ nearly 
10% of the Region’s workforce, and contribute over £1bn per year to the regional 
economy. There has been considerable investment and growth in the sector. The tourism 
industry, for example, is witnessing an increase in visitor numbers. It is anticipated that 
this growth and development will continue’ 

2.4.6 In addition to the recognition of the role that tourism, leisure and cultural development has 
within the regional economy, the plan also acknowledges that the development of facilities 
should also be of benefit to local communities themselves and should contribute positively 
to urban and rural regeneration and diversification. 

2.4.7 In terms of the future planning and development of tourism and leisure facilities, the plan 
states: ‘Investment needs to be directed towards upgrading, renewing and expanding 
existing cultural facilities, tourist attractions, accommodation, and upgrading the quality of 
service. Appropriate to their location, new culture and tourist facilities and tourism-related 
services need to be supported and developed in both urban and rural areas, particularly 
those that will increase the international and national profile and attractiveness of the 
Region’. 

2.4.8 The plan addresses the importance of the strategic network in the context of leisure and 
tourism, and recognises the role of LDFS and other local plans and forums for delivering 
improvements at more local levels. 

2.4.9 RSS Policy 16 Culture and Tourism emphasises this, stating that strategies, plans and 
programmes and planning proposals should promote culture and tourism by  

 improving the first impressions gained by visitors arriving and passing through the 
Region, including supporting environmental improvements to gateways and 
protecting, investing in, enhancing and maintaining the Region’s natural, built and 
heritage environments. 

 ensuring that the planning and development of cultural, sports, leisure, recreation 
and tourism facilities of regional or sub-regional significance is taken forward in a 
coordinated way, including working across local authority boundaries; 

 encouraging cultural, sports, leisure, recreation and tourism developments that 
benefit the local economy, people and environment without diminishing the 
attractiveness of the place visited; 

 ensuring that the identification and development of cultural, sports, leisure, 
recreation and tourist facilities is guided by the principles of sustainability and 
information on market demand, including maximising opportunities to travel by 
means other than the private car; 

 ensuring all major cultural, sports, leisure, recreation and tourism attractions and 
services are accessible by a range of transport modes to improve links to develop 
the Region as an integrated visitor destination; and 

 Encouraging the creation of concentrations of, cultural, sports, leisure, recreation 
and tourism related development within sustainable locations to contribute to wider 
regeneration objectives. 
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Casino Facilities  

2.4.10 Casino facilities are given specific consideration within the RSS given the recent changes 
to the laws that govern casino development. The plan states that casinos have the 
potential to make a considerable contribution to economic regeneration and development. 
Developed in sustainable locations, casinos, incorporating leisure and entertainment 
facilities, can assist wider regeneration objectives including job creation, both directly and 
indirectly; tourism; and business development.  

2.4.11 Policy 17: Casino Development states that LDFS should:  

 establish the need for the development if proposed outside of town centres; 

 ensure that any development is accessible by a range of transport modes, 
particularly public transport, cycling and walking; 

 establish the impact of development on existing centres;  

 develop on previously developed sites to make optimum use of existing 
infrastructure; 

 maximise the contribution to regional economic growth; the creation and 
enhancement of sustainable communities; tourism; and wider regeneration 
priorities; and 

 Optimise the net additional employment opportunities that would arise locally as a 
result, particularly for residents of deprived wards. 

Summary  

The RSS for the North East outlines the importance of NewcastleGateshead as a key 
tourism destination, with a wide ranging cultural and leisure offer, and a key driver within 
the Tyne and Wear City Region.  

Specific policy relating to Culture and Tourism highlights the role that tourism, leisure and 
cultural development can play in improving the regional economy and the vitality and 
regeneration of local communities. Given the recent changes to the laws that govern 
casino development, the RSS sets out a specific policy to guide future development.   

2.5 Community Strategy 

2.5.1 A key aim of the Gateshead Community Strategy Vision 2030 is to achieve city status. A 
key part of this is creating a buzzing and vibrant central area, complete with a strong retail 
and leisure offer and that all communities have access to leisure locally. Key steps in 
achieving this are underway, and have included a campaign for family involvement in 
sport and leisure, development of the Gateshead international stadium and a programme 
of new and refurbished leisure centres across the Borough.  

2.5.2 Newcastle’s 2020 vision is to build on current growth in retail, tourism and cultural 
industries to consolidate Newcastle’s position as a centre for culture and leisure, helping 
to create new jobs in these sectors and also supporting the development of Newcastle as 
a tourist and leisure destination.  
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3 The leisure sector in Newcastle and Gateshead 

3.1 Background 

3.1.1 This section looks to establish the following: 

 The key market trends affecting the leisure sector; 

 The patterns of leisure use within Newcastle and Gateshead; and 

 The current supply of leisure facilities within Newcastle and Gateshead and future 
supply within the planning pipeline 

3.1.2 Drawing on this information, the future implications for capacity are examined which will 
help to shape future planning policy. This draws on the results of the following: 

Market review 

3.1.3 Using industry research to understand current and likely future trends in each leisure 
segment.   

Supply review 

3.1.4 Using information provided by Newcastle and Gateshead Councils in relation to existing 
leisure stock and also a review of future planning and changes of use commitments for 
the main leisure uses.  

Consumer Survey 

3.1.5 The consumer survey was conducted by independent research company Arkenford Ltd.  It 
aimed to find out how often people participate in leisure activities, which ones, where, and 
whether facilities within the area are sufficient to meet needs. The survey was conducted 
online and the sample targeted for response was sourced in two ways; 

 Panel Sample was sourced from SSI, a leading online panel provider, and this 
sample source targeted Newcastle and Gateshead postcodes, and postcodes 
within a 90 minute drive time of the city.  This sample was designed to collect 
feedback from the local / day visit markets. 

 A further sample was sourced using a database of enquirers supplied by Newcastle 
& Gateshead Initiative (NGI).  These enquirers have signed up for information and 
participation in research, and we targeted those with postcodes from the rest of the 
UK 

3.1.6 In total we received response from 806 respondents, 500 from the local panel and 306 
from the NGI database. Fieldwork was conducted in January 2010. The survey broadly 
covered the following areas: 

 Visit History 

 Visit Type 

 Visit Frequency 

 Accommodation Use 
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 Interest in different Newcastle and Gateshead activities 

 Frequency of use of different activities in Newcastle & Gateshead 

 Areas of the city visited 

 Activities undertaken in each of these areas 

 Spend on different types of activity  

 Rating of activity undertaken 

 Indication of improvement requirements 

 Respondent profiling (Age, Gender, Lifestage, ArkLeisure) 

3.1.7 Specific findings are included throughout this report and interpreted within the analysis of 
leisure provision across the study area.  Detailed information on the specific Ark Leisure 
segmentation used within the analysis is contained at Appendix A and a copy of the 
questionnaire at Appendix B. For the full presentation of findings please see the separate 
Annex to this document.  

3.2 Leisure Market overview 

3.2.1 The contribution that public leisure (i.e. theatres, museums, galleries, public etc.) and 
commercial leisure (i.e. bars, restaurants, cinemas, health clubs, etc.) make to the overall 
vitality and viability of town centres (and particularly the evening economy) is an important 
part of the Sustainable Communities agendas and critical to forward planning policy.  

3.2.2 The leisure offer available to consumers is becoming increasingly sophisticated with new 
brands and concepts driving competition and innovation amongst the sector. The sector is 
highly complex and subject to fashion driven cycles that make forecasting very unreliable.  

3.2.3 Latest market reports on the leisure sector suggest that the recession suggest that spend 
has declined (due in part to changing consumer trends and the recession)2. In 2009, the 
leisure industry was estimated to be worth around £70 billion, a 9% increase over 2004 
but 1.5% lower than in 2008.  

Demographic trends 

3.2.4 The UK population is projected to increase by more than 4 million to 65.6 million up to 
21183. Importantly: 

 The number of children aged under 16 is projected to increase by 6.2% 

 The population is projected to become gradually older, with the average (median) 
age rising from 39.3 years to 40.0 years in 2018 and 42.2 years in 2033.  

3.2.5 As the proportion and number of ‘time-rich and cash-rich’ customers rises, the leisure 
industry will need to capitalise on the opportunities this will provide. 

                                                      

2 Mintel Leisure Industry Overview, December 2009.  

3 National Population Projections, 2008-based, National Statistics 
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Social and economic trends 

3.2.6 More flexible working patterns, increased disposable income and advances in technology 
has all contributed to significant growth in the leisure sector over the last decade. Data 
from the Leisure Industries Research Consultancy (LIRC) shows that since 1998, the 
average full time worker has increased leisure time by 2.2% to 2,595 hours per annum 
and that the total trend in leisure hours is set to increase from 160bn in 2004 to 160.6bn in 
2008.  

3.2.7 Spend on leisure activities is on the whole a discretionary part of consumers’ weekly 
spending patterns and the sector relies heavily on the availability of disposable income. 
Given recent uncertainty and instability in the economy, it is no surprise that the leisure 
sector has experiences reduced spend and appetite from consumers as people become 
more discerning about how, and where to spend hard earned money. Nationally, this is 
likely to subdue private sector expansion and investment into new leisure premises.  

3.3 Overall leisure provision in Newcastle and Gateshead 

Summary of consumer survey 

3.3.1 The full results of the survey are contained as an annex to this document. In summary, 
based on the consumer survey, the table below illustrates the level of interest in types of 
activity available in Newcastle and Gateshead from both day and staying visitors.  This 
shows that visiting restaurants and cafes is the most popular activity enjoyed by 
respondents.  

3.3.2 Generally, younger visitors are more likely to be interested in: 

 Eating Out / Cafes 

 Going to Theatres / Concerts 

 Night time Entertainment 

 Cinema 

 Public Events 

 Entertainment Centres 

3.3.3 Older Visitors tend to have greater interest in: 

 Open spaces 

 Museums & Art Galleries 
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Figure 1 – percentage of respondent indicating leisure activities as “my type of 
thing” 

 

Source: Arkenford Consumer Survey, January 2010 

3.3.4 There is also some difference in the preferences of the day and staying visitors as 
indicated in the table below: 

Figure 2 – Day and staying visitor’s preferences 

 Total Day 
market 

Staying 
market 

Eating out in restaurants/cafes 60% 57% 67% 

Visiting local parks/open spaces/ nearby countryside or coast 50% 46% 59% 

Visiting other tourist attractions 47% 37% 70% 

Going to theatres and concerts 45% 45% 45% 

Visiting museums and galleries 44% 40% 55% 

Going to pubs, bars and nightclubs 33% 36% 26% 

Going to cinema 32% 36% 22% 

For a public event 25% 26% 25% 

Entertainment centres 20% 23% 10% 

Going to health and fitness centres 10% 11% 7% 
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Going to bowling/casinos/bookmakers 5% 7% 1% 

Source: Arkenford Consumer Survey, January 2010 

3.3.5 The table below takes each of the leisure activities tested for Newcastle and Gateshead, 
and indexes the ArkLeisure segments against each based on the survey findings (more 
detailed information on ArkLeisure segments is at Appendix A). The higher the index 
(denoted in red), the more likely the segment is to be interested in each activity. The lower 
index scores are shown in blue – these are the segments least likely to participate, and 
the index figures in black are those in the middle of the range.  

 

3.3.6 This data produces clear groups who are more interested in the specific leisure activity 
than others. This shows that “Cosmopolitans” are the most likely to be interested in leisure 
activities (they are the highest index group across all leisure activities) – these are 
generally strong, active segment who look for new challenges and experiences. 
Contrasting this, the “Habitual” group show least interest in leisure activity – these are 
generally people who are largely inactive and a low spending group.  

Overall supply 

3.3.7 In total, there are approximately 1169 units within Newcastle and Gateshead with a 
leisure use. An estimated 62% of leisure facilities are located within the Newcastle local 
authority area – an estimated 728 units with a leisure focus compared to 441 in 
Gateshead. This shows the dominance of Newcastle as a hub for leisure activities.  

3.3.8 The proportions by use type are shown below. The largest leisure sector in terms of units 
supply is public houses/bars (34%) followed by restaurants with approximately 27% of all 
leisure units in the study area.     

Use Type Gateshead Newcastle Total 

Bingo 4 4 8 

Bowling  1 1 2 

Café 89 99 188 

Casino   3 3 

Cinema 1 4 5 

Clubs 5 60 65 

Concert venue / Live music 1 3 4 

Gallery 4 9 13 

Gym / Fitness / Health Centre 39 33 72 

Hotel 20 68 88 

Museum 1 8 9 
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Night club   13 13 

Public House/ bars 149 226 375 

Restaurant 114 184 298 

Snooker halls 5 2 7 

Swimming Pool 7 4 11 

Theatre 1 7 8 

Total 441 728 1169 

Source: Tribal analysis from Newcastle Council and Gateshead Council data, 2009 

3.3.9 The split between leisure uses is shown below for each authority. This shows the varying 
proportions of leisure units in each local authority. For example, in Newcastle, public 
houses/bars account for a larger proportion of total leisure units than in Gateshead.  

Table 1 - Gateshead Leisure uses Table 2 - Newcastle leisure uses 

  

Source: Tribal analysis from Newcastle Council and Gateshead Council data, 2009 

3.3.10 In both Newcastle and Gateshead two key areas stand out as hubs for leisure facilities – 
Westgate in Newcastle and the Metro Centre in Gateshead.  These areas also have the 
broadest spectrum of leisure use types, ranging from cinema, restaurants to casinos and 
bingo halls etc.   

3.3.11 Smaller pockets of leisure provision are located across the rest of the local authority 
areas. In Newcastle, Notable pockets of provision are located around Ouseburn, North 
and South Jesmond, South Heaton and Elswick. In Gateshead, areas of provision include 
the town Centre, Shipcote area to the south, and also some of the district centres, 
including Low Fell and Whickham.  

3.4 Bingo and Casinos 

Bingo market overview 

3.4.1 Bingo is one of the oldest forms of gambling undertaken in the UK. Traditionally seen as a 
solidly working class, female pastime and often undertaken by older players, the market 
has been transformed in the last decade as a younger, more affluent crowd of players has 
been drawn to bingo clubs leading to increased investment in facilities, games and 
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technology. However, the introduction of the Smoking Ban Law across England in 2007, 
restrictions on gaming machines in clubs from the Gambling Act in 2005 plus the rise of 
the online bingo has led to a falling admissions and falling revenue from stake money and 
ancillary activities.  

3.4.2 According to research4, between 2006 and 2009 it is estimated that revenue fell by 26% 
and admissions by 22%. In 2008, bingo clubs attracted an estimated 72 million customers 
and generated £2.4bn in revenue. In 2009, these figures are predicted to fall yet further, 
to 63m players and £2bn in revenue. Mintel predicts that by 2014, bingo-club admissions 
will have fallen to 50m a year, while turnover - including stakes and additional revenue 
from food, drink and gaming machines - will be £1.5bn. 

3.4.3 Over the longer term, social trends look mixed for bingo. Disproving the traditional image 
of bingo as an older person’s leisure pursuit, proportionately more adults aged under 45 
play bingo than those aged 45+. The general ageing of the UK’s population structure is 
therefore no longer a totally positive development for the bingo market, although a 
sizeable proportion of bingo players remain aged over 45. Figures issued by the Gaming 
Commission show that in the UK alone, the average household spend on bingo is around 
£7.20. This is at least twice the amount spent on the national lottery or other forms of 
lotteries. On average, people spend around £16 per night on visiting a bingo hall.  

3.4.4 The profile of bingo participation has shifted in the past ten years towards ABC1 
consumers, although they still represent less than 40% of bingo players. Online gambling 
and online bingo appeals much more strongly to an upmarket audience, which suggests 
that clubs could lose out from social change, with the bingo market increasingly shifting to 
a virtual rather than bricks and mortar base of operation. With current participation most 
prevalent among the lower socio-economic grades (C2DE) the growth in higher social 
grades (ABC1), upward social mobility is not a positive development for bingo and is likely 
to affect the core consumer market.   

Casino market overview 

3.4.5 Since the implementation of the Gambling Act 2005 (as of 1 September 2007), the casino 
industry has seen the abolition of the super-casino in Manchester, gaming duty rise and 
economic conditions take a downturn leading to lower levels of investment and 
expansion. In some areas, casino supply is outstripping customer demand.  

3.4.6 Casino expenditure has been falling, by 8% between 2006 and 2007, and a further 9% 
(estimated) in 20085. Whilst the number of visits to casinos rose by more than a third 
between 2003 and 2007, average spend per visit fell from £60 to £45. Mintel’s consumer 
research reveals that 12% of adults aged 18+ have been to a casino but would never go 
again. For many, that visit may well have been a one-off anyway, but the fact that this 
figure is so high indicates that there is a sizeable proportion of the population who were 
disappointed with what they experienced. 

3.4.7 The current economic climate is likely to affect discretionary spend in the gambling 
market. This is likely to hit casinos harder than other forms of gambling simply due to the 
higher average spend levels. It is likely in these circumstances that online gambling will 
increase – people can adjust their stakes and do not have the other costs attached to the 
leisure experience (e.g. travel, food and drink).   

                                                      
4 Bingo, Leisure Intelligence, April 2009, Mintel 
5 Casinos (including Online), Leisure Intelligence, October 2008, Mintel.  
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Survey results 

3.4.8 Bingo halls, casinos and bookmakers were tested collectively in the consumer research.  
What is apparent is that these forms of entertainment aren’t the most popular, with only 
5% of the sample indicating that this type of leisure activity is ‘my type of thing’. Key points 
are: 

 Bingo halls, casinos and bookmakers are far more likely to appeal to residents 
rather than staying visitors. 

 Those who use these leisure facilities do so on a frequent basis; 33% of sample 
who go to Bingo halls, casinos and bookmakers in Newcastle and Gateshead do so 
at least once a month. 

 Over a third of this type of leisure activity is undertaken in Newcastle City Centre, 
compared to 5% that is undertaken in Gateshead town centre 

 Bingo halls are marginally more popular than Casinos. 

 The activity is more popular in the older age groups (45-54 and 65+), but there is 
also some interest from the 16-24 age group.  

3.4.9 The types of consumers that are more likely to use these types of leisure facility are 
shown in the table below.  If the bar is above the line then this type of consumer is more 
interested in the activity. 

 

3.4.10 The table below illustrates the average spend on this type of leisure activity. This shows 
that spend is highest from people visiting casinos, although those visiting bingo halls also 
produce a relative high spend per visit.  

Figure 3 – Average spend per visit for bingo, casino and bookmakers 

Leisure use Mean spend per visit (£) 

Bingo 25.69 

Casino 46.27 
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Bookmaker 14.14 

Source: Arkenford Consumer Survey, January 2010 

3.4.11 The following illustrates consumer perceptions about the offer in Newcastle and 
Gateshead: 

 83% of day visitors indicate that current facilities adequately meet needs in 
Newcastle.  

 75% of day visitors indicated that current facilities adequately meet needs in 
Gateshead 

 92% of Staying Visitors indicate that no more of these types of facility are required, 
although very few actually use these facilities. 

Supply in Newcastle and Gateshead 

3.4.12 Bingo halls make up just 1% of total estimated leisure provision in the study area. There 
are currently 8 bingo halls located within the study area, four of which are within 
Newcastle (two of which are located in South Heaton, one in Woolsington and one in 
Walker) and four within Gateshead (located at the Metro Centre West and Fell). As shown 
in the table below, provision is split between household names such as Orion and Gala 
(which are located within main leisure hubs), and more local specific provision which 
include social clubs.  

Table 3 – Existing provision of bingo halls across Newcastle and Gateshead  

 Area Council Name Net floor space (m 
sq approx) 

1 Woolsington Newcastle Orion Bingo 1299 

2 Walker Newcastle Welbeck Bingo And Social Club Not available 

3 South Heaton Newcastle Heaton Bingo & Social Club 420 

4 South Heaton Newcastle Gala Bingo Not available 

5 Metro Centre-West Gateshead Gala Bingo 2147.8 

6 Fell Gateshead Top Ten Bingo 600.1 

7 Town Centre Gateshead Noble Prize bingo Not available 

8 Town Centre Gateshead Mecca Not available 

Source: Tribal analysis from Newcastle Council and Gateshead Council data, 2009 

3.4.13 There are currently no casinos within Gateshead, and three facilities located within 
Newcastle – two of which are in Westgate and one in Elswick. Provision is dominated by 
the chain operator – Circus, Grosvenor and Aspers.  

Table 4 – Existing provision of casinos across Newcastle and Gateshead  

 Area Council Name Net floor space m 
sq approx) 

1 Westgate Newcastle Aspers Casino Not available 

2 Westgate Newcastle Circus Casino Newcastle Not available 

3 Elswick Newcastle Grosvenor Casino 980 

Source: Tribal analysis from Newcastle Council and Gateshead Council data, 2009 
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Future planning commitments 

3.4.14 There are currently no planning commitments or change of use orders within Newcastle or 
Gateshead for either bingo halls or casinos.  

Capacity  

3.4.15 Out of all respondents, 5% indicated that visiting bingo / casinos was there type of thing. 
25.8% of respondents stated that they go outside of Newcastle City Centre or Gateshead 
Town Centre to participate.  

3.4.16 Market trends for bingo and casinos suggest that overall, revenue and admissions have 
fallen in recent years. Changes in the market place towards online gambling and the 
subsequent slowing in expansion of facilities could limit the market’s ability and 
commercial appetite to bring forward additional facilities in the study area. Bingo facilities 
are relatively evenly split between Newcastle and Gateshead, although Gateshead is 
currently lacking a casino facility. This may be an area that the Council examines in more 
depth moving forward, if market demand is evidenced.  

3.5 Cinemas 

Market overview 

3.5.1 2009 saw the best year for UK cinemas since 2002, with 173,461,335 admissions, a 5.6 
per cent increase on 2008, itself seen as a strong year6. Figures towards the end of the 
year in particular indicated that the UK public’s appetite for visiting the cinema remains 
undiminished. The average ticket price in 2008 was £5.807.  

3.5.2 Box office receipts for UK and Ireland reached £1 billion for the first time. This is thought 
to be largely in relation to the increased popularity of 3D cinemas. The advent of digital 
cinema (through IMAX, 3-D and digital projection) offers the opportunity to enhance the 
cinema-going experience in terms of picture quality, more diverse programming and in 
offering audiences the chance to experience cutting-edge techniques such as 3D. By the 
end of 2009 there were well over 400 3D-equipped sites pulling in on average over three 
times the gross revenues of their 2D counterparts for the same film. Cinemas are also 
diversifying their offer through broadcasting live sport, major events and opera.  

Table 5 – UK cinema market 2003 - 2008 

 2003 2004 2005 2006 2007 2008 

Screens 3318 3342 3357 3440 3514 3610 

Admissions (m) 167.5 171.5 164.7 156.6 162.4 164.2 

Average ticket price (£) 4.43 4.49 4.68 4.87 5.05 5.18 

Gross box office (£m) 742.000 770.000 771.350 762.300 820.000 850.200 

Spend per head (£) 1.70 1.75 1.80 1.85 1.90 1.95 

Admissions per person 2.81 2.86 2.73 2.58 2.63 2.61 

Admission per screen 50482 51317 49059 45523 46223 45491 

Source: Dodona Research, 2009 

                                                      

6 Cinema Exhibitors Association, Jan 2010.  

7 Screen Digest from CAA/Nielsen EDI from the Cinema Exhibitors Association Ltd.  
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3.5.3 The characteristics of the cinema audience are that it is younger than the general 
population, of a higher socio-economic group, but identical in gender distribution. The art 
house audience is rather different, with an age profile very close to that of the population 
overall but even more skewed towards higher socio-economic groups than cinema-goers 
as a whole.  

Survey results 

3.5.4 Almost a third of the sample (32%) indicating that going to the cinema is ‘my type of thing’. 

3.5.5 The proportion of day visitors who indicate enjoyment of cinema is higher than the 
proportion of staying visitors. Visits to the cinema are not the most frequent.  1 in 5 visit 
only once a year and approximately half visit at least every 6 months. 

3.5.6 Mainstream Cinema is (as you might expect) is more popular than the Independent / Art 
house cinema offer. The cinema offer is found in central locations as well as out of town 
leisure parks, and both are equally as popular. 

3.5.7 The types of consumers that are more likely to use cinemas are shown in the table below.  
If the bar is above the line then this type of consumer is more interested in the activity. 

 

3.5.8 The table below illustrates the average spend on this type of leisure activity: 

Figure 4 – Estimated average spend per visit to the cinema 

Leisure use Mean spend per visit (£) 

Mainstream cinema e.g. Odeon, Vue 15.37 

Independent/Art house cinema 10.92 

Source: Arkenford Consumer Survey, January 2010 

3.5.9 The following illustrates consumer perceptions about the offer in Newcastle and 
Gateshead: 

 77% of day visitors indicate that current facilities adequately meet needs in 
Newcastle.  

 65% of day visitors indicated that current facilities adequately meet needs in 
Gateshead 
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 80% of Staying Visitors indicate that no more of these types of facility are required, 
although very few actually use these facilities. 

Supply in Newcastle and Gateshead 

3.5.10 There are five cinemas located within Newcastle and Gateshead (4 in Newcastle, and 1 in 
Gateshead) providing approximately 34 screens and 5,909 seats (averaging 139 seats 
per screen). Three of the cinemas in Newcastle are located within Westgate and in 
Gateshead the cinema is located at the Metro Centre.  

3.5.11 3-D screens are available within the two largest, chain cinema facilities - The Empire 
Cinema in Newcastle and the Odeon cinema in Gateshead. There are three independent 
cinemas within the area – the Star and Shadow, Side Cinema and the recent refurbished 
Tyneside Cinema.  

Table 6 - Existing cinema provision in Newcastle and Gateshead 

Area Council Name Approx. 
number of 
screens 

Approx number 
of seats 

Average seats per 
screen 

Metro Centre Gateshead Odeon 17 2,713 156 

Ouseburn Newcastle Star and Shadow Cinema 1 110 110 

Westgate Newcastle Side cinema 1 52 52 

Westgate Newcastle Tyneside Cinema 3 496 165 

Westgate Newcastle The Empire 12 2,538 212 

Total 34 5,909 139 

Source: Tribal analysis from Newcastle Council and Gateshead Council data, 2009 

Recent completion and future planning commitments 

3.5.12 Within Gateshead there has also been a recent redevelopment of the Yellow Quadrant at 
the Metro Centre of approximately 6,000sqm of change of use from the Metroland theme 
park and mall area to cinema with ancillary café/bar and confectionary sales. This area 
replaces the cinema that was found in the blue Quadrant area of the Metro Centre.  

3.5.13 Within Newcastle, the £6.5m redevelopment of the Tyneside Cinema was finished in 
summer 2008.  

3.5.14 There are currently no planning commitments or change of use orders within Newcastle or 
Gateshead.  

Capacity 

3.5.15 The survey identified that approximately 32% of respondents stated that participation in 
cinema activity was something they were interested in. As will be the case in many cities, 
visiting a cinema is more of a day visitor activity, rather than a staying visitor.  

3.5.16 Whilst both Newcastle and Gateshead has a large cinema facility - The Empire in 
Westgate (Newcastle) and the Odeon Metrocentre (Gateshead) – there is a lack of 
provision within Gateshead town centre of both mainstream and independent cinemas. 
This may be something to consider in future planning policy as an opportunity to bring 
footfall into the town centre (often in the evening) to help a process of diversification of 
town centre use.   

3.5.17 The recent redevelopment of the cinema facilities at the Metro Centre, and the 
independent Tyneside Cinema has helped to raise the quality of facilities within the study 
area. The area has two facilities with 3D screens and the recent opening of the I-Max 
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screen at the Odeon Metro Centre means that the area is able to compete for the large 
audiences indicated within the latest market trends for 3-D films. The level of 3-D and 
IMAX screens appears to be comparative to other metropolitan areas. In Manchester for 
example, IMAX screen are only available at the Odeon Printworks.  

3.5.18 The capacity for any additional cinemas/screens will be largely dependent on future 
market requirements – this will be driven by consumer appetite and trends within the film 
industry in the type of films that are produced. Within the last two years the trend in film 
has been more towards 3-D and IMAX. This may be something that cinema operators will 
develop more widely within the coming years and dialogue with developers should be 
maintained in order to bring forward development to existing or new sites in the future.  

3.6 Health and Fitness 

Market overview 

3.6.1 The UK health and fitness clubs market has grown significantly over the last decade.  In a 
relatively short space of time it has developed into an industry worth more than many 
other long-established leisure sectors such as nightclubs and cinema. 

3.6.2 Health and fitness clubs do however compete with a wide range of other leisure goods 
and services for a share of non-essential consumer spending. Cost is a major issues for 
many consumers with up-front annual fees a clear obstacle to mainstreaming the market. 
The recent emergence on budget health clubs is welcomed by the sector as a way of 
encouraging new consumers into the market.  

3.6.3 Research by Mintel in 20078 found that 11% of adults claim to use a private health and 
fitness club, and 18% claim to use a public facility (e.g. in a leisure centre). Exercise 
outdoors, such as walking and cycling remains the principal alternative choice to a health 
club among consumers. Typical private club members are young, affluent and single.  

Survey results 

3.6.4 10% of the sample indicates that visiting Health and Fitness centres is ‘my type of thing’. 

3.6.5 The proportion of day visitors who indicate enjoyment of Health and Fitness centres is 
slightly higher (11%) than the proportion of staying visitors (7%), although staying visitors 
are more likely to use hotel facilities when staying in the region as opposed to public 
facilities. 

3.6.6 Those who enjoy this type of leisure facility make frequent use of facilities, with almost 1 
in 5 respondents indicating that they go to health and fitness centres at least weekly. 

3.6.7 Private gyms are most commonly attended in the centre of Newcastle, whilst leisure 
centres are slightly more common in the wider Newcastle and Gateshead area. 

3.6.8 The types of consumers that are more likely to use health and fitness centres in 
Newcastle and Gateshead are shown in the table below.  If the bar is above the line then 
this type of consumer is more interested in the activity. 

                                                      
8 Health and Fitness Clubs, Leisure Intelligence, May 2007 
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3.6.9 The table below illustrates the average spend on this type of leisure activity: 

Figure 5 – Estimated average spend per visit to the sport facilities 

Leisure use Mean spend per visit in 
Newcastle City Centre (£) 

Total mean spend per visit (£) 

Public  leisure centres 18.33 9.82 

Private/hotel leisure facilities  44.35 

Private gym 8.33 10.27 

Private sports club 6.67 4.44 

Swimming pool 4.00 7.39 

Sports centres/halls/other facilities 4.65 13.64 

Source: Arkenford Consumer Survey, January 2010 

3.6.10 The following illustrates consumer perceptions about the offer in Newcastle and 
Gateshead: 

 79% of day visitors indicate that current facilities adequately meet needs in 
Newcastle.  

 68% of day visitors indicated that current facilities adequately meet needs in 
Gateshead 

 89% of Staying Visitors indicate that no more of these types of facility are required, 
although very few participate, and those that do use hotel facilities. 

Supply in Newcastle and Gateshead 

3.6.11 In total, there are approximately 72 health and fitness facilities across the study area, 33 
of which are in Newcastle and 39 in Gateshead. Health and fitness facilities are well 
dispersed across Newcastle and Gateshead. The main chain gyms brands are 
represented by a David Lloyd facility in Dene, Fitness First in North Heaton and a JJB 
Fitness club in South Heaton. There is also a strong independent operator focus and 
strong Council provision of facilities.  
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3.6.12 The provision of swimming pools (11 across the study area) is mainly from Council owned 
facilities, although there is also likely to be provision within some of the large chain gyms, 
and within hotels. There are also a small number of snooker halls across the study area – 
mainly in Gateshead.  

Table 7 – Current gym, health and fitness (including martial arts and boxing), 
swimming facilities and snooker clubs in Newcastle and Gateshead 

Council Gym / Fitness / Health Centre Swimming Pools Snooker clubs Total 

Gateshead 39 7 5 51 

Newcastle 33 4 2 39 

Total 72 11 7 90 

Source: Tribal analysis from Newcastle Council and Gateshead Council data, 2009 

3.6.13  Recent completion and future planning commitments 

An additional facility at the former Blaydon School site in Gateshead is nearly at 
completion stage. This is for a 2,428sqm leisure centre including gym and health and 
fitness facilities.  

Capacity 

3.6.14 65.8% of respondents stated that visiting a health and fitness centre was not something 
they were interested in, 9.5% stated that visiting a health and fitness centre was their type 
of thing, and 24.7% stated that it may be something that they would consider. 45% of 
respondents stated that they never participate in this activity. Given the “localised” nature 
of visiting a health and fitness facility, retention levels within the study area appear to be 
reasonable, with only 18% stating that they go outside of Gateshead and Newcastle 
centres.  

3.6.15 Given that there is a good level of dispersal of facilities across the study area, there 
appears to be no clear evidence to suggest that there is a significant outstanding 
requirement for additional health and fitness facilities. However, although there are more 
health and fitness facilities within Gateshead, dissatisfaction levels are highest here with 
19.5% of day visitors suggesting that they do not think that facilities are adequate for their 
needs. In Newcastle this was 12.4%. This may reflect the fact that the majority of the 
national operators are located within Newcastle (e.g. Fitness First), with more localised 
provision within Gateshead. This may indicate a requirement to improve facilities in 
Gateshead and encourage a more national operator focus. However, Gateshead Council 
is currently investing £29m in a new and re-developed Sport and Leisure facilities in 
Gateshead through “Building an Active Future” and are about to embark on a further 
£7.6m investment in Gateshead International Stadium.  

3.6.16 Health and fitness is a key strand of the Community Strategy plans for both Newcastle 
and Gateshead. Access locally to good facilities is key to achieving overall targets for both 
Councils. Indeed, health and fitness centres tend to be more successful if located near to 
residential populations or work places. As the regeneration and development of key sites 
within the study area (e.g. Gateshead Quays) progresses, commercial operators may see 
potential in the development of facilities to cater for the needs of people visiting the area 
for work, or for leisure purposes. Likewise, this provision may increase as part of the 
development of additional hotel facilities within development areas. It is notable that the 
study area lacks representation from a number of the leading health and fitness operators 
such as Esporta which has a gym in nearby Sunderland. Another leading operator, Virgin 
Active, does not have any sites further north than Yorkshire, which may present an 
opportunity in terms of attracting a high quality operator to the area.   
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3.7 Bowling 

Market overview 

3.7.1 Tenpin bowling is well established in the UK leisure market. The main issue facing the 
ten-pin bowling industry is frequency of visit. Bowling is seen by many as a “special 
occasion” activity undertaken, for example, for a children’s party of work outing option. 
Few people bowl once a month or more often and current estimates suggest that people 
take on average of 2.5 trips a year. 

3.7.2 There are currently 322 bowling alleys nationally9, British consumers spent an estimated 
£286m per annum on ten pin bowling in 2008, and this is forecast to grow to £342m by 
2013 (Mintel, 2008) – this is equivalent to a 16% increase in spend.  

Survey results 

3.7.3 Entertainment Centres, e.g. bowling, skating etc. were tested collectively in the consumer 
research. These have a degree of popularity with 20% of the sample indicating that this 
type of leisure activity is ‘my type of thing’. 

3.7.4 Bowling is by far the most popular activity undertaken at Entertainment Centres.  That 
said; nearly half undertake other activities such as skating, soft play gyms, and laser 
quest. 

3.7.5 Entertainment centres are far more popular with the day market (23%) than with the 
staying market (10%), although staying visitors are more likely to use hotel facilities when 
staying in the region as opposed to public facilities. 

3.7.6 This activity is not undertaken with great frequency, almost a third of the sample visit 
every 6 months to a year. 

3.7.7 The types of consumers that are more likely to use entertainment centres in Newcastle 
and Gateshead are shown in the table below.  If the bar is above the line then this type of 
consumer is more interested in the activity. 

 

                                                      

9 Talktenpin.net January 2010 
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3.7.8 The table below illustrates the average spend on this type of leisure activity: 

Figure 6 – Average spend per visit on bowling 

Leisure use Mean spend per visit 
in Newcastle City 

Centre (£) 

Mean spend 
per visit outside 
Newcastle City 

Centre (£) 

Mean spend 
per visit outside 

Gateshead 
Town Centre 

(£) 

Total mean spend 
per visit (£) 

Ten pin bowling 12.29 15.25 13.38 15.86 

Source: Arkenford Consumer Survey, January 2010 

3.7.9 The following illustrates consumer perceptions about the offer in Newcastle and 
Gateshead: 

 79% of day visitors indicate that current facilities adequately meet needs in 
Newcastle.  

 68% of day visitors indicated that current facilities adequately meet needs in 
Gateshead 

 89% of Staying Visitors indicate that no more of these types of facility are required, 
although few make use of entertainment centres. 

Supply in Newcastle and Gateshead 

3.7.10 There are currently two ten-pin bowling facilities across Newcastle (within Elswick) and 
Gateshead (at the Metro Centre). These facilities provide approximately 50 lanes for 
bowling. Both facilities also house other leisure uses e.g. bar, arcade facilities etc. Until 
2008 there was also a Mega Bowl facility located at the Metro Centre. 

Table 8 – Existing provision of ten pin bowling across Newcastle and Gateshead  

Area Council Name Number of Lanes 

Metro Centre Gateshead Namco 34 

Elswick Newcastle AMF Bowling 16 

Total 50 

Source: Tribal analysis from Newcastle Council and Gateshead Council data, 2009 

Recent completion and future planning commitments 

3.7.11 There are currently no planning commitments identified for bowling facilities within 
Newcastle or Gateshead.  

Capacity 

3.7.12 The frequency with which people participate in bowling and general entertainment 
activities is relatively low and is dominated by the day visitor market – this is confirmed by 
the general market information, and also from the consumer survey. Satisfaction levels 
with the facilities currently on offer are relatively good, with dissatisfaction levels of 11.8% 
in Newcastle, and 19.5% in Gateshead. The higher level of dissatisfaction in Gateshead 
may reflect the recent closure of the Mega Bowl facility at the Metro Centre in 2008. This 
closure could also reflect a lack of market appetite for bowling facilities within the study 
area.  
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3.7.13 Growth in spend on bowling activity is forecast to grow nationally by an estimated 20%, 
which could indicate that there may be some additional demand for facilities. Overall, the 
provision of new facilities will be market driven, and there may be some increased 
demand for space within the study area. An increasing trend is for facilities to be located 
alongside other leisure uses (e.g. cinemas, chain restaurants) rather than stand alone 
facilities. This may be a key consideration in planning for any future development and the 
allocation of land towards this leisure use.  

3.8 Eating Out 

Market overview 

3.8.1 Eating out has become a popular leisure activity with more consumers eating out regularly 
than ever before. According to the British Hospitality Association in 1990, 75% of food 
consumption was in the home – by 2035 this is forecast to reduce to just 50%. The eating 
out market in the UK was valued at £31.1 billion in 2008 with research suggesting that the 
average consumer spends £10 per week eating outside of the home (Mintel, 2009).  

3.8.2 Although value for money is still a key concern for many consumers, growing familiarity 
with the restaurant experience is leading to more sophisticated requirements for good 
service and quality. 

3.8.3 In times of economic uncertainty, consumers are forced to become more cautious about 
spending on food – research suggests10 that this does not necessarily mean consumers 
switch to the cheapest option but rather consumers tend to choose the brands that they 
know they like (e.g. high street chains) possibly at the expense of independent 
restaurants.  

Survey results 

3.8.4 Eating Out in restaurants / cafes was the most popular leisure activity undertaken with 
60% of the sample indicating that this type of leisure activity is ‘my type of thing’. Other 
key points are: 

 Independent restaurants are most popular followed by independent coffee shops. 

 Eating out is more popular with staying visitors (67%) as opposed to the day market 
(57%) 

 Over a quarter of respondents eats out in restaurants / cafes at least once a month, 
and two-thirds every 6 months.  Only 5% of the market has not eaten out in the last 
12 months. 

3.8.5 The types of consumers that are more likely to eat out in restaurants / cafes in Newcastle 
and Gateshead are shown in the table below.  If the bar is above the line then this type of 
consumer is more interested in the activity. This shows the popularity of eating out for the 
younger age groups, especially those under 35 with no children at home.  

                                                      
10 Restaurant Brands, Leisure Intelligence, June 2009, Mintel 
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3.8.6 The table below illustrates the average spend on this type of leisure activity. This shows 
that spend is highest at independent restaurants rather than high street chains.  

Figure 7 – Estimated average spend per visit on eating out 

Leisure use Mean spend per visit (£) 

Independent restaurants 27.90 

High street chain restaurants 19.50 

Independent coffee shops / tea rooms / cafes 9.62 

High street coffee chains 8.75 

Fast food outlets 11.65 

Source: Arkenford Consumer Survey, January 2010 

3.8.7 The following illustrates consumer perceptions about the offer in Newcastle and 
Gateshead: 

 77% of day visitors indicate that current facilities adequately meet needs in 
Newcastle.  

 59% of day visitors indicated that current facilities adequately meet needs in 
Gateshead 

 85% of Staying Visitors indicate that no more of these types of facility are required. 

Supply in Newcastle and Gateshead 

3.8.8 There are approximately 298 restaurants across Newcastle and Gateshead, of which 24% 
are in Newcastle (please see Appendix C for a full list of facilities). Distinct clusters are 
evident, particularly in Westgate in Newcastle where 61% of all restaurants in Newcastle 
are located and include chain restaurants such as Wagamama, TGI Friday’s and Nandos 
etc.  

3.8.9 In Gateshead, a cluster of restaurants is evident at the Metro Centre and Metro Centre 
West, where approximately 20 restaurants are located. Most of the restaurants are chains 
including Pizza Express, Pizza Hut, Est Est Est. 

3.8.10 Provision of fast food restaurants (e.g. McDonalds, KFC) are located within town centre, 
metro centre and on out of centre retail parks.   
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3.8.11 Elsewhere in both areas, provision is more limited to smaller – often independent - 
localised restaurants for example in Jesmond, Newcastle.  

3.8.12 The provision of cafes is again relatively dispersed across the study area. There are an 
estimated 188 cafes within the area, of which 53% are in Newcastle. Provision of the 
chain operators (e.g. Starbucks, Cafe Nerro are located within the main centres (e.g. 
close to shopping facilities in Newcastle and the Metrocentre) with more localised 
independent provision across the wider area.  

Table 9 – Current estimated cafe and restaurant provision in Newcastle and 
Gateshead 

Council Cafes Restaurants Total 

Gateshead 89 114 203 

Newcastle 99 184 283 

Total 188 298 486 

Source: Tribal analysis from Newcastle Council and Gateshead Council data, 2009 

Recent completion and future planning commitments 

3.8.13 There is currently one planning commitment in Gateshead for a 2,402sqm restaurant at 
the Hillgate on Gateshead Quays.  

3.8.14 All planning and change of use commitments for Newcastle are shown below. The 
majority of the current commitments involve a change of use status, particularly from retail 
units to restaurants. Again, the commitments are focused on the main areas popular for 
eating out which include Jesmond and Westgate.  

Table 10 – Planning permissions and change of use for restaurants 

Ward Address Description Current use New use Floorspace 
(gross) 

Elswick 
35 - 43 
George 
Street 

Change of use of ground floor unit 
2 retail (A1) to restaurant (A3) 
incorporating unit 1 (existing A5 
use) and conversion of 1st floor 
offices (B1) to ancillary private 
dining (A3) 

Retail Restaurant 494 

North Heaton 173 - 175 
Coast Road 

Change of use from retail (A1) to 
hot food takeaway and restaurant 
(A3/A5) 

Takeaway Restaurant 130 

South Heaton 
250 
Chillingham 
Road 

Conversion of retail unit at ground 
floor to restaurant (A3) with 
associated offices and store rooms 
at 1st floor, erection of single 
storey kitchen and w c extension. 

Retail Restaurant 179 

South Jesmond 

Archbold 
House, 
Archbold 
Terrace 

Change of use of part of ground 
floor from offices (B1) to restaurant 
(A3) or public bar. 

Offices Restaurant 454 

Westgate 
 87 - 89 
Percy 
Street 

Change of use from retail at 
ground floor and offices on upper 
floors to restaurant, erection of 2 
storey extension at 1st floor level 
to rear and alterations to 
elevations. 

Retail Restaurant 504 

Westgate 

20 High 
Friars, 
Eldon 
Square 

Change of use from retail (A1) to 
restaurant (A3) with external 
seating to mall level. 

Retail Restaurant 328 

Westgate 
Unit 1 
Hanover 
Mill, Close 

Change of use of ground floor of 
unit 1 from office(B1) to 
restaurant/café (A3) 

Office Restaurant 257 
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Westgate 

Global Hi Fi 
Centre, 87A 
Clayton 
Street 

Change of use from retail (A1) to 
restaurant (A3) 

Retail Restaurant 310 

Westgate 
52 And 53 
Stowell 
Street 

Conversion of upper floors of 53 
Stowell Street to form additional 
seating area for ground floor 
restaurant and change of ground 
floor 52 Stowell street to form 
restaurant extension. 

Restaurant Restaurant 539 

Westgate 43a Stowell 
Street 

Erection of 1st floor extension to 
rear to provide additional 
restaurant space. 

Restaurant Restaurant 314 

Capacity 

3.8.15 The popularly of eating out is clearly identified within the consumer survey, and is a 
particularly significant activity undertaken by staying visitors. This reinforces the general 
market trends which suggest that eating out is a favoured pastime, and anticipated levels 
of expenditure is likely to grow. With anticipated population growth of up to 4% by 202011  
in Newcastle and Gateshead, it is likely that appetite for eating out and visiting restaurants 
will remain popular.  

3.8.16 In terms of current provision, only 3% of staying visitors thought that restaurant and cafe 
facilities in the Newcastle and Gateshead area did not meet their needs. Similarly only 
4.1% of day visitors were not happy with current provision. In Gateshead this level was 
19.2%. Although the quality of restaurants, cafes and bars has undoubtedly improved in 
recent years (reinforced by a strong future planning pipeline), there may still remain scope 
to create niche areas within both Newcastle, and particularly Gateshead, which are 
renowned for great restaurants. Research shows that currently there are no Michelin 
starred restaurants in the study area.  

3.8.17 Although some independent restaurants are located in the central areas (e.g. Westgate), 
clustering of independent restaurants tends to be occur more in smaller district centres 
(e.g. Jesmond), and they are relatively dispersed within Gateshead (although some new 
facilities are evident particularly in Gateshead Quays). It may be appropriate to encourage 
the development of more independent restaurants (or gastro pubs) alongside national 
chains within both Newcastle and Gateshead as part of a strategy to help create more of 
a “prestige offer”, and help to diversify the evening economy which has been so reliant in 
recent years on drinking as the main evening activity. This approach could also help to 
encourage more destination tourism from the staying visitor market where activity levels 
are estimated to be higher in the study area.   

3.8.18 Although research suggests that during the recent economic downturn people have 
become more selective with where they spend money on food (often preferring national 
chains), this trend could be re-addressed in future years as the economy changes out of 
recession. The consumer survey also estimates that on average people spend nearly £10 
extra in independent restaurants compared to chain restaurants – the economic impact of 
independent restaurants is also likely to be higher as they are often locally owned thus 
helping to keep spend within the region.  

                                                      

11 Pitney Bowes Mapinfo Ltd - Anysite Report, 6th November 2008 
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3.9 Drinking and nightclubs 

Market Overview 

3.9.1 The smoking ban, increasing alcohol prices, cheap supermarket drink, increasingly 
sophisticated home entertainment and changing consumption trends have caused a 
significant number of closures in the UK licensed industry. This has mainly affected the 
traditional public house sector.  

3.9.2 Pubs are now closing at a rate of 39 a week, down on the 52 a week closure rate in the 
first half of 2009, according to the latest survey from the British Beer & Pub Association 
(BBPA). A total of 2,365 pubs closed in 2009. A net total of 1,013 pubs shut their doors for 
the last time between July and December 2009, with the loss of over 10,000 jobs in local 
communities across Britain. A total of 2,365 pubs closed during the whole of 2009.  

3.9.3 While all types of pub are closing, in the second half of 2009, the number of 
independently owned ‘free houses’ fell more rapidly than the number of pubs in the leased 
and tenanted sector. There were 576 closures among free houses (22 a week), compared 
with 320 among tenanted pubs (12 a week), despite the latter being far more numerous 
overall – the remainder of closures are among managed pubs (117 in total at a rate of five 
a week). The survey also reveals that a significant number of pubs were sold into the free 
trade, with 735 being transferred into free house ownership from July to December 2009.  

3.9.4 The survey also confirms that ‘food led’ pubs are continuing to weather the current storm 
better than drink led premises, with a closure rate of just 0.6 per cent in that category (130 
pubs) The closure rate among drink led pubs was over three times higher, at 2.1 per cent, 
or 883 net closures.  

Survey results 

3.9.5 Going to pubs, bars and nightclubs is perhaps not as popular a leisure activity as some 
might fear, with 33% of the sample indicating that this type of leisure activity is ‘my type of 
thing’. 

3.9.6 Going to pubs, bars and nightclubs is a more popular activity amongst the day visitors / 
local market (36%) than it is amongst staying visitors (26%) 

3.9.7 Overall, a third of the sample goes to pubs, bars and nightclubs at least once a month.  
This figure rises to nearer 50% for the day visit (local market), with over a quarter going 
out at least once a fortnight. 

3.9.8 The types of consumers that are more likely to go to pubs, bars and nightclubs in 
Newcastle and Gateshead are shown in the table below.  If the bar is above the line then 
this type of consumer is more interested in the activity. 
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3.9.9 Unsurprisingly, the 16-24 age group has a strong interest in going to pubs, bars and 
nightclubs.  

3.9.10 The table below illustrates the average spend on this type of leisure activity: 

Figure 8 – estimated average spend per visit on drinking and nightclubs 

Leisure use Mean spend per visit (£) 

Pub / club crawling 32.70 

Traditional independent pubs 15.45 

Pubs with live music 24.12 

Traditional style chain pubs (e.g. O’Neils) 14.08 

Trendy high street bars and clubs 20.50 

Sports bars 19.54 

Hotel bars 14.06 

Gastro pubs 21.37 

Working men’s clubs 14.07 

Mainstream nightclubs 23.80 

Independent clubs 17.25 

Live music clubs 21.47 

Source: Arkenford Consumer Survey, January 2010 

3.9.11 The following illustrates consumer perceptions about the offer in Newcastle and 
Gateshead: 

 80% of day visitors indicate that current facilities adequately meet needs in 
Newcastle.  

 62% of day visitors indicated that current facilities adequately meet needs in 
Gateshead 

 88% of Staying Visitors indicate that no more of these types of facility are required. 
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Supply in Newcastle and Gateshead 

3.9.12 There are 13 nightclubs within the study area. All nightclubs (including private members 
club and table dancing clubs) are located within Westgate in Newcastle. This includes a 
clustering around the “Bigg Market” a renowned centre for the evening economy. There 
are no nightclubs within Gateshead. 

Table 11 – Existing provision of Night clubs across Newcastle and Gateshead  

Area Council Name Description Net floor space (m 
sq approx) 

Westgate Newcastle For Your Eyes Only Night club Not available 

Westgate Newcastle Digital Nightclub 724 

Westgate Newcastle Cosmic Ballroom Night club Not available 

Westgate Newcastle Powerhouse Nightclub 1214 

Westgate Newcastle World Headquarters Private members nightclub 70 

Westgate Newcastle The Loft Nightclub 162 

Westgate Newcastle Greys Club Night club Not available 

Westgate Newcastle Blue Velvet Table dancing club 84 

Westgate Newcastle Blu Bambu Nightclub Not available 

Westgate Newcastle Venue Night club Not available 

Westgate Newcastle Ikon And Envy Night club, disco and pub Not available 

Westgate Newcastle The Lounge Public house and nightclub 71 

Westgate Newcastle Sea Nightclub 562 

Source: Tribal analysis from Newcastle Council and Gateshead Council data, 2009 

3.9.13 The University of Newcastle and Northumbria University both host bars, club nights and 
live music via the student union and on campus facilities. There is estimated to be XX 
students in Newcastle currently. The student market is a clear driver of the evening 
economy in the area  

3.9.14 There are approximately 375 public houses/bars across Newcastle and Gateshead, of 
which 60% (225) are located within Newcastle. Again there are distinct clusters evident, 
particularly in Ouseburn (18 public houses) where clustering has occurred to serve the 
large student market within the local area and Westgate (123 public houses). Within 
Gateshead, there are public houses spread across the city, although there is a 
concentration within the town centre area where 22% of provision is situated. Other 
pockets of provision are found in Winlaton, Whickham, Wrekenton, Dunston and Birtley.  

3.9.15 Provision is a mixture of tradition public houses which are more dispersed and associated 
with residential areas, and chain establishments e.g. JD Weatherspoons, Lloyd No 1 and 
Tiger Tiger which are centrally located within areas associated with the evening economy 
(e.g. Bigg Market). A full list of public houses/bars is contained in appendix C. 

Recent completions and future planning commitments 

3.9.16 The main planning permissions/change of use commitments in relation to public house 
and bars are shown below. All of the current commitments are for within the Westgate 
area of Newcastle.  
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Table 12 – Planning permissions and change of use for public houses/bars 

Ward Address Description Current 
use 

New use Floorspace 
(gross) 

Westgate 
City Vaults, 11 and 
13 - 15 Bigg Market 

Change of use of ground floor retail unit 
to bar and alterations to elevations. Retail Bar 257 

Westgate 
44/48 Scotswood 
Road 

Change of use from warehouse to 
public house to provide extension to 
existing pub at 42 Scotswood Road. Warehouse 

Public 
House 465 

Westgate 
4 - 14 and 18  
Scotswood Road. 

Conversion of premises to public 
house, erection of extension to 1st floor 
level and alterations to elevations. ? 

Public 
House 287 

Westgate Unit 2, 58 Close 

Change of use of vacant ground and 
first floor unit to 'Golf bar', comprising 4 
golf simulators with ancillary café and 
bar. Vacant 

Public 
House 339 

Source: Tribal analysis from Newcastle Council and Gateshead Council data, 2009 

Capacity 

3.9.17 The overall perception of Newcastle as a party city has received much press in recent 
years. The general concern amongst the Council is that the evening economy should not 
be dominated by one activity which can often be anti-social and can exclude large areas 
of the city centre from families and older people in the evening. The importance of 
diversifying the evening economy has been recognised within the consultation process 
associated with the preparation for the Local Development Framework and subsequent   
City Centre Area Action Plan (CCAAP). The CCAAP will seek, amongst other things, to 
diversify the city’s ‘night time economy’ to encourage more non-drinking led activities.  

3.9.18 The popularity of visiting pubs and nightclubs is clearly shown within the consumer survey 
results, and unsurprisingly, the main groups that this appeals to are younger and without 
children at home. It is also a strong activity driver for staying visitors. The dominance of 
Newcastle in this market is also clear with a large proportion of public houses/bars and all 
nightclubs in the study area (clustered in Westgate, Ouseburn and the Quayside).   

3.9.19 National market trends have shown that the traditional pub sector has struggled in recent 
years, and evidence shows that this trend is likely to continue. Food led pubs are dealing 
with changes in the market better, and this may be something that the Council could 
consider to help potential diversify the evening market. Gastro pubs could be a potential 
option which is likely to appeal to a wider age range than the traditional public house or 
“vertical drinking” bars where seats and tables are minimised to encourage a larger 
volume of people to stand and drink.   

3.9.20 There is a balance to be struck between maintaining appeal (and associated spend), and 
minimising the negative impacts that a drinking culture can foster. Based on survey views, 
the most likely area for future development of bars/ nightclubs would be in Gateshead, 
where current satisfaction levels are lower than in Newcastle. However, as a defined town 
centre use, restricting the development of drinking establishments is hard to achieve. New 
development is likely to shift patterns around the town, and anecdotally this has been 
shown to have happened recently with additional development encouraging people away 
from the Quayside. Altering this pattern will rely not only on the level of supply of facilities 
within the main centres, but it will also rely on encouraging a change in attitude towards 
spending leisure time away from social drinking activities. This will be about offering a 
viable alternative for people to spend their leisure time possibly through developing 
spaces where cultural activity sits alongside restaurants, a strong events programme and 
use of public space to help blur boundaries. The future planning system could be used to 
encourage this diversification through encouraging development of smaller units (as an 
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alternative to the traditional vertical unit development in recent years) which could help in 
the diversification of the type of offer available and encourage a wider appeal.  

3.10 Museums and Art Galleries 

Key market trends 

3.10.1 Visits to UK historical and cultural attractions grew by an estimated 10% between 2003 
and 2007, and 52% of the adult population have visited an historical/cultural attraction at 
least once over the past 12 months. 

3.10.2 Historic and cultural attractions do face intense competition for the family leisure market, 
particularly from less educational, ‘fun’ activities such as tenpin bowling, live sports and in 
home entertainments. The challenge is to provide fun activities without excessive 
‘dumbing down’. The museums and galleries segment has enjoyed sustained growth 
since the government’s decision to remove entry fees for 22 major national museums and 
galleries in December 2001. Research conducted in 2008 on visiting patterns in the last 
twelve months showed that: 

 Over half of the UK adult population have visited an historical/cultural attraction 
over the past 12 months. 

 The overall visitor profile is female-led and most likely to be aged 35-64, with a 
peak amongst the 35-44 group 

 Museums and science centres are the most family-led attractions.  

 There remains a strong ABC1 weighting across all attractions, with AB bias most 
pronounced in museums and art galleries. 

3.10.3 Museums and science centres are the most family-led attractions: the educational flavour 
and opportunities for hands-on activity appealing to parents with kids aged 5-15. Art 
galleries appeal most to the pre-/no family and third age groups, but have much weaker 
appeal to families. The development of more participative and active experiences, highly 
successful in museums and heritage attractions, is likely to be the best way of attracting 
more family visitors.  

Survey results 

3.10.4 44% of the sample indicate that visiting museums and art galleries as a type of leisure 
activity is ‘my type of thing’. Other key points are: 

 Going to museums and art galleries is a more popular activity amongst staying 
visitors (55%) than the day visitors / local market (40%). 

 Visits to museums and art galleries are not undertaken very frequently, the majority 
being visited every 6 months to a year. 

3.10.5 The types of consumers that are more likely to go to museums and art galleries in 
Newcastle and Gateshead are shown below. If the bar is above the line then this type of 
consumer is more interested in the activity. This shows that visiting the museums and art 
galleries in Newcastle and Gateshead is a popular pastime for younger markets which is 
not typical for most cities, but probably as a result of recent investment and types of 
exhibitions put on in the Baltic and other key galleries. 
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3.10.6 
The table below illustrates the average spend on this type of leisure activity: 

Figure 9 – Estimated average spend per visit on visiting a museum or gallery 

Leisure use Mean spend per visit (£) 

Visiting a museum 6.19 

Science centre 7.37 

Classical art gallery 2.18 

Modern art gallery 4.01 

Small art galleries and studios 3.64 

Source: Arkenford Consumer Survey, January 2010 

3.10.7 The following illustrates consumer perceptions about the offer in Newcastle and 
Gateshead: 

 74% of day visitors indicate that current facilities adequately meet needs in 
Newcastle.  

 58% of day visitors indicated that current facilities adequately meet needs in 
Gateshead 

 86% of Staying Visitors indicate that no more of these types of facility are required. 

Supply in Newcastle and Gateshead 

3.10.8 There are approximately 13 public and privately owned galleries across Newcastle and 
Gateshead providing exhibition space and other arts services. Provision is dominated by 
space in Westgate in Newcastle which has six gallery spaces. 

Table 13 – Existing provision of art galleries across Newcastle and Gateshead  

Area Council Name Net floor space (m sq approx) 

Westgate Newcastle Newcastle Arts Centre Limited 1194 

Ouseburn Newcastle Northern Print Not available 

Ouseburn Newcastle The Art Works Galleries 688 

Westgate Newcastle Isis Arts 35 

Westgate Newcastle Satellite Not available 
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Westgate Newcastle Laing Art Gallery Not available 

Westgate Newcastle Globe City Gallery Not available 

Ouseburn Newcastle The F-Stop Gallery 228 

Westgate Newcastle Side Gallery 1554 

Gateshead Town Centre Gateshead St Mary's Not available 

Blaydon Gateshead Winlaton Cottage Forge Not available 

Gateshead Town Centre Gateshead Shipley Art Gallery Not available 

Gateshead Town Centre Gateshead Baltic Centre Not available 

Source: Tribal analysis from Newcastle Council and Gateshead Council data, 2009 

3.10.9 Out of the areas nine museums, eight are located within Newcastle. These include the 
Great North Museum: Hancock, Newcastle Discovery Museum and the Centre for Life 
which provides an interactive museum and exhibition space. The museums in Newcastle 
are generally located within the main city centre area, which would appeal to both staying 
and day visitors. The Tanfield Locomotive centre is located in Gateshead.   

Table 14 – Existing provision of museums across Newcastle and Gateshead  

Area Council Name Net floor space (m sq approx) 

Westgate Newcastle Great North Museum: Hancock Not available 

Westgate Newcastle Newcastle Discovery Museum Not available 

Westgate Newcastle Castle Keep Not available 

Ouseburn Newcastle Seven Stories The Centre For Children’s Books Not available 

Newburn Newcastle Newburn Hall Motor Museum 656 

Wingrove Newcastle Military Vehicle Museum 942 

Ouseburn Newcastle Holy Jesus Hospital Museum 1822 

Quayside Newcastle Centre for Life Not available  

Shipcote Gateshead Tanfield Locomotive Museum Not available 

Source: Tribal analysis from Newcastle Council and Gateshead Council data, 2009 

Recent completion and future planning commitments 

3.10.10 Change of use applications in Gateshead include the conversion of a 382 sqm church and 
Church Hall in to a photographic studio and art gallery in Whickham, and conversion of a 
70sqm church into a museum at Bensham.  

3.10.11 The annual monitoring report from Newcastle City Centre for 2008-09 shows that recent 
completions in the study area include the £26m flagship Great Hancock Museum opened 
May 2009, and also the £40.2m redevelopment of Newcastle City Library. 

Capacity 

3.10.12 The recent completion of the flagship Great Hancock Museum greatly boosts the 
provision of museums within the area. Other recent additions include the Baltic at 
Gateshead Quays, which is also recognised as a significant investment into cultural 
facilities within the study area. Generally speaking, museums and galleries tend to be led 
predominately by the public sector usually due to the significant investment associated 
with their development, and the usually limited return on investment (due to low or free 
ticket prices).  
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3.10.13 Just 3% of staying visitor respondents indicated that the provision of museums and art 
galleries within Newcastle and Gateshead were not adequate to meet needs. 8.5% of day 
visitors thought provision in Newcastle was adequate to meet needs. This contrast to 
respondent’s views of Gateshead, where 19.2% thought the provision of museums and 
galleries was not sufficient to meet needs.  

3.10.14 This would suggest that on the whole there is a level of satisfaction with provision from 
staying visitors to the area as a whole, but less satisfaction from day visitors to Gateshead 
in terms of museum and art gallery provision. Based on survey views, the most likely area 
for future development of museums and galleries would be in Gateshead, where current 
satisfaction levels are lower than in Newcastle.    

3.10.15 Future decision to increase capacity will need to be based on proving a market capacity 
for the attraction, and in line with RSS policy, encourage developments that benefit the 
economy, people and environment without diminishing the attractiveness of the place. It is 
likely that in the mean time, investment should primarily be into consolidating the offer 
within the study area, and maintaining the quality of the visitor attraction to ensure that 
maximum numbers are encouraged to visit museums and art galleries and therefore 
compete in the crowded leisure market place.  

3.11 Theatres and music venues 

Key market trends 

3.11.1 In 2009, the best performing areas of the industry over the past five years was in cultural 
leisure such as music concerts and festivals (increased by an estimated 64%) theatre 
(increased by nearly 28%) and museums (by nearly 16%)12.  

Survey results 

3.11.2 45% of the sample indicates that going to the theatre and concerts are ‘my type of thing’. 
This activity is as popular with the day / local market as it is the staying market indicating 
universal interest. 

3.11.3 Overall, a third of the sample go to theatres and concerts at least every 6 months and a 
further third at least once a year. Nearly 54% of consumer indicated that they undertook 
this activity in Newcastle City Centre, compared to 7.5% at the Quayside and 5.3% in 
Gateshead.  

3.11.4 The types of consumers that are more likely to go to the theatre and concerts in 
Newcastle and Gateshead are shown in the table below.  If the bar is above the line then 
this type of consumer is more interested in the activity. This shows that live music and 
theatre performances were more popular with male and was popular with the 35+ age 
group, with or without children at home. The 16-24 age group also showed some interest.   

                                                      

12 Mintel, Leisure industry Overview 2009 
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3.11.5 The table below illustrates the average spend on this type of leisure activity: 

Figure 10 – Estimated average spend per visit at theatre and live music venues 

Leisure use Mean spend per visit (£) 

Alternative theatre 16.99 

Mainstream theatre 30.98 

Popular musicals / plays in large venue 32.85 

Cultural performances in smaller venues 17.09 

Pop concerts 41.54 

Classical concerts / ballet / opera 35.02 

Source: Arkenford Consumer Survey, January 2010 

3.11.6 The following illustrates consumer perceptions about the offer in Newcastle and 
Gateshead: 

 73% of day visitors indicate that current facilities adequately meet needs in 
Newcastle.  

 59% of day visitors indicated that current facilities adequately meet needs in 
Gateshead 

 86% of Staying Visitors indicate that no more of these types of facility are required. 

Supply 

3.11.7 Theatre provision is dominated by provision in Newcastle, with seven out of the eight 
theatres in Newcastle and Gateshead. The ward of Westgate is home to four theatres, 
including the two largest theatres in the area, the Theatre Royal which has a capacity of 
1,249 and the Journal Tyne Theatre with a capacity of 1,100.  

3.11.8 Capacity in Gateshead is limited to the Gateshead Little Theatre Co. with a capacity of 
approximately 188. 

Table 15 – Existing provision of theatres across Newcastle and Gateshead  

Area Council Name Capacity Net floor space (m sq approx) 
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Westgate Newcastle The Journal Tyne Theatre 1100 Not available 

North Heaton Newcastle Peoples Theatre Arts Group 790 Not available 

Westgate Newcastle Theatre Royal 1249 Not available 

Westgate Newcastle Northern Stage 447 656 

Ouseburn Newcastle Live Theatre Co 170 942 

Westgate Newcastle Dance City 250 1822 

South Heaton Newcastle Sage Academy Of Performing Arts Not available 224 

Gateshead 
Town Centre 

Gateshead Gateshead Little Theatre Co 188 Not available 

Source: Tribal analysis from Newcastle Council and Gateshead Council data, 2009 

3.11.9 The main concert / live music venues in Newcastle are the Metro Radio Arena (Elswick), 
Newcastle City Hall (South Jesmond) and the O2 Newcastle Academy (Westgate).  In 
Gateshead, the main venue is the prestigious The Sage Gateshead.  

3.11.10 Other smaller venues including (Public Houses) host live music, but this is not their core 
function. 

Table 16 – Existing provision of concert / live music venues across Newcastle and Gateshead  

Area Council Name Capacity Net floor space (m sq approx) 

Elswick Newcastle Metro Radio Arena 11,400 1307.6 

Westgate Newcastle O2 Academy Newcastle 400 Not available 

South Jesmond Newcastle Newcastle City Hall 2,000 Not available 

Quayside Gateshead The Sage Gateshead 1,700 Not available 

Source: Tribal analysis from Newcastle Council and Gateshead Council data, 2009 

Recent completions and future planning commitments 

3.11.11 There are currently no planning commitments identified for theatres or concert venues 
facilities within Newcastle or Gateshead.  

Capacity 

3.11.12 Theatre and live music venues are an important part of the cultural fabric of an area. 
Based on the current supply, a good range of venues are provided for including a number 
of significant nationally and internationally renowned venues (e.g. The Sage Gateshead).  
Theatres and live music venues are typically brought forward often in partnership between 
the public and private sector and as such forecasting future capacity requirements is 
difficult. However, market trends suggest that people are spending more time and money 
on this type of activity than ever before.  

3.11.13 Venues such as The Sage Gateshead will have helped to put the area on the map 
nationally and internationally for the performance of live music. The level of facilities 
appears to be consistent with other comparative areas (e.g. Manchester which has 
facilities such as the Bridgewater Hall, the Apollo etc).  

3.12 Hotels 

Market trends 

3.12.1 The UK hotel sector is large, diverse and changing.  However, given that hotels in the UK 
do not have to register with any public or private sector organisation (e.g., for quality 
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grading reasons) and because of problems with the poor quality of hotel industry data (a 
situation which mirrors tourism statistics in general), there is no official figure for the 
number of hotels in the UK.  However, a recent review undertaken by Melvin Gold 
Consulting Ltd (on behalf of Travelodge)13 found the following features of the UK’s hotel 
sector as of 2007: 

 There are over 46,000 hotels (and similar establishments in the UK). 

 The supply of hotels is highly fragmented, with the vast majority of hotels being 
independently-owned and operated.  For example, 38% of UK serviced 
accommodation14 is branded (i.e., affiliated with a branded hotel chain or marketing 
consortia), with the remainder being independently-owned / operated.  However, 
with continued industry consolidation and investment in new brands, it is expected 
that the proportion of branded hotels will increase over the foreseeable future. 

 There were 85,665 rooms in the budget sector, which represents some 12% of the 
total UK serviced accommodation.  The budget hotel sector has been the fastest 
growing segment of the hotel market and the past decade or so (i.e., the number of 
budget hotel bedrooms has grown by over 14% each year since the mid-1990s).  
This growth is expected to continue with many budget operators having ambitious 
expansion plans (as discussed in more detail later in this section). 

3.12.2 The hotel industry has been severely impact by the recession, with many projects halted 
as capital dries up and investor appetite diminished and occupancy levels fallen – 
occupancy levels in January-June 2009 are estimated to have fallen by -5.7% in the UK15.  
Although sign in early 2010 suggest that the sector is starting to recover, it is unlikely that 
build levels will reach the boom years of the pre-recession period.  

Survey results 

3.12.3 52% of the staying visitors interviewed stayed in Newcastle, 14% stayed in Gateshead 
and 32% elsewhere. 

3.12.4 The type of accommodation used is in part determined by the type of accommodation that 
is on offer. The table below breaks down the type of accommodation used: 

Figure 11 – accommodation used by staying visitors to Newcastle and Gateshead 

Leisure use Newcastle Gateshead Elsewhere 

Hostel 4.2% 6.5% 1.4% 

B & B / Guest house 3.4% 12.9% 15.5% 

Economy hotel chain (e.g. Travel Inn) 31.9% 12.9% 18.3% 

2-3 star independent hotel 10.9% 12.9% 9.9% 

4 star chain hotel (e.g. Marriot) 24.4% 22.6% 8.5% 

4-5 star independent boutique hotel 5% 6.5% 4.2% 

4-5 star spa hotel 0.8% 0% 2.8% 

                                                      

13 Source:  Melvin Gold Consulting Ltd (2008) Quantification of serviced accommodation supply in the United Kingdom and 
consideration of related issues. 

14 Serviced accommodation includes hotels, motels, guest houses, and bed and breakfast establishments.  This excludes 
therefore all forms of self catering accommodation (e.g., holiday cottages, lodges, static caravans and camp sites). 

15 PWC UK hotels Forecast, September 2009, issue 20.  
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Aparthotel 1.7% 0% 0% 

Individual self catering apartment / house 7.6% 0% 21.1% 

Stay with family and friends 10.1% 25.8% 18.3% 

Source: Arkenford Consumer Survey, January 2010 

 

3.12.5 This illustrates that visitors to Newcastle are more likely to pay for accommodation than 
visitors to Gateshead, a quarter of who stay with family and friends. 

Supply in Newcastle and Gateshead 

3.12.6 The recent Newcastle Gateshead Hotel Futures provides a comprehensive analysis of 
current hotel supply in Newcastle and Gateshead. In total the report identified 63 hotels 
across the area. Since publication, other hotels have opened including include the Hotel 
du Vin, Staybridge Suites and an additional Travelodge. Planning permission has also 
been granted for a 4-star Ramada Hotel located at the airport - with 
opening scheduled for the end of 2009 and for a Holiday Inn at Newburn Riverside and a 
Sleeperz hotel. There are also a number of smaller B & B facilities that were not included 
within the Hotel futures report, but for this study have been included in the analysis.  

3.12.7 Our analysis of a combination of data sources suggests that there are approximately 88 
hotels across the study area. A full breakdown of hotels is included in Appendix C.  

Table 17 – Hotel provision in Newcastle and Gateshead 

Hotels Gateshead Newcastle Total 
1*   1 1 
2* 4 8 12 
3* 6 14 20 
4* 2 5 7 
B & B   14 14 
Boutique   3 3 
Budget 4 13 17 
Budget economy   1 1 
Hostel   2 2 
Serviced apartments 1 1 
Unknown   3 3 
Upper-tier budget 2 3 5 
Inn 1 1 2 
Grand Total 20 68 88 

Source: Newcastle Gateshead Hotel Futures report, January 2008 and Tribal analysis of 
council data.  

3.12.8 There is a noticeable lack of 5 star provision across the study area, although there are six 
7 star hotels – 3 within the city centre and 3 in the outside ring road area and in the 
Cobalt/Silverlink Business Park area. Within Newcastle, concentrations are found within 
the City Centre and Jesmond where 3 star and 2 star provisions are found. Within 
Gateshead, 20 hotels can be found. The Hilton Hotel on Gateshead Quays and the 
Marriott Metro Centre provide 4 star hotel provision, the remaining hotels are 
predominately budget and 2 and 3 star.   



   

Final    Newcastle and Gateshead Leisure Study 

48 

Recent completion and future planning commitments 

3.12.9 There are planning permissions in place for a 200 bed hotel at the Sterling house site and 
a 6,716sqm (202 bed) hotel at 1 Millennium Quay in Gateshead.  

3.12.10 Within Newcastle there are a number of new proposals with planning or change of use 
consent.  

Table 18 – Planning permissions and change of use for Hotels 

Ward Address Description Current 
use 

New use Proposed 
additional 

hotel rooms 

Floorspac
e (gross) 

Byker Cumberland 
Arms, James 
Place Street. 

Conversion of managers 
living accommodation and 
office at 1st and 2nd floors 
to provide bedrooms for B & 
B accommodation & ext to 
north to provide gallery/ bar 
etc. 

Office Hotel  568 

Lemington Land at 
Goldcrest 
Way, Newburn 
Riverside 

Erection of 6 storey, 155 
bedroom hotel (C1) with 
associated conference/ 
meeting rooms, bar, 
restaurant & fitness room. 

None Hotel 155 7040 

North Heaton 323 Heaton 
Road 

Conversion of dwelling 
house to guest house (8 
bedrooms) with associated 
parking to rear and erection 
of 2 storey laundry room & 
shower room extensions to 
side. 

Dwelling 
House 

Hotel 8 296 

Westgate Friar House, 
Clavering 
Place 

Conversion of vacant office 
building to form 10 bed 
hotel with ancillary bar and 
restaurant. 

Office Hotel 10 970 

Westgate Irving House, 
19 Westgate 
Road 

Change of use from offices 
to hotel (26 bedrooms) and 
erection of lift shaft to 3rd 
and 4th floors at east 
elevation. 

Offices Hotel 26 1460 

Westgate Rear of 87 
Clayton Street 

Conversion of part of vacant 
warehouse and erection of 
6 storey extension to form a 
hotel with basement car 
parking. 

Warehouse Hotel  3077 

Westgate 15 & 23 - 29 
Side 

Conversion of vacant 
offices/ warehouse and of 
restaurant to 93 bedroom 
hotel with partial demolition 
& extensions to rear. 

Offices Hotel 93 2399 

Westgate Express by 
Holiday Inn, 
Waterloo 
Square 

Raising of roof of existing 
hotel, creating an additional 
floor to create an additional 
27 bedrooms. 

Hotel Hotel 27 711 

Westgate The Balmoral 
Hotel, Worley 

Conversion of hotel (Sui 
Generis) to hotel (C1), 

Hotel Hotel  589 
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Street erection of 3 storey 
extension to north to 
provide restaurant, kitchen, 
wc, bar facilities and 
bedrooms at ground and 1st 
floors. 

Woolsington Site of car hire 
ready returns, 
Newcastle 
Airport, 

Erection of 4 storey (180 
bedroom) hotel with 
restaurant, bar, leisure and 
conference facilities. 

NA Hotel 180 10057 

Woolsington Britannia 
Hotel, 
Newcastle 
Airport 

Erection of extension to 
existing hotel. (existing 99 
rooms plus extra 150) 

Hotel Hotel 150 277 

Capacity 

3.12.11 Key market sources for hotel provision in Newcastle and Gateshead include:  

 Corporate market is the primary source of midweek business for hotels and is 
mainly focused on 3 and 4 star hotels. There is some evidence of demand for 
budget hotels. Corporate demand is likely to increase given the extensive planned 
office development within the city centre, and could also increase if the planned 
new purpose-built conference and events centre goes ahead. 

 Corporate demand is highly localised and focused on the city centre and outer ring 
road. This has become more localised since new hotels have opened in the city 
centre.  

 Stag and hen parties are the main source of weekend business budget, upper-tier 
and 2 star hotels, and also supporting the purpose-built apartment market 

 Most 4 star and boutique hotels attract strong leisure break business at the 
weekends 

 Good levels of demand around the airport directly related to expansion 

3.12.12 Growth projections from the Hotel futures report show key growth areas could include:  

 Significant new hotel development in NewcastleGateshead city centre, in terms of 
new 4 star, boutique, 3 star, upper-tier budget and budget hotels.  

 Airport – linked to the expansion of the flight timetable and growth of facilities 

 Outer ring – further growth potential at the Metro Centre, along the A1 corridor 
around Gosforth and at the airport 

3.12.13 With planned new hotels in the city centre it is likely that 2 star hotels in Jesmond and 
Gateshead may struggle to compete for business. Alternative uses may need to be found 
for these hotels, unless they can be upgraded to boutique or budget hotels.  

Occupancy 

3.12.14 Information from Tourism Tyne and Wear regarding occupancy levels shows that since 
2005, occupancy levels have been strong across NewcastleGateshead City Centre, and 
the wider NewcastleGateshead area including Tyne and Wear, as shown below.  
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Figure 12 – Average occupancy levels 2005-2009 

  

Source: Tourism Tyne and Wear, 201016.  

3.12.15 This shows a positive picture for hotel occupancy within the study area. Despite what was 
an obviously difficult year for Business and Leisure Tourism in 2009 (due to the economic 
downturn and associated squeeze on spending) the City Centre continues to perform 
relatively well.  Occupancy levels were maintained at the expense of some fairly 
subsidised rates at the beginning of 09 but by September/October midweek rates 
especially were above 2009 levels. Importantly, despite evidence that nationally, 
occupancy levels have fallen (as outlined within the market section above), 
NewcastleGateshead city centre has maintained its levels of occupancy. Clearly, the 
availability of good quality hotels is critical to growing the staying visitor market in the 
study area, and such evidence of occupancy remaining strong despite market pressures 
may lead to more market interest in developing additional hotel space within the area.  

Rural hotels 

3.12.16 The current Gateshead UDP recognises that tourism provides an opportunity to support 
rural diversification. Policies support facilities to enhance visitor enjoyment and improve 
the financial viability of countryside features, provided that they don’t detract from the 
attractiveness of the area. Furthermore, Greenbelt policy does not permit new or 
replacement buildings other than those associated with agriculture, forestry and outdoor 
recreation (of small scale). The re-use of existing buildings will be considered provided the 
scale and impact remains the same.  

3.12.17 Research from the Rural Gateshead Visitor Accommodation Futures report suggests that 
the rural market in Gateshead could have potential for some further accommodation in 
terms of:  

                                                      

16 Note: Sample for Newcastle Gateshead City Centre based on between 6-10 participating hotels. For the wider area, the 
sample included between 12-14 participating hotels.  
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 The up-grading/further upgrading and possible expansion and development of 
existing hotels 

 The development of quality guest bedrooms within or onto some pubs 

 Further B&Bs, guesthouses and farmhouse B&Bs 

 Some further self-catering accommodation 

 Further provision for touring caravan and camping 

 The development of some of the luxury camping offers that are starting o emerge in 
the UK 

 The provision of seasonal tourer pitches.  

3.12.18 The report also suggests that there could be scope for one of the golf clubs in rural 
Gateshead to develop a hotel and possible scope for a holiday lodge park in a woodland 
setting, although there may be planning restrictions for both elements. A country house 
hotel and an activity holiday centre in Rural Gateshead are also suggested as options, 
although no suitable properties have been identified for development.  

3.12.19 There may also be an opportunity to develop new accommodation in the Derwent Valley, 
linked to new leisure and tourism facilities and wider infrastructure networks including the 
national cycle routes which cross the area.  

Future market trends 

3.12.20 An emerging trend within the hotel industry is the development of hotels as part of wider 
mixed-use urban regeneration schemes.  Examples of mixed-use hotel developments 
include a hotel being included as part of a residential scheme (e.g., city centre 
apartments).  These can also include other land uses such as retail, offices and bars / 
restaurants, which together can create new city centre destinations.  In some instances, 
property developers also include improvements to the public realm as part of their 
schemes (which could be a requirement of the planning permission).  

3.12.21 If a major regeneration project (e.g., brown-field land), the developer may work in 
partnership with the relevant local authority or other body (who may be the land-owner).  
Whilst hotels rarely create the level of financial return (to investors/developers) compared 
to higher yielding land uses such as residential, they are increasingly being seen as an 
important aspect of ‘place-making’, and therefore often regarded positively by public 
sector landowners and planning authorities.  Given that much of the brown-field land in 
the UK is under public sector ownership, developers often need to work closely with local 
authorities, and others, to ensure they get their projects off the ground (i.e., get into 
partnership with the land-owners, and then obtain planning permission).  This creates a 
major opportunity for the relevant public sector bodies across Newcastle and Gateshead 
to ensure their regeneration objectives for sites are met.  Given this, the developers that 
are more attuned to the public sector agenda, have the greatest chance of success. 

3.12.22 An emerging supply-side trend is the increasing competition for the best development 
sites.  This is resulting in some flexibility on behalf of some operators who are now willing 
to consider alternative sites for their hotels.  As mentioned previously in this chapter, this 
includes incorporating hotels with other land-uses (e.g., residential, retail and offices).  
Although hotels rarely create the value (to their investors) generated by these other land-
uses, there are a host of other economic, social and other benefits hotels they create.  
These include the following: 
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 High quality hotels can be symbols of change, and have an iconic effect (if well-
designed), particularly on derelict, brown-field sites.  This can put areas such as 
this on the map. 

 Hotels can attract additional visitors to destinations themselves, particularly when 
they offer a range of attractions such as conference / meeting rooms, and leisure 
facilities (such as a spa and health club).  In some cases, if quality restaurants and 
bars are provided, hotels can also support the night-time economy by generating 
footfall at night. 

 New hotels create new employment.  For example, a full-service upscale hotel can 
have a staff to bedroom ratio of up to 1:1, so a 120 bedroom hotel could create up 
to 120 new jobs. 

 Hotels create additional economic benefits to local business, primarily through their 
supply chains (i.e., purchasing local goods and services).  These multiplier effects 
can be substantial in the case of large hotels. 

 Major national and international brands do their own destination marketing to 
support the trading of their hotels.  This will assist organisations such as Tourism 
Tyne and Wear in promoting the area nationally and worldwide. 

3.12.23 The above factors would support the Hotel Future report findings on future hotel 
investment, but also indicates the arguments which developers may seek to make when 
looking to develop in city centre locations (e.g., as part of planning applications).  The 
goal being to maximise the many economic and other benefits hotels can generate, whilst 
meeting their return on investment targets.   

3.12.24 As suggested within the Hotel Future report, hotel development in Newcastle and 
Gateshead is likely to be more successful where accompanied by other use which helps 
to create demand – this will include new developments of retail, offices, conference and 
exhibition space and other leisure facilities. The main locations for new office 
development will be Science City, 4th Yard and the Baltic Business Quarter. PPS4 
recommends a sequential process, where intensively used facilities should be directed to 
the main population areas and allocated mixed use sites, followed by edge of centre, then 
local centre, then out-of-centre sites with preference given to those with good 
accessibility. In rural areas, facilities should be in or next to villages/service centres 
wherever possible.  

3.13 Other Attractions 

3.13.1 Outside of the core PPS4 leisure attractions, there are also a number of other key leisure 
attractors in Newcastle and Gateshead which contribute to the economic output of leisure 
in the region.  

Public Art 

3.13.2 Newcastle and Gateshead have numerous examples of public art. Newcastle City Council 
is currently preparing a Public Art Strategy to help guide future investment into public 
realm within the area.  

3.13.3 Possibly the most famous public art in the North East is the Angel of the North 
(Gateshead). Attracting an estimated 400,000 visitors per annum17, the Angel has clear 

                                                      

17 ERS (2009) Impact of public art on regeneration 
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importance in the cultural and leisure landscape in the North East. It was voted as one of 
the 12 “official icons of England” in 2006. Other significant public art works include 
Gateshead Riverside Sculpture Park, the Blacksmith’s Needle in Newcastle Quayside and 
the Tributary on Dean Street.  Nocturne is the newest addition to public art within 
Newcastle and Gateshead. The project is the biggest light art work in Britain which 
illuminates the QEII Metro Bridge across the Tyne with a 360m Kaleidoscope of lights. 
Nocturne has been hailed as a major new permanent landmark for the North East and is 
visible from both Newcastle and Gateshead Quays.  

3.13.4 The Newcastle and Gateshead landscape is dominated by bridges which both divide and 
connect the two areas. The Gateshead Millennium Bridge is the newest addition to this 
landscape. As the world’s first tilting bridge, it connects Gateshead Quays on the south 
bank and the Quayside in Newcastle. The bridge is widely acclaimed for its aesthetic 
beauty (having won many architectural, engineering and design awards), and is also 
emerging as a tourist destination in its own right alongside the Baltic Centre for 
Contemporary Art, The Sage Gateshead and other public realm areas in the Quayside 
area.  

Open space  

3.13.5 Open space within Newcastle and Gateshead has been examined within the recent 
Green Infrastructure Study. The area has several assets which help to provide vital open 
space for both residents and visitors. Based in the heart of Gateshead, Saltwell Park was 
voted Britain’s Best Park in 2005 and was awarded the Green Flag award in 2009. The 
park underwent a £10m restoration in 2005 funded by the Heritage Lottery fund and 
Gateshead Council. It is estimated to receive over 500,000 visitors per annum.  

Historic buildings  

3.13.6 The historic core of Newcastle is also a key contributor to the overall appeal of the city, for 
both leisure and tourism uses. Attractions include the historic Grey Street in Grainger 
town and the former Dominican monastery where the remains of the medieval city wall 
can be seen. One of the most famous historic buildings in Newcastle is the Castle Keep 
which is located within the most historic part of Newcastle known as the “Heart of the 
City”. Grade 1 listed and awarded Scheduled Ancient Monument; the Keep is owned by 
Newcastle City Council and managed by the Society of Antiquaries of Newcastle upon 
Tyne. The building is open to the public and is estimated to have attracted around 25,000 
visitors in 2009. The Anglican Cathedral Church of St Nicolas is another key attractor 
which dates mainly from the 13th and 14th Centuries. In Gateshead the National Trust’s 
Gibside Chapel and Estate consists of historic buildings and landscape in the Derwent 
Valley, and is also an attractor of visitors to the area.  
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4 Role of existing centres 

4.1.1 Retail and leisure development is a key component of economic prosperity and 
regeneration of the North East. Within the RSS, Newcastle City is recognised as the most 
significant shopping and leisure centre within the city-region and the Region generally, 
and is expected to continue to act as a natural hub for retail and leisure activity.  

4.1.2 Policy 9 of the RSS stipulates that the majority of new retail and leisure development 
should be located in the regional centre of Newcastle and the sub-regional centre of 
Sunderland. Additional development in other town centres should be consistent with their 
scale and function to maintain and enhance their vitality and viability. To be consistent 
with this approach, outlined below are the main town and district centres with Newcastle 
and Gateshead reviewed in terms of their vitality and viability to be locations for new 
leisure developments.  

4.1.3 This section reviews the main district centres within the Newcastle and Gateshead 
conurbations. Via a review of Health Checks (undertaken in late 2009), we can 
understand the following:  

 The current status of the centre – including vacancy levels, current leisure provision 
and accessibility 

 Redevelopment plans – including current designations for development 

 Rating – on a scale of: 

 Red – few development opportunities/sites/aspirations 

 Amber – some development opportunities 

 Green – significant development opportunities present 

4.2 Gateshead 

4.2.1 The RSS (2008) identifies Gateshead as being within the Tyne and Wear City Region, 
contributing to its economic and cultural performance. The improvement of the Borough’s 
centres is central to promoting and urban and rural renaissance. The RSS supports 
existing centres, where appropriately scaled development should be focused, but adopts 
a restricted approach to the MetroCentre where no provision should be made for 
additional retail or leisure development.  

4.2.2 The current UDP incorporates a retail hierarchy of existing retail locations, and give 
priority to new development coming forward in Gateshead primary shopping area and 
Blaydon District Centre.  

Gateshead Town Centre 

4.2.3 Gateshead Town Centre has Town Centre status within the Gateshead Unitary 
Development Plan 2007. Consequently, local planning policies suggest that the town 
centre should be the focus for retail, mixed-use and leisure developments. The Town 
Centre plays a key role in terms of local convenience goods service to a wide area, and 
also performs the main service and administrative function within the Borough.  

Table 19 - Vacancy levels in Gateshead Town Centre 

 Total units Sq m % 
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Total units 155  100 

Vacancy levels 29  18.7 

Current leisure provision 1 231.2 0.6 

Current restaurants / cafes provision 2 124.1 1.7 

Current drinking establishment provision 11 840 7.1 

Accessibility 

4.2.4 The Town Centre is one the most accessible locations within the region. The Interchange 
provides excellent access via a choice of mode. It incorporates a metro station providing 
links to and from the Tyne and Wear sub-region. The bus station provides access for all 
the major bus companies in the region, and also accommodates the CentreLink scheme 
to the MetroCentre. 

Current redevelopment plans 

Green The centre is currently awaiting redevelopment.  The “Fit for a City”, 
Gateshead Centre Regeneration Delivery Strategy will be the basis for 
any future redevelopment. A key element of this is creating a physical 
environment that is attractive for people to spend leisure time, have fun 
and be active in, through the provision of well-designed spaces and 
buildings as well as events and activities. This includes a Creative 
Quarter of mixed specialist retail, leisure and evening uses centred on 
the historic core of the town around the Bridges Conservation Area, 
railway arches, Tyne Bridge Tower site and the Old Town Hall.  

Trinity Square and the multi storey car park are in the process of being 
demolished, with some businesses relocating to other parts of the 
Town Centre. Jackson Street in particular has been revitalised by this. 

Significant development opportunities are available and there are 
aspirations for leisure use, particularly around the Quayside. Also 
reasonably high vacancy levels could mean change of use within 
vacant units is an option in some areas. 

Ryton 

4.2.5 Ryton has main district centre status within the Gateshead Unitary Development Plan 
2007. Ryton is a small district centre which serves as a hub for the local community and 
other nearby settlements. With a very low vacancy rate and good quality environment, it 
has one large supermarket and another smaller one. There is a decent size car park 
adjoining the larger supermarket with some on street parking available in the streets to the 
south of Main Road.  

Table 20 – Ryton town centre health indicators 

 Total units Sq m % 

Total units 25 2297 100% 

Vacancy levels 0 0 0% 

Current leisure provision 0 0 0% 
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Current restaurants / cafes provision 3 97 4.2% 

Current drinking establishment provision 2 641.2 27.9% 

Accessibility and parking 

4.2.6 The centre is located on the B6317, which provides access from the main urban area to 
the east and more rural area to the west. Pedestrian access and amenity within the centre 
is to a reasonable standard. There are several buses which pass through the centre every 
hour. The main car park is located adjacent the Somerfield supermarket in the east of the 
centre, providing spaces. 

Current redevelopment plans 

Red There are few opportunities for development or significant intervention 
identified in Ryton apart from the former library site which is identified 
as the location for a new doctor’s surgery in the UDP.  

Blaydon 

4.2.7 Blaydon has main district centre status within the Gateshead Unitary Development Plan 
2007 and is a small centre located in the north-west of the Borough close to the River 
Tyne, and consists primarily of a 1950’s purpose built shopping precinct with a large car 
park, small supermarket and healthy variety of local shops, Blaydon also incorporates a 
drive through McDonalds and a bus interchange. The centre, serving the significant local 
community of Blaydon and Winlaton, forms a triangular “island” between Blaydon 
Highway to the north, Chainbridge Road to the east and Shibdon Road to the south. The 
freehold of all of the units, and the shopping precinct are owned by Gateshead Council 
and leased to the individual retail outlets. 

Table 21 – Blaydon town centre health indicators 

 Total units Sq m % 

Total units 46 3113 100% 

Vacancy levels 3  6.5% 

Current leisure provision 0 0 0% 

Current restaurants / cafes provision 3 185 5.9% 

Current drinking establishment provision 1 30 2.2% 

Accessibility and parking 

The centre is entirely pedestrianised and relatively accessible to the less mobile. It is well 
positioned to the local road network and has an ample supply of car parking immediately 
adjacent. The main central car park has 422 spaces and recent surveys have revealed 
significant spare capacity, with maximum occupancy at 50%. 

Current redevelopment plans 

Amber Most recent development focused on the NW part of the centre, 
including the new drive-thru and bus station. The Local Transport Plan 
gives support to the enhancement of local rail services and stations, 
and Blaydon station is referred to. Outline permission was granted for 
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improvement and refurbishment of the centre, including new retail units 
and relocation of some uses, plus full details for a new convenience 
superstore. Development is yet to start but the Council has been 
working closely with the owners of the centre to secure a scheme. 

Improvement plans in progress and potential to accompany retail 
expansion with leisure facilities. Current identified in UDP as having 
potential for comprehensive redevelopment and transport 
improvements would further help this.     

Whickham 

4.2.8 Whickham has main district centre status within the Gateshead Unitary Development 
Plan.  Located to the south-west of the main conurbation and on the B6317 Front Street, 
Whickham is a linear centre which serves an important function as a district centre 
providing a locally accessible convenience goods shopping service. The focal point in 
terms of shopping is the modern purpose-built precinct adjacent to St Mary’s Green which 
includes 2 small supermarkets. Other older units are located to the west towards Fellside 
Road, and to the east in the vicinity of Rectory Land and St Mary’s Church.  

Table 22 – Whickham health indicators 

 Total units Sq m % (floorspace) 

Total units 73 5249 100% 

Vacancy levels 4  5.5% 

Current leisure provision 1 100 1.9% 

Current restaurants / cafes provision 6 490 9.3% 

Current drinking establishment provision 2 60 1.1% 

Accessibility and parking 

4.2.9 There is good access around St Mary’s Precinct, which is pedestrianised and well 
maintained. Access in other parts of the centre is not as good due to the lack of ramps 
and uneven pavements. There is a bus stop and 10 parking spaces located on the main 
road fronting the precinct, and the main car park is located to the rear. During peak 
periods the main front street can become congested with cars. 

4.2.10 Four centrally located car parks provide Whickham with 183 public off street car parking 
spaces.  Over 80% of peak car parking was estimated to comprise of commuter car 
parking.  Under current circumstances there is no spare capacity to accommodate any 
further growth in demand 

4.2.11 The central shopping area is served by approximately 18 buses per hour. There is no bus 
or train station in the centre 

Current redevelopment plans 

Amber There is evidence of recent private sector investment in some of the 
existing properties, although there are limited overall development 
opportunities. Potential may exist in the re-use/conversion of vacant 
properties and some upper floors but likely to be small scale.  



   

Final    Newcastle and Gateshead Leisure Study 

58 

Coatsworth Road 

4.2.12 Coatsworth Road has main district centre status within the Gateshead Unitary 
Development Plan. Coatsworth Road is a densely built traditional linear centre in proximity 
and to the south-west of Gateshead Town Centre. It consists of a large number of small 
and in some cases specialist shops serving the local population, including the local 
Jewish community. It performs both a convenience and comparison function to the local 
community. 

Table 23 – Coatsworth Road health indicators 

 Total units Sq m % (floorspace) 

Total units 85 2781 100% 

Vacancy levels 18  21% 

Current leisure provision 0 0 0% 

Current restaurants / cafes provision 1 20 1% 

Current drinking establishment provision 0 0 0% 

Accessibility and parking 

4.2.13 The centre is traditional and linear in pattern and can be subject to some congestion 
during peak periods as a result of through traffic. The one public off street car park is 
located at Back Woodbine Street and provides 106 spaces, although significant spare 
capacity was noted as part of the parking survey. Approximately 8 buses per hour service 
the centre.  

4.2.14 The centre is located tightly within the area it serves and is within easy walking distance. 

Current redevelopment plans 

Amber Coatsworth Road is identified within the Bridging NewcastleGateshead 
environmental improvement area. There is a pre-application for 
refurbishment of the vacant Beehive public house. There are limited 
opportunities within the centre although the car park could offer 
potential. Plans are to consolidate the role that the centre performs, 
given the current level of vacancy and reduced market share, may 
include encouraging alternative uses into the centre or conversion to 
residential. 

Low Fell 

4.2.15 Low Fell has main district centre status within the Gateshead Unitary Development Plan 
and is a well-used centre with a low vacancy rate, serving a relatively affluent local 
community. It is a small traditional district high street located on the A167, with a mixture 
of independent and chain shops and a small purpose built supermarket.  There are two, 
well used; council owned car parks, one on either side of Durham Road. 

Table 24 – Low Fell health indicators 

 Total units Sq m % (floorspace) 

Total units 82 2605 100% 
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Vacancy levels 10  12.2% 

Current leisure provision 0 0 0 

Current restaurants / cafes provision 7 326 12.5% 

Current drinking establishment provision 3 230 8.8% 

Accessibility and parking 

4.2.16 Accessibility to and within the centre is reasonably good; bus stops and car  parks are 
conveniently located, and sections of road space are given over to public transport and 
cyclists.  A167 Durham Road is a main north-south route into and out of Gateshead along 
which approximately 18 buses operate per hour. The centre has 2 well used public car 
parks with a total of 226 car parking spaces. 

Current redevelopment plans 

Red No significant development opportunities exist in the centre, which is 
relatively compact and focused on Durham Road. Changes in the 
centre are likely to be focused on re-occupation of vacant units, 
including the former listed bank at 516 Durham Road, and through 
changes of use within existing units.  

Wrekenton 

4.2.17 Wrekenton has main district centre status within the Gateshead Unitary Development 
Plan. Wrekenton is a small district centre located on the B1296 Old Durham Road to the 
south of Gateshead Town Centre. Wrekenton is relatively isolated from alternative 
provision and has a low-income catchment population. Previously having a high vacancy 
rate, there has been a recent improvement although this coincides with an increase in the 
number of hot food takeaways. 

4.2.18 There is a large supermarket centrally located with another smaller one situated towards 
the northern edge of the centre. All of the three centre car parks were observed to have 
significant spare capacity. 

Table 25 – Wrekenton health indicators 

 Total units Sq m % (floorspace) 

Total units 39 2659 100% 

Vacancy levels 5  12.8% 

Current leisure provision 0 0 0% 

Current restaurants / cafes provision 1 60 1.9% 

Current drinking establishment provision 4 120 4.5% 

Accessibility and parking 

4.2.19 The centre is at the junction of the B1296, Springwell Road, Wrekenton Row, Long Bank 
and Easdale Gardens. Only buses can access the very heart of the centre with other 
vehicles diverted around the shops at the rear of the Co-op. The centre is flat and 
reasonably accessible to pedestrians. Congestion can occur at peak times.  
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4.2.20 The three centrally located car parks in the centre provide 229 spaces. All car parks were 
observed to have significant spare capacity through Friday and Saturday. There should 
therefore be enough spare capacity to accommodate any future growth in demand. 

4.2.21 The central shopping area is served by approximately 41 buses per hour. There is no bus 
or train station in the centre. 

Current redevelopment plans 

Red Currently plans for the redevelopment of former filling station for Farm 
Foods outlet. Other opportunities are limited to spare capacity of car 
park at rear of Co-Op, and re-use/conversion of vacant properties and 
upper floors.  

Felling 

4.2.22 Felling has main district centre status within the Gateshead Unitary Development Plan 
and has lots of smaller shops serving a distinct local catchment. It was formerly the 
second most important town centre in the Borough after Gateshead, but suffered decline 
due to the shift in population as new housing estates were developed, and the improved 
accessibility to other locations. It now performs a local convenience role and to a lesser 
extent comparison. The main shopping area consists of the pedestrianised Victoria 
Square and High Street. There is a mixture of traditional high street, 1970s shopping 
precinct and 1980s retail units and vacant supermarket building.  The main store is a 
small Coop supermarket on Crowhall Lane. 

Table 26 – Felling health indicators 

 Total units Sq m % (floorspace) 

Total units 91 6759 100% 

Vacancy levels 20  22% 

Current leisure provision 2 760 11.2% 

Current restaurants / cafes provision 3 134 3% 

Current drinking establishment provision 5 150 2.2% 

Accessibility and parking 

4.2.23 Despite pedestrianisation in the centre vehicles persist in parking on the High Street, 
undermining the pedestrian environment. The car parks at Kwik Save and Victoria 
Terrace make up the main provision of parking spaces in the centre and are considerably 
underused, even at peak periods. There are approximately 33 buses which serve the 
centre. A metro station is located off Sunderland Road, 5 minutes to the north of the 
centre. The area of highest footfall is on Crowhall Lane near the Co-op. 

Current redevelopment plans 

Amber Some environmental improvements arising from town centre 
partnership. One of the vacant units on High Street has been 
converted to residential on the upper floors; there is also commercial 
interest for this on one of the other units (93-104 High Street). A Sure 
Start building developed on the High Street in 2003 and some 
commercial interest for a new supermarket in the centre. The site of 
the former KwikSave supermarket and the underutilised car parks 
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provide potential for investment. Potential to reconfigure/consolidate 
centre exists. 

Birtley 

4.2.24 Birtley has main district centre status within the Gateshead Unitary Development Plan and 
is a traditional high street style centre located in the south-east of the borough, some 
distance from central Gateshead. It includes the grade II listed Coop building, the 1970’s 
Arndale House development, a currently vacant supermarket and also a Netto 
supermarket on the edge of the centre. It provides a key convenience role to the local 
area, whilst providing a more limited choice of comparison goods provided in the main by 
small independent traders.  

Table 27 – Birtley health indicators 

 Total units Sq m % (floorspace) 

Total units 86 4936 100% 

Vacancy levels 9  10.6%  

Current leisure provision 0 0 0% 

Current restaurants / cafes provision 2 92 1.9% 

Current drinking establishment provision 2 80 1.6% 

Accessibility and parking 

4.2.25 Birtley is a linear centre through which the A167 north-south route runs. It therefore 
suffers from high levels of through traffic which can lead to congestion and delay at peak 
times. There is limited traffic management and pedestrianisation in the centre. Birtley has 
one central and easily accessible car park located at Harraton Terrace, which provides 
289 spaces. Surveys carried out in conjunction with the Gateshead Parking Plan show 
that maximum occupancy of the car park is 71%. 

4.2.26 Birtley is well served by buses which run through it and other centres on the A167. 
Approximately 22 buses per hour serve the centre. The effect of congestion on the 
reliability of services is an issue. 

Current redevelopment plans 

Amber Birtley has been subject to various recent improvements, including 
£296,000 of Safer, Stronger, Communities funding for environmental 
improvements to improve Birtley town centre: new shop fronts for 
grade II listed Coop building, replacement of fascia on Arndale House, 
and inclusion of a public art sculpture.  

The former nursing home demolished following a fire-site awaiting 
planning application for a replacement nursing home-site on the edge 
of the local centre. 

There is commercial interest for a new supermarket within Birtley. The 
Council is investigating the potential for utilising the site of the former 
Somerfield store together with adjacent land to encourage a larger 
store and improvements in the centre. 
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4.3 Newcastle  

4.3.1 The Newcastle Retail Health Check was undertaken in 2009, completed to provide an 
updated assessment of Newcastle’s district and neighbourhood retail centres. The health 
check assesses issues such as the capacity, health and role of individual district, 
neighbourhood and local retail centres across Newcastle. An assessment of Newcastle 
Town Centre is not included within the health check report and so is informed by the GVA 
Grimley Newcastle City Centre Baseline Retail Study (2007), Newcastle’s Annual 
Monitoring Report 2008/09 and specific strategic site information.  

Newcastle City Centre 

4.3.2 Northumberland Street/Eldon Square provides the main predominately pedestrianised 
core retail area and is where most of the large national multiple retailers can be found. 
Grainger town / Grey Street / Market Street are also within this core area, but provide 
more high-end fashion outlets.  

4.3.3 The core area of leisure provision is found around the Westgate Road which is one of the 
main arterial roads running through Newcastle and connects the city centre to the West 
End of Newcastle. This area is not designated under the Core Shopping Area and so the 
uses are generally more service sector and comparison related. The Tyne Theatre, 
Carling Academy, The Arts Centre and many public houses, restaurants and bars are 
found in this area.  

4.3.4 Westgate Road leads into Collingwood Street and Mosley Street. This is a popular night 
spot in Newcastle with a number of public houses and bars located along this stretch 
interspersed with a mix of other uses generally independently run. Mosley Street connects 
with Dean Street to the east which continues the trend of providing a number of bars and 
restaurants with limited comparison retailers. This area, in general, suffers from traffic 
congestion at peak times, which is intensified with the location of Newcastle’s Rail Station 
in this area. 

Strategic development sites 

4.3.5 In total there are five strategic development sites currently identified within Newcastle City 
centre with the potential to accommodate some leisure development within overall 
development plans.  

East Pilgrim Street 

4.3.6 A key development area within the City Centre is East Pilgrim Street (EPG), an area 
covering 17 hectares adjacent to the retail core. The EPS area contains a mix of uses 
including community facilities such as the new City Library, the Laing Art Gallery and civic 
uses including the Magistrates Court and Police Station, all of which perform important 
functions for the City Centre as a whole. There are a number of leisure uses including 
three nightclubs, a gym and a hotel. In addition the area has a significant number of 
vacant or semi vacant buildings, many of which front Pilgrim Street including the former 
Odeon Cinema, Commercial Union House, the former Fire station, Worswick Chambers 
and the former Bank of England. 

4.3.7 The vision for the EPS area has been developed in the context of current and emerging 
planning policies, the City Council’s Regeneration Strategy and through consultation 
carried out prior to the preparation the Interim Planning Guidance (IPG) prior to the 
development of the Local Development Framework. EPS provides many opportunities to 
incorporate cafes and restaurants at ground floor and other leisure related uses above. In 
particular there is the potential to open up courtyards (such as to the rear of the former 
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Fire Station and behind the southern end of Pilgrim Street) and to reuse listed buildings to 
create new “discovery” venues. 

4.3.8 The City Council wishes to create appropriate setting for its cultural assets. A key 
requirement of the IPG is to integrate the cultural attractions of the Laing Art Gallery and 
new City Library with retail led mixed use development creating a cultural/leisure hub 
alongside the retail development, leading to development of a true “destination” venue 
reinforcing the diversity and uniqueness of the EPS area. Proposals for additional cultural 
facilities would generally be supported. 

Science Central 

4.3.9 This site lies between the western edge of the City Centre and the business and 
residential communities of Westgate and Ryehill and has been described as the most 
significant opportunity for development in Newcastle over the last 100 years. The site is 
bounded by St James Boulevard and Barrack Road to the north and east, Westgate Road 
to the south and Diana Street to the west. 

4.3.10 The development of the former Brewery site as Science Central is a major regeneration 
project for the region and one of the key opportunities to regenerate the urban core. 
Science Central is the workstream for planning the site development of Newcastle 
Science City. The Science City project in Newcastle aims to ensure Newcastle becomes 
one of the premier locations for science research and commercialisation through the 
development of new approaches to university and business collaboration. 

4.3.11 The University has 3 agreed strategic scientific themes for Newcastle Science City to be 
headquartered at three locations across Newcastle. Sustainability is to be headquartered 
at Science Central. The other 2 themes Ageing and Health and Regenerative Medicine 
and Genetics are to be headquartered at Newcastle General Hospital and the 
International Centre for Life. 

4.3.12 The vision for Science Central is for the creation of a new urban quarter: “Science Central 
is a new urban quarter in the centre of Newcastle which will be an exemplar in 
sustainability, attracting leading edge scientific and technical organisations to a mixed 
new community encompassing a variety of educational, business and residential uses.” 

4.3.13 Key objectives for the project are to be focus for scientific research and commercialisation 
in a new mixed use urban quarter, expand the City Centre, reconnect the City Centre to 
the west end communities, provide a link and catalyst for development and regeneration 
of the communities in the wider west of the city and promote links and opportunities for 
pedestrian movement through the site.  

Forth Yard 

4.3.14 The area is approximately 25 hectares and bounded by the existing railway spur and 
Forth Yard to the north, King Edward Bridge in the east, Skinnerburn Road in the south 
and Dunn Street to the west. The area contains many vacant properties including a range 
of former industrial and railway uses. The uses include: 

4.3.15 Abbey Storage, King Edward Bridge and the Redheugh Bridge the arena, the former 
Calders leadworks, railway sidings, Newcastle Helicopter Centre, gas holders, 
warehouses and surface car parks  

4.3.16  The area is located between the Stephenson Quarter and the Newcastle Business Park 
on the western edge of the City Centre. It is close to main routes into the City Centre and 
benefits from extensive riverside frontage yet appears remote from the rest of the City 
Centre although it is only 10 minutes walk from Central Station. The area has great 
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potential due to its location and riverside frontage with south facing views. It is a natural 
extension to the City Centre following on from St James Gate and the Stephenson 
Quarter.    

4.3.17 It is currently characterised by many vacant and underused sites. However, due to its 
central location this area has significant potential. Over many years it has consistently 
been identified for major mixed use development by landowners and developers.  

4.3.18 The Masterplan Vision prepared in 2008 identified three key development options. These 
included: 

 A leisure and regional convention centre area incorporating a casino, 

 A mixed use office led development 

 A mixed use residential led scheme 

4.3.19 Since the regional convention centre is now likely to be located in Gateshead the first 
option is no longer an option and further work will need to be done to consider the 
potential mix of uses and site capacity. Potential uses are likely to include leisure, 
residential, office and business uses. 

4.3.20 Whilst there are site constraints there is the potential to develop the site fairly intensively 
with buildings climbing up from the river with landmark buildings at key points e.g. next to 
the Redheugh Bridge. 

Ouseburn 

4.3.21 The Ouseburn Valley is a mixed use urban village which has striking historic buildings and 
bridges from its industrial past which in recent years have been re-used for a range of 
uses. The area is no longer dominated by industry and creative, leisure and housing uses 
have been introduced over the last 10 years. The area now has a vibrant and varied 
character and attracts arts/cultural uses providing a unique cultural offer in the City. 

4.3.22 The 1 Plan identified the Ouseburn as part of creative axis for NewcastleGateshead 
emphasising the key role of that it will play in the wider regeneration of the area. There 
are five key development areas which are likely to come forward in the short term over the 
next five years: 

 Malmo Quay – a 12 storey residential tower and some smaller commercial 
buildings including some leisure uses at ground floor 

 Lower Steenbergs – commercial uses in the refurbished Toffee Factory and several 
new commercial buildings 

 East Bank (Heaneys, Ince, Ice Factory and Quay Timber) – Residential and some 
live work space 

 Maling Street – Residential  

Stephenson Quarter 

4.3.23 The Stephenson Quarter comprises 4.5 hectares of land and is a regionally important 
development immediately adjacent to Newcastle Central Station. The area is bounded by 
Forth Street in the north, Orchard Street to the east, Hanover Street to the south and 
Forth Banks to the west.   
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4.3.24 Full planning permission was granted in August 2009 for a mixed used scheme. The 
development will be constructed in 7 phases including: 2 Hotels, 40,000 sq m of offices, 
155 flats, relocated royal mail depot, art gallery space, retail, restaurants, car parking, 
public spaces and landscaping.  

4.3.25 The scheme includes refurbishment and re-use of 4 listed buildings including the former 
Doves merchants warehouse on South Street, the former Machine and Pattern Shop at 
the south of South Street, Hawthorn Works and the Coppersmiths Shop and Offices at the 
southern end of South Street. Proposals for 20 South Street will be submitted once the 
Post Office has vacated their current premises on South Street. 

Redevelopment Plans 

Green There are a number of significant redevelopment opportunities within 
the city centre area, including the potential that the five strategic sites 
offer in terms of linking leisure to mixed-use developments. The 
strategic sites may offer the Council an opportunity to shape future 
leisure use provision within the city centre, particularly around 
diversifying the evening economy and creating leisure uses for all age 
groups. This could be considered in more detail moving forward as 
delivery plans are put in place.    

Adelaide Terrace 

4.3.26 Adelaide Terrace is classified as a district centre within Newcastle’s current hierarchy of 
shopping centres. It is located 3km south-west of the city centre and serves the 
communities of Benwell, Elswick, Fenham, Moorside, Scotswood, West City and 
Wingrove. The catchment of Adelaide Terrace is particularly poor, with low spending 
power and high unemployment. 

4.3.27 The centre currently has 89 units across some 5,237sqm of retail floorspace. There is a 
vacancy rate of 15 (17%) units in the centre. Key attractions include a supermarket, 
doctor’s surgery, convenience store, post office, Customer Service Centre, library, pub 
and housing office.  

Table 28 - Adelaide district centre health indicators 

 Total units Sq m (net) % (floorspace) 

Total units 89 5,237 100% 

Vacancy levels 15 - 17% 

4.3.28 The general environment of the district centre is considered to be poor, with both the 
buildings and environment suffering from vandalism including graffiti and litter. 

Accessibility and Parking 

4.3.29 Adelaide Terrace can be accessed via bus and car. The main arrival point for Adelaide 
Terrace is via off-road car parking at Lidl, or adjacent to Somerfield. On-street car parking 
is also available throughout side streets off Adelaide Terrace. Numerous bus stops are 
located on Adelaide Terrace. Public transport to Adelaide Terrace was good with public 
transport accessing the centre approximately every 5 minutes. Overall accessibility in 
Adelaide Terrace was good, with a range of buses servicing the area, and car parking for 
private vehicles. 
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Redevelopment Plans 

Amber Adelaide Terrace was cited as an underperforming centre with 
growth/redevelopment aspirations. The preferred location of a new 
retail superstore is on the industrial estate site at Condercum Road, 
which would give a considerable opportunity to provide an anchor 
attraction, which would draw shoppers to this currently poor performing 
area. This has however since been overturned in favour of retail 
development at the general hospital site. Nevertheless, Adelaide 
Terrace remains the preferred option for the west end district heart and 
community hub (see BSAAP). Planning permission has been granted 
for a medical centre and retail units, a Lidl and customer service centre 
has recently been developed. There may be further opportunities for 
development as plans for the west end district community hub come 
further into fruition.  

Chillingham Road 

4.3.30 Chillingham Road is classified as a district centre within Newcastle’s current hierarchy of 
shopping centres. It is located approximately 2km south-east of Newcastle city centre. It 
primarily serves the communities of Byker, Heaton, Monkchester, Sandyford, Walker, 
Walkergate, and parts of Jesmond and Dene and is located in North Heaton ward. It is 
also within close proximity to Shields Road district centre. 

4.3.31 The centre currently has 92 units across some 3,474sqm of retail floorspace. Key 
attractions include a Post Office, Banks and Convenience stores. There are currently 10 
vacant units within the centre, representing 11% of the total floorspace.  

Table 29 - Chillingham Road district centre health indicators 

 Total units Sq m (net) % (floorspace) 

Total units 92 3,474 100% 

Vacancy levels 10 - 11% 

4.3.32 The general environment within the Chillingham Road district centre is good and buildings 
well kept. The northern part of Chillingham Road is vibrant, whereas southern areas do 
not perform as well due to their distant location from the main retail area and primarily fast 
food use.  

Accessibility and Parking 

4.3.33 Chillingham Road can be accessed via bus, car and Metro. The main arrival point for 
Chillingham Road is either via Chillingham Road metro station, on-street car parking 
throughout side streets off Chillingham Road, or numerous bus stops located on 
Chillingham Road. Public transport to Chillingham Road was good with buses accessing 
the centre approximately every 7 minutes. 

4.3.34 There is a lack of dedicated car parking facilities due to the high density terraced streets 
and for this reason there is little scope for extra provision. 

Redevelopment Plans 

Red The proximity between Chillingham Road and Shields Road is not an 
issue due to the differing market and catchments each district centre 
caters for: Chillingham Road caters for the higher end market, with a 
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large amount of estate agents, legal and financial institutions and 
specialist shops, whereas Shields Road caters for the lower 
convenience market, with a large amount of discount and lower order 
stores. 

Few significant development opportunities exist in the centre, as it is 
proposed to consolidate the retail offer and redraw boundary rather 
than expand provision.  

Denton Park  

4.3.35 Denton Park is classified as a district centre within Newcastle’s current hierarchy of 
shopping centres. It is centre is located approximately 6km to the west of the city centre. It 
is the district centre for the south-west area of Newcastle, which includes the wards of 
Denton, Lemington, Newburn, Westerhope, and Woolsington. Denton Park shopping 
centre, built in the early 1970’s, was demolished to make way for a new centre, completed 
in summer 2009. It had been in a period of decline ever since the Presto supermarket 
closed in the mid 1990’s and was in need of investment. In 2005, it was found that Denton 
Park had the highest vacancy rate of all the district centres in Newcastle. It is owned by 
Wm Morrison and has a Morrison’s supermarket as its anchor store. 

4.3.36 Key attractions in the district centre include a supermarket, Health Centre, Post Office, 
Customer Service Centre, Library, Swimming Pool and banks.  

4.3.37 The centre currently has 20 units, of which one is vacant.  

Table 30 - Denton Park district centre health indicators 

 Total units Sq m (net) % (floorspace) 

Total units 20 - 100% 

Vacancy levels 1 - 5% 

4.3.38 As the centre has been recently been redeveloped the quality of the environment and 
buildings is considered to be very good. 

Accessibility and Parking 

4.3.39 Denton Park can be accessed by bus and by car. The main arrival point is by public 
transport or by the large car park. Buses access the centre approximately every 7 minutes 
and stops are located either side of West Denton Way. A 470 space car park is provided 
to the front of the centre with a smaller car park also provided to the west, for people 
accessing the Outer West Customer Service Centre, library and pool.  

Redevelopment Plans 

Red As the centre has been recently redeveloped there are no immediate 
plans for further development within the district centre. 

Gosforth High Street 

4.3.40 Gosforth High Street is classified as a district centre within Newcastle’s current hierarchy 
of shopping centres. It is located approximately 3km north of the city centre. It is the 
district centre for the central area of Newcastle, which includes the wards of South 
Gosforth, Grange, Dene, Fawdon, Kenton and Jesmond. Gosforth High Street is in close 
proximity to Regent Centre and a large Asda superstore.  
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4.3.41 It is the third largest district centre in Newcastle in terms of the number of floorspace, but 
the second largest in terms of unit numbers. 

4.3.42 Key attractions in the district centre include a number of national multiples, supermarket, 
post office, banks and building societies, cafés, restaurants, pubs, church, clothes 
boutiques. 

4.3.43 There are currently 16 units vacant (vacancy rate of 10%), which is an increase since the 
last audit in 2004, indicating that the health of the centre may be decreasing. 

Table 31 - Gosford High Street district centre health indicators 

 Total units Sq m (net) % (floorspace) 

Total units 154 10,105 100% 

Vacancy levels 16 - 10% 

Accessibility and Parking 

4.3.44 Overall accessibility and parking for Gosforth High Street is good. The district centre can 
be accessed via bus, car and Metro. The main arrival point for Gosforth High Street is by 
numerous bus stops located on Great North Road, several metered public car parks and 
via Regent Centre metro station (a 5-minute walk from the retail centre). Public transport 
is considered to be very good with frequent bus and metro services serving a wide 
catchment area. However, the area currently experiences problems with high volumes of 
traffic at peak times.  

Redevelopment Plans 

Red Newcastle City Council has put forward proposals to ease traffic 
congestion in the area by confining traffic to one lane in each direction 
and putting in bus and cycle lanes. Outside the shopping centre, the 
road will be narrowed to allow for easier pedestrian crossing and in 
some parts of the street loading bays and short term parking bays will 
be created. These improvements may start in 2012 at the earliest. 

No plans are in place to improve or increase retail/leisure provision in 
the area.  

 

Kingston Park  

4.3.45 Kingston Park is classified as a district centre within Newcastle’s current hierarchy of 
shopping centres. It is located 6km to the north west of the city centre. It is the district 
centre for the North West area of Newcastle, which includes the wards of Castle, 
Blakelaw, Fawdon, Kenton and Woolsington. The centre comprises a large Tesco Extra 
Superstore and a shopping precinct and is located adjacent to two edge of centre Retail 
Parks (Belvedere and Kingston).  

4.3.46 The centre has just 33 units covering 20,036 sqm of floorspace, indicating that the centre 
is dominated by predominately large units. Key attractions include a superstore, 
supermarket, gym, church, medical centre, pharmacy, clothes shop. 

4.3.47 The current vacancy rate is 30%, which includes 10 units. Due to the planned 
redevelopment of the original precinct, there has been a loss of local shops and services 
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and a lot of units have become vacant. More units are earmarked to become vacant and it 
is in doubt whether local shops and services will move back in after the redevelopment or 
whether more national multiples selling comparison goods will move in. 

Table 32 - Kingston Park district centre health indicators 

 Total units Sq m (net) % (floorspace) 

Total units 33 20,036 100% 

Vacancy levels 10 - 30 

4.3.48 The precinct was partially redeveloped in 2002 to accommodate 4 warehouse style units.  
It is suggested that the quality of the buildings in Kingston Park is average. The newer 
Tesco buildings and units adjacent to the shopping precinct are considered to be of good 
quality but the original shopping precinct is in poor condition with a high number of vacant 
units due to the planned redevelopment. 

Accessibility and Parking 

4.3.49 Kingston Park can be accessed via bus, car and Metro. The main arrival point is via the 
metro station, from the A1/A696 junction to the south, and bus stops on Brunton Lane. 
Public transport is very good with frequent services, serving a wide range of destinations. 

Redevelopment Plans 

Amber Planning permission exists for a number of changes including the 
demolition of 9 units and 4 new larger units in their place. The planning 
application was originally refused by committee but was overturned by 
the inspector. 

Shields Road  

4.3.50 Shields Road is classified as a district centre within Newcastle’s current hierarchy of 
shopping centres is located approximately 2km east of Newcastle city centre. It primarily 
serves the communities of Byker, Heaton, Monkchester, Sandyford, Walker, Walkergate, 
parts of Jesmond and Dene and is located in Byker ward. 

4.3.51 Shields Road is in close proximity to Chillingham Road, however this proximity is not an 
issue due to the differing market and catchments each district centre caters for. 

4.3.52 It is the largest district centre within Newcastle with over 235 units across a floorspace of 
28, 794. Key attractions include banks, post office, supermarkets, doctors, dentists, 
library, swimming baths and a police station. Although it is the largest district centre, 
currently its footprint is too large for the low demand which has resulted in an increasing 
amount of vacant units , thus lowering the quality, vibrancy and attractiveness of Shields 
Road. 

Table 33 - Shields Road district centre health indicators 

 Total units Sq m (net) % (floorspace) 

Total units 235 28,794 100% 

Vacancy levels 47 - 20% 
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Accessibility and Parking 

4.3.53 Shields Road can be accessed by bus, car and Metro. The main arrival point for Shields 
Road is via off-road car parking as Morrison’s or adjacent to Gala Bingo. Numerous bus 
stops are located on Shields Road, with the nearest metro station at Byker. Shields Road 
is well served for public transport with buses passing through the centre every 3 minutes. 

Redevelopment Plans 

Red Few significant development opportunities exist in the centre, as it is 
proposed to consolidate the retail offer and redraw boundary rather 
than expand provision.  

4.4 Future growth areas 

4.4.1 Market forces to a certain extent will dictate the viability of a centre, and the potential for 
redevelopment of units, or investment into a new leisure use. Central to developing new 
leisure uses within any of the town or district centres will be engaging with the private 
sector to ensure that investment meets the areas policy objectives, is of the appropriate 
scale, is commercially viable and has minimal impact on the market demand for other 
leisure uses within the nearby area. It is also essential that, for instance in the case of a 
cinema development, accompanying uses to anchor the scheme are developed to create 
a destination for the visitor, encouraging leisure spend and time spent within the area on 
leisure activity. 

4.4.2 Accessibility is also a key component for driving leisure investment – uses that need to 
generate significant numbers to drive revenue (e.g. cinema) tend to be located where 
most accessible to the resident and visitor population. This is clearly the case in 
Newcastle where provision is dominated by Westgate at the heart of the leisure industry in 
the city, and for Gateshead, the Metro Centre.  

4.4.3 In summary, based on the information available the key areas in which leisure could form 
part of future redevelopment plans are: 

Gateshead 

 Gateshead Town Centre - The centre is currently awaiting redevelopment.  The “Fit 
for a City”, Gateshead Centre Regeneration Delivery Strategy will be the basis for 
any future redevelopment. Significant development opportunities are available and 
aspirations for leisure use, particularly around the Quayside. Also reasonably high 
vacancy levels could mean change of use within vacant units is an option in some 
areas. 

 Blaydon - Current identified in UDP as having potential for comprehensive 
redevelopment. Leisure could potential have a role to play in this redevelopment 
alongside the planned retail focus.  

 Whickham - There is evidence of recent private sector investment in some of the 
existing properties, although there are limited overall development opportunities. 
Potential may exist in the re-use/conversion of vacant properties and some upper 
floors but likely to be small scale. 

 Coatsworth Road - plans are to consolidate the role that the centre performs, given 
the current level of vacancy and reduced market share, which may include 
encouraging alternative uses into the centre or conversion to residential. 
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 Felling - The site of the former KwikSave supermarket and the underutilised car 
parks provide potential for investment. Potential to reconfigure/consolidate centre 
exists on this site.  

 Birtley - There is commercial interest for a new supermarket within Birtley. The 
Council is investigating the potential for utilising the site of the former Somerfield 
store together with adjacent land to encourage a larger store and improvements in 
the centre. This could provide some opportunities for leisure use.  

4.4.4 Other potential areas where leisure development could be considered are outlined below.  

 Newcastle City centre - There are a number of significant redevelopment 
opportunities within the city centre area including the potential that the five strategic 
sites (Science Central, East Pilgrim Street, Ouseburn, Stephenson Quarter and 
Forth Yards), offer in terms of linking leisure to mixed-use developments. The 
strategic sites may offer the Council an opportunity to shape future leisure use 
provision within the city centre, particularly around diversifying the evening 
economy and creating leisure uses for all age groups. This could be considered in 
more detail moving forward as delivery plans are put in place.    

 Adelaide Terrace - Planning permission has been granted for a medical centre and 
retail units, a Lidl and customer service centre has recently been developed. There 
may be further opportunities for development as plans for the west end district 
community hub come further into fruition. 

 Kingston Park - Planning permission exists for a number of changes including the 
demolition of 9 units and 4 new larger units in their place. This may provided 
potential for additional leisure space.  
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5 Conclusions 

5.1.1 The key conclusions in relation to the original objectives of the study are summarised 
below.  

5.2 Assessing quality, deficiencies, gaps and key growth areas 

5.2.1 The research shows some clear disparities between Newcastle and Gateshead in terms 
of the level of facilities on offer, which is helping to shape patterns of use and perceptions 
around quality. In this respect, form follows function with Newcastle dominating provision 
in many areas simply because of its city role and function as the capital of the North East.  

5.2.2 The consumer survey also reinforced this element with higher proportions of both day 
visitors and staying visitors rating leisure facilities as better suited to their needs in 
Newcastle for several leisure uses (e.g. restaurants). In this respect, Gateshead appears 
to be relatively divided in its leisure provision with the town centre and Metro centre 
providing different functions. This is particularly noticeable for some of the commercial 
leisure uses (e.g. cinema, bowling, chain restaurants etc) which are located outside of 
Gateshead town centre at the Metro Centre, whilst other uses (e.g. nightclubs and 
casinos) are not represented at all within Gateshead. Within Newcastle, the city centre 
area dominates provision particularly in terms of restaurants, cafes, public houses/bars, 
nightclubs, hotels etc.  

5.2.3 With all leisure uses, future decision to increase capacity will need to be based on proving 
a market capacity for the attraction, and in line with RSS policy, encourage developments 
that benefit the economy, people and environment without diminishing the attractiveness 
of the place. Investment should primarily be about consolidating the offer within the study 
area, and maintaining the quality of the visitor attraction to ensure that maximum numbers 
are encouraged to visit and participate in leisure activities and so that leisure uses can 
compete in what is a crowded market place.   

Bingo and Casinos 

5.2.4 Visits to bingo and casinos is a small proportion of the overall leisure market in Newcastle 
and Gateshead and is one dominated by the day leisure market. It is likely that based on 
current facility levels, the overall impact in terms of attracting additional staying visitors to 
the area will be limited. As a relatively small element of the overall leisure market in 
Newcastle and Gateshead, the implication of changes in this sector in terms of land use 
planning will be relatively limited.  

5.2.5 Current market trends indicate that participation in bingo and casinos are decling due to 
changes in consumer trends towards more on-line consumption. This may affect the 
market appetite to provide any additional facilities within the study area given that the 
main operators for both casinos and bingo halls have facilities in the area already. There 
are no current planning applications for either leisure use.  

5.2.6 The number of bingo halls is evenly split between Newcastle and Gateshead. Gateshead 
however currently lack a casino. If the market for casinos was to improve then this could 
be a potential area that the Council may wish to examine.  

5.2.7 Based on the consumer survey, estimated spend levels on casinos per visit are in line 
with national benchmarks (around £45), although estimated spend on visits to bingo halls 
is slightly above the national benchmark (£25 compared to £16 nationally).  
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Cinemas 

5.2.8 “Visits to cinemas” is a good proportion of the overall leisure market in Newcastle and 
Gateshead and is one dominated by the day leisure market. It is likely that based on 
current facility levels, the overall impact in terms of attracting additional staying visitors to 
the area will be limited.    

5.2.9 Current market trends indicate that the cinema sector is performing well and appetite to 
visit the cinema is strong. This may encourage the appetite of operators to develop new 
facilities in suitable locations.  The study area has both 3-D and IMAX provision, but as 
technologies advance, this may be an area that operators wish to develop to meet 
consumer requirements. 

5.2.10 The number of cinema is relatively evenly split between Newcastle and Gateshead, 
although Newcastle has more Art House facilities. Gateshead town centre currently does 
not have a cinema, or any art house facilities. This is therefore shaping the pattern of 
consumption with more activity outside of the town centre. If the market for cinema 
consumption continues to be strong, this could be a potential area that the Council may 
wish to examine.  

5.2.11 The average ticket price in 2008 was £5.80. Based on the consumer survey, estimated 
spend levels on cinema visits clearly include additional spend within the venue which 
could include spend on drinks confectionary etc. At just over £15 per visit to a mainstream 
cinema, this suggests a good level of additional spend per visit to the cinema. This could 
be an important factor in considering the regenerational impact that developing additional 
facilities in the study area could have in terms of attracting additional spend and thus the 
potential economic impact of new facilities.  

Health and Fitness 

5.2.12 “Visits to health and fitness” is a relatively small proportion of how consumer spend their 
leisure time with just 10% of the survey indicating that this is something they are 
interested in. Although this is a relatively small element of the overall leisure market in 
Newcastle and Gateshead, the focus of both Council’s Community Strategies to improve 
access to leisure facilities and helps to raise health and fitness for all section of the 
community. This could affect future considerations around land use planning to help meet 
key strategic aims in providing sufficient access to leisure facilities.  

5.2.13 Current market trends indicate that cost is a major issue in attending health and fitness 
facilities, particularly private gyms and fitness centres. This may have implications for 
planning development particularly in more deprived areas where the population may 
struggle to meet fees. This might suggest that in these areas, council owned facilities may 
be more appropriate.  

5.2.14 There are good levels of health and fitness facilities across the study area and a relatively 
even split in terms of number between Newcastle and Gateshead. The consumer survey 
did suggest a level of dissatisfaction in relation to provision in Gateshead, and this could 
be the result a lack of supply of national fitness providers. This may be something that the 
Council may wish to consider.  

Bowling 

5.2.15 Visits to bowling is a small proportion of the overall leisure market in Newcastle and 
Gateshead and is one dominated by the day leisure market. It is likely that based on 
current facility levels, the overall impact in terms of attracting additional staying visitors to 
the area will be limited.  
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5.2.16 As a relatively small element of the overall leisure market in Newcastle and Gateshead, 
the implication of changes in this sector in terms of land use planning will be relatively 
limited.  

5.2.17 Current market trends indicate that spend on bowling is set to increase. This could 
encourage operators to look for additional space. However, the recent closure of the 
Mega Bowl facility at the Metro Centre could indicate that the market in the study area is 
at capacity and that the two facilities (split evenly between Newcastle and Gateshead) are 
sufficient to meet requirements currently. Satisfaction levels are slightly higher in 
Newcastle than Gateshead which could be a consideration in considering any additional 
facilities.  

5.2.18 Information on the average spend per visit on bowling is limited. However, research 
indicates that the average game costs between £8-10 per adult. The average spend per 
trip from the consumer survey was nearly £16. This indicates that there is a degree of 
additional spend on top of game prices which could be a consideration in terms of 
potential additional spend that could be generated by any additional facilities.  

Eating Out 

5.2.19 Based on survey results, visits to restaurants and cafes are a large part of the leisure 
market in Newcastle and Gateshead. It is an activity undertaken by both day and staying 
visitors. As such, the implications of changes in this sector in terms of land use planning 
should be considered in detail.  

5.2.20 Current market trends indicate that eating out is set to become an even more important 
part of leisure activity. This could have important implications to help diversify the evening 
economy. The most popular type of facility indicated by consumers was independent 
restaurants followed by independent cafes. The survey also showed that on average 
spend at independent restaurants was £10 higher than chain restaurants. This could have 
important implications in terms of assessing what type of restaurants maximise economic 
impact through higher levels of spend. 

5.2.21 Although some independent restaurants are located in the central areas (e.g. Westgate), 
clustering of independent restaurants tends to be occur more in smaller district centres 
(e.g. Jesmond), and they are relatively dispersed within Gateshead (although some new 
facilities are evident particularly in Gateshead Quays). It may be appropriate to encourage 
the development of more independent restaurants (or gastro pubs) alongside national 
chains within both Newcastle and Gateshead as part of a strategy to help create more of 
a “prestige offer”, and help to diversify the evening economy which has been so reliant in 
recent years on drinking as the main evening activity. This approach could also help to 
encourage more destination tourism from the staying visitor market where activity levels 
are estimated to be higher in the study area.   

Drinking establishments and nightclubs 

5.2.22 Based on survey results, visits to public houses/bars and nightclubs is a significant part of 
the leisure market in Newcastle and Gateshead. It is an activity undertaken by both day 
and staying visitors, but has a strong focus from younger age groups.  As such, the 
implications of changes in this sector in terms of land use planning should be considered 
in detail. However, as new facilities are market led, volatility to market pressures and 
changes in consumption habits is something that could affect expansions plans and the 
building of new facilities.   

5.2.23 Current market trends indicate that the public house market has undergone significant 
changes during the past few years due to economic pressures, changes in legislation and 
changing consumption patterns. However, food led pubs remain popular and have coped 
with changes in the market place. It is likely however that visiting bars and pubs will 
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remain an important part of the leisure sector despite recent changes, particularly in town 
centres where there are less traditional public houses and more of a focus on vertical 
drinking establishments and bespoke bars.  

5.2.24 The study area (and especially Newcastle) has a perception as a party capital which is 
thought to attract significant numbers of staying visitors in the form of stag and hen 
parties, birthday parties etc. Whilst this will clearly be generating additional staying visitors 
to the area (and associated spend) both Councils are keen to consider ways in which the 
town centres can be used particularly in the evening by a broader section of the 
community. Based on survey views, the most likely area for future development of bars/ 
nightclubs would be in Gateshead, where current satisfaction levels are lower than in 
Newcastle. Furthermore, Gateshead does not currently have a nightclub facility. However, 
as a defined town centre use, restricting the development of drinking establishments is 
hard to achieve.  

5.2.25 Particular areas of Newcastle (e.g. around Westgate) are dominated by “vertical drinking” 
establishments which encourage people to stand and drink. It may be appropriate to 
consider whether licensing can be used to help alter the dominance of such 
establishments, and consider whether the footplate that this type of establishment 
requires can be minimised through future planning guidance.  

5.2.26 It may be appropriate to take a collective approach to considering future plans for drinking 
establishments alongside the provision of other core town centre uses including 
restaurants and cafe to help diversify land use within key areas. For example, 
encouraging more independent restaurants alongside independent (smaller floor plate) 
bars/public houses (or even gastro pubs) could help to broaden appeal and encourage a 
different type of spend into the town centres.  

Museums and art galleries 

5.2.27 Visit to museums and art galleries is an activity nearly 45% of respondents had an interest 
in. Current market trends also indicate a degree of popularity in participating in cultural 
activities. Importantly, this is an activity undertaken more by staying visitors than day 
visitors and as such is likely to have implications in helping to grow the tourism market in 
the study area. In general, respondents were relatively satisfied with the quality of facilities 
on offer. However, as Gateshead currently only has one museum facilities, the most likely 
area for future development of museums and galleries would be in Gateshead, where 
current satisfaction levels are lower than in Newcastle.    

5.2.28 The quality and level of facilities has been improved dramatically in both Newcastle and 
Gateshead in recent years through large scale, nationally renowned facilities including the 
Baltic and Great North Museum: Hancock. As these large facilities often have a strong 
public sector focus in terms of funding (albeit with private sector partners), the ability to 
bring more facilities to the area will be dependent in part on the ability to fund their 
development. That said, it may be possible to encourage smaller, more private sector 
focused art galleries and exhibition space to the study area possibly through the 
clustering of new facilities in cultural regeneration hubs and though should be given to this 
in planning terms. The provision of cultural activities could also play an important part in 
helping to diversify the evening economy in the study area and could be used to help blur 
boundaries and encourage more people to visit. As many museums and art galleries are 
free (or at reduced rates) to enter the associated spend is relatively low. This follows the 
trend nationally.  

Live music and Theatre 

5.2.29 Based on the survey results, attending live music and theatre performances appears to 
have universal interest with both the day and stating visitor market and is something that 
over a third of the sample participate in at least once every 6 months. The popularity of 
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attending live music/theatre performances amongst the staying visitor market could be 
important in attracting more visitors to the area and helping to increase destination 
tourism.  

5.2.30 This activity appeals to the middle age groups (over 35), as well as the 16-24 age group. 
This could therefore be used as a method of encouraging more participation in this activity 
which could help to diversify the evening economy. In this respect the provision of more 
facilities could be considered. 

5.2.31 Provision is dominated by facilities in Newcastle, although there are notable exceptions 
such as the Sage Gateshead on Gateshead Quays. Overall, the survey suggested that 
consumer were relatively happy with the level of facilities in both Newcastle and 
Gateshead – nearly 80% of day visitors were happy with facilities in Newcastle and nearly 
60% in Gateshead. 89% of staying visitors though facilities did not need improving across 
the study area. Although satisfaction is relatively good amongst day visitors for 
Gateshead, the lower figure than Newcastle could suggest that any future improvements 
to live music/theatre provision should be located within the area to help balance supply 
and raise standards in the area. This said, further supply should be considered as part of 
the overall offer within the areas and should not just add a further layer of competition that 
will displace activity from one area to another.  

Hotels 

5.2.32 Nationally, the hotel market shows signs of being affected by the recent economic 
downturn with falling capacity rates. Newcastle Gateshead seems to have been less 
adversely affected however and has maintained occupancy levels. This is a positive sign 
for the hotel market in the study area, suggesting that visitors are still coming to the 
region. The consumer survey suggests 52% of the staying visitors interviewed stayed in 
Newcastle, 14% stayed in Gateshead and 32% elsewhere. This would suggest that 
Newcastle is currently dominating hotel provision. Of those staying in hotels, the most 
popular categories were economy hotel chains and 4 star chains.  

5.2.33 There is a relatively strong planning pipeline for hotels, but again the focus is on new 
provision primarily in Newcastle.  

5.2.34 As suggested within the Hotel Future report, further hotel development in Newcastle and 
Gateshead is likely to be more successful where accompanied by other use which helps 
to create demand – this will include new developments of retail, offices, conference and 
exhibition space and other leisure facilities. The main locations for new office 
development will be Science City, 4th Yard and the Baltic Business Quarter. PPS4 
recommend a sequential process, where intensively used facilities should be directed to 
the main population areas (Gateshead Town Centre) and allocated mixed use sites, 
followed by edge of centre, then local centre, then out-of-centre sites with preference 
given to those with good accessibility.  

5.2.35 In rural areas, it is suggested that facilities should be in or next to villages/service centres 
wherever possible. The current Gateshead UDP recognises that tourism provides an 
opportunity to support rural diversification. Policies support facilities to enhance visitor 
enjoyment and improve the financial viability of countryside features, provided that they 
don’t detract from the attractiveness of the area. Furthermore, Greenbelt policy does not 
permit new or replacement buildings other than those associated with agriculture, forestry 
and outdoor recreation (of small scale). The re-use of existing buildings will be considered 
provided the scale and impact remains the same.  

5.3 Expenditure levels 

5.3.1 Where national benchmarks are available, the general patterns of expenditure of leisure 
activities in the study area seem reasonable. The level of detail provided from the leisure 
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survey in this regard was limited as many respondents did not indicate their associated 
level of spends. This limits the ability to draw meaningful conclusions from the data set 
and may be an area in which the Council wishes to explore in more depth moving forward.  

5.4 Key locations for future growth 

5.4.1 The most obvious location for additional development identified from the Town Centre 
health checks is Gateshead Town Centre. The centre is currently awaiting redevelopment.  
The “Fit for a City”, Gateshead Centre Regeneration Delivery Strategy will be the basis for 
any future redevelopment. Significant development opportunities are available and 
aspirations for leisure use, particularly around the Quayside. Also reasonably high 
vacancy levels could mean change of use within vacant units is an option in some areas. 

5.4.2 There are a number of significant redevelopment opportunities within Newcastle city 
centre area including the potential that the five strategic sites (Science Central, East 
Pilgrim Street, Ouseburn, Stephenson Quarter and Forth Yards), offer in terms of linking 
leisure to mixed-use developments. The strategic sites may offer the Council an 
opportunity to shape future leisure use provision within the city centre, particularly around 
diversifying the evening economy and creating leisure uses for all age groups. This could 
be considered in more detail moving forward as delivery plans are put in place.    

5.4.3 Other development may be possible at smaller sites which could include in Newcastle, 
Adelaide Terrace and Kingston Park and in Gateshead, potential at Blaydon, Whickham, 
Coatsworth Road, Felling and Birtley although there may be limitations in relation to the 
size of units available and other long term plans for the centres.  

5.5 Other considerations 

5.5.1 The fiercely competitive leisure market presents challenges for both public and privately 
owned leisure uses. In practical terms, the following should be considered in future 
planning for leisure uses: 

 Policy Objectives - policy issues are an essential part of considering the viability of 
new leisure developments. There is a clear emphasis within national, regional and 
local planning on sustaining and enhancing the performance and prospects of town 
and district centres (as set out in section 2). It is essential that development is 
considered in terms of their wider policy implications e.g. how would new bar 
developments in Gateshead affect Newcastle?   

 Capacity and need – it is essential to consider the capacity of areas for 
development. The need for further leisure floorspace, can and will vary from place 
to place and from time to time. With regard to further town centre leisure floorspace, 
a balance must be drawn: too much new floorspace, or new provision poorly 
located, could shift the prime leisure pitch potentially causing problems for the rest 
of the centre. Current information on leisure floorspace within the study area is 
patchy. To make more informed decisions around future requirements it is 
recommended that this information is reviewed regularly so informed judgements 
can be made based on current provision and future requirements.   

 Vacancy Monitoring – regularly monitoring the amount of floorspace that is vacant 
is essential to ensuring that areas do not suffer from decline (from both a retail and 
leisure perspective) and so that the potential of development sites is not hampered 
by locally problematic vacant units. Vacant units are likely to lessen the appeal of 
an area both to potential developers, and consumers who wish to spend leisure 
time in an positive environment. Accurate monitoring of vacant leisure units can 
help to identify areas at risk, so that appropriate action can be taken to minimise 
impacts. Furthermore, monitoring of levels can also help to identify whether the 
area has a potential to perform a new role or function.  
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 Market appetite – speculative development of additional leisure floorspace will only 
be beneficial if the market demand is there, and there is evidence that is can be 
occupied or generate a sufficient revenue to cover costs. Although market 
demands change over time (due to fashions, technology, disposable income etc) 
linking leisure to well-planned development schemes is likely increase the amount 
of spend and time spent within the facility and the local area.  

 Investor appetite – as with all development, additional leisure developments within 
Newcastle and Gateshead will generate a capital cost. There needs to be appetite 
therefore from either the private or public sector to take development forward. This 
issue is even more critical in the short term as the economy deals with the 
recession (and therefore less speculative development form the private sector), and 
potential spending cuts within local authority budgets.  
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Appendix A – Consumer Survey Ark Leisure 
segmentation 

At the core of our approach is the ArkLeisure® segmentation.  Arkenford have in partnership with Visit 
Britain developed a strategic marketing system to assist destinations to understand more about the 
motivations that drive peoples’ holiday choices.   

Marketing systems for the tourism sector have lagged behind other industries; they are still largely 
dependent on socio-demographic targeting with possibly the addition of a generic classification like 
Acorn.  The problem with using such approaches is that the classification is not very efficient at 
predicting who will take what kind of holiday.  The result is relatively inefficient marketing campaigns 
with low response rates.   

The Arkenford system uses peoples’ values and willingness to pay for different kinds of services and 
product attributes to predict the kinds of holiday they are most likely to choose in different situations.  

The segmentation provides insight into peoples’ values, but also takes into account life circumstances, 
holiday interests and activities and seasonality.  Furthermore, by segmenting your current and 
potential visitor we can compare segments to the wider understanding of the market as a whole.   The 
diagram below shows an overview of British Customers. 

The ArkLeisure Model 
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In short, adoption of the segmentation helps to; 

Inform marketing and investment strategies about the developments most likely to: 
 
• Encourage repeat visits among existing visitors 
• Attract new visitors 
• Increase the value of visitors 
 
Gain a greater understanding of what will convert enquirers into visitors by: 
• Defining who to target 
• Understanding each target market’s motivations 
• Selecting the most appropriate media channels to reach these market segments 
• Tailoring marketing messages towards different market segments 
• Increased efficiency and lower costs per-response 
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Appendix B – Survey questionnaire 
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Appendix C – Data tables 
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All swimming pools, health and fitness facilities and snooker clubs  in Newcastle and Gateshead (as at March 2010) 

Council Area NAME USE CLASS USE TYPE NET 
FLOORSPACE DESCRIPTION 

Newcastle West Gosforth Newcastle City Council B1 Swimming Pool   
Public swimming baths. Impulse Fitness - gym and 
fitness centre. 

Newcastle Kenton Newcastle City Council D2 Swimming Pool   
Leisure centre. Impulse Fitness - gym and fitness 
centre. 

Newcastle Westgate Newcastle City Council D2 Gym / Fitness / Health Centre   
Sports and recreation centre. Impulse Fitness - gym 
and fitness centre. 

Newcastle Denton Newcastle City Council D2 Swimming Pool   
Public swimming baths. Impulse Fitness - gym and 
fitness centre. 

Newcastle Elswick Newcastle City Council D2 Swimming Pool   
Swimming pool. Impulse Fitness - gym and fitness 
centre. 

Newcastle 
Fenham Centre For Sport D2 Gym / Fitness / Health Centre   

Sports hall with fitness room, lounge, bar, cafe, 
office and creche. Impulse Fitness - gym and fitness 
centre. 

Newcastle Benwell and 
Scotswood Newcastle City Council D2 Gym / Fitness / Health Centre   

Sports centre. Impulse Fitness - gym and fitness 
centre. 

Newcastle Walker Newcastle City Council D2 Gym / Fitness / Health Centre 672 
Sports and leisure centre. Impulse Fitness - gym and 
fitness centre. 

Newcastle 
Newburn Newcastle City Council D2 Gym / Fitness / Health Centre   

Leisure centre. Impulse Fitness - gym and fitness 
centre. 

Newcastle Westgate AFC Gym D2 Gym / Fitness / Health Centre 1913 Gym. 
Newcastle North Heaton Fitness First D2 Gym / Fitness / Health Centre   Health club. 

Newcastle 
Blakelaw Seena Health D2 Gym / Fitness / Health Centre 560 

Gym, beauty, physiotherapy, holistic therapies, 
personal training, hairdressing, forever living 
products. 

Newcastle 
South Jesmond Pinetree Health & Fitness D2 Gym / Fitness / Health Centre 377 

Gym which has in house physiotherapists. All sports 
injuries, work related injuries, back ache, neck pain, 
podiatry, biomechanics and acupuncture. 

Newcastle Newburn Milestones Health Club Ltd D2 Gym / Fitness / Health Centre 631 Gym. 
Newcastle Ouseburn Gold Star Health Club D2 Gym / Fitness / Health Centre 662 Health club. 

Newcastle 
Westgate Fit Club D2 Gym / Fitness / Health Centre 351 

Fast intensive training gym, providing commando 
style boxing, circuit training for stamina and 
confidence. 

Newcastle Westgate Body Zone D2 Gym / Fitness / Health Centre 172 Health club. 
Newcastle Ouseburn Springs Health Club D2 Gym / Fitness / Health Centre 1064 Health and fitness club. 

Newcastle Kenton Newcastle City Council D2 Gym / Fitness / Health Centre 105 
Leisure, sports and fitness activities. Impulse gym 
membership, block booking and events. 

Newcastle Kenton Health Connection D2 Gym / Fitness / Health Centre   Gym. 

Newcastle West Gosforth Positive Lifestyle Fitness Studio D2 Gym / Fitness / Health Centre 199 
Personal fitness training, group class training, fitness 
equipment and clothing. 

Newcastle Ouseburn 
Phoenix International Academy 
Of Martial D2 Gym / Fitness / Health Centre 22 

Martial arts. JKD, kali, silat, kickboxing, vale tudo, 
brazilian jiu jitsu, street combat. 

Newcastle 
Elswick 

West End Health Resource 
Centre D2 Gym / Fitness / Health Centre 151 Gym, health and fitness holistic approach. 

Newcastle Ouseburn Blue Corner Gym D2 Gym / Fitness / Health Centre 385 Sauna, steam room and relaxation areas. 
Newcastle South Heaton JJB Fitness Club D2 Gym / Fitness / Health Centre 132 Gym and health club. 
Newcastle Ouseburn Universal Martial Arts Studio D2 Gym / Fitness / Health Centre   Martial arts studio. 
Newcastle Elswick Top 2 Bottom D2 Gym / Fitness / Health Centre 178 Gym, steamroom and spa. 
Newcastle East Gosforth Healthlands D2 Gym / Fitness / Health Centre 406 Ladies only fitness club. 
Newcastle Castle Easy-Gym D2 Gym / Fitness / Health Centre 35 Gym. 
Newcastle Woolsington Olympia Gym D2 Gym / Fitness / Health Centre 72 Fitness gym. 
Newcastle West Gosforth Gosforth Squash Club D2 Gym / Fitness / Health Centre 379 Squash club. 
Newcastle East Gosforth Solo Martial Arts Studio D2 Gym / Fitness / Health Centre   Martial arts instruction. 
Newcastle West Gosforth Be Fit D2 Gym / Fitness / Health Centre 33 Exercise studio and health shop. 
Newcastle South Jesmond Bodyguards D2 Gym / Fitness / Health Centre 182 Personal training centre and gym. 
Newcastle Blakelaw Men At Work D2 Gym / Fitness / Health Centre   Sauna, gym and kickboxing. Includes a ladies gym. 

Newcastle Dene David Lloyd Leisure D2 Gym / Fitness / Health Centre 554 
Tennis, badminton, pool, gym, studio, creche, bar 
and restaurant. 

Newcastle 
Byker Sor Thanikul & Musclebox Gym D2 Gym / Fitness / Health Centre 8441 

Body building, boxing, kick boxing, physique 
enhancement and stand and tan. 

Gateshead Winlaton Sisters In Leisure D2 Gym / Fitness / Health Centre 97 Gym / Fitness / Health Centre 

Gateshead Whickham Chase Fitness D2 Gym / Fitness / Health Centre 100 Gym / Fitness / Health Centre 

Gateshead 
Team Valley Trading 
Estate FX Leisure D2 Gym / Fitness / Health Centre 630 Gym / Fitness / Health Centre 

Gateshead 
Team Valley 
Shopping Village 

Callanetics North East D2 Gym / Fitness / Health Centre 25 Gym / Fitness / Health Centre 

Gateshead Rowlands Gill P B Fitness D2 Gym / Fitness / Health Centre 175 Gym / Fitness / Health Centre 

Gateshead Greenside Vitalize D2 Gym / Fitness / Health Centre 215 Gym / Fitness / Health Centre 

Gateshead 
Gateshead town 
Centre Brambles Leisure Club D2 Gym / Fitness / Health Centre 231 Gym / Fitness / Health Centre 

Gateshead 
Fewster Square - 
outside centre Kumi-Uchi Ryu D2 Gym / Fitness / Health Centre   Gym / Fitness / Health Centre 

Gateshead 
Fewster Square - 
outside centre Kicks Ladies Leisure D2 Gym / Fitness / Health Centre   Gym / Fitness / Health Centre 

Gateshead 
Fewster Square - 
outside centre Felling Swimming Pool D2 Swimming Pool   Swimming Pool 

Gateshead 
Dunston 
(Ravensworth Road) Dunston Amateur Boxing Club D2 Gym / Fitness / Health Centre 8 Gym / Fitness / Health Centre 

Gateshead Gateshead gateshead leisure centre D2 Gym / Fitness / Health Centre   multi-sports/leisure centre 

Gateshead Birtley birtley leisure centre D2 Gym / Fitness / Health Centre   multi-sports/leisure centre 

Gateshead gateshead shipcote baths D2 Swimming Pool   swimming baths 

Gateshead leam lane estate felling swimming pool D2 Swimming Pool   swimming baths 

Gateshead dunston dunston swimming baths D2 Swimming Pool   swimming baths 

Gateshead birtley birtley swimming pool D2 Swimming Pool   swimming baths 

Gateshead lockhaugh road swimming pool rowlands gill D2 Swimming Pool   swimming baths 

Gateshead blaydon on tyne blaydon swimming baths D2 Swimming Pool   swimming baths 
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Council Area NAME USE CLASS USE TYPE NET 
FLOORSPACE DESCRIPTION 

Gateshead gateshead gateshead stadium D2 Gym / Fitness / Health Centre   sports stadium 

Gateshead chester le street bassetts lookout D2 Gym / Fitness / Health Centre   water sports area 

Gateshead gateshead gateshead stadium D2 Gym / Fitness / Health Centre   sports stadium 

Gateshead Teams 
The Pavillion Eslingotn Park 
sports Ground D2 Gym / Fitness / Health Centre   indoor recreation centre 

Gateshead Whickham Badger Magnum D2 Gym / Fitness / Health Centre   indoor recreation centre 

Gateshead Felling Felling Warriors Boxing Club D2 Gym / Fitness / Health Centre   boxing club 

Gateshead Felling SUB2 Leisure D2 Gym / Fitness / Health Centre   Fitness and leisure club 

Gateshead Felling Atlantis Fitness Centre D2 Gym / Fitness / Health Centre   Gym and health club. 

Gateshead   PB Fitness D2 Gym / Fitness / Health Centre   Fitness and leisure club 

Gateshead   Noble Organisation Ltd D2 Gym / Fitness / Health Centre   indoor recreation centre 

Gateshead Dunston West Pavilion Dunston Park D2 Gym / Fitness / Health Centre   indoor recreation centre 

Gateshead Birtley Birtley Gym D2 Gym / Fitness / Health Centre   Health and fitness club. 

Gateshead   Life Health and Fitness Club D2 Gym / Fitness / Health Centre   Health and fitness club. 

Gateshead Birtley Birtley Young Peoples club D2 Gym / Fitness / Health Centre   boxing club 

Gateshead   Kumi Uchi Ryu D2 Gym / Fitness / Health Centre   Martial arts 

Gateshead   Blaydon Gym D2 Gym / Fitness / Health Centre   Health and fitness club. 

Gateshead   
Pavillion within Kibblesworth 
Park D2 Gym / Fitness / Health Centre   indoor recreation centre 

Gateshead   Sportique Health and Leisure D2 Gym / Fitness / Health Centre   Health and fitness club. 

Gateshead   The Springs Health Club D2 Gym / Fitness / Health Centre   Health and fitness club. 

Gateshead   F X Leisure D2 Gym / Fitness / Health Centre   Health and fitness club. 

Gateshead   Tri-it Gym and fitness centre D2 Gym / Fitness / Health Centre   Health and fitness club. 

Gateshead   Durham Amateur Boxing Club D2 Gym / Fitness / Health Centre   boxing club 

Gateshead   Powerhouse Gym D2 Gym / Fitness / Health Centre   Health and fitness club. 

Gateshead   Felling Health and Fitness D2 Gym / Fitness / Health Centre   Health and fitness club. 

Gateshead   Callentics north East D2 Gym / Fitness / Health Centre   Health and fitness club. 

Gateshead   Wutan International Gateshead D2 Gym / Fitness / Health Centre   Martial arts 

Gateshead   Highfield Weightlifters Club D2 Gym / Fitness / Health Centre   Health and fitness club. 

Newcastle Westgate The Hustler/Leos Restaurant D2 
Pool and snooker club with 
restaurant facilities. Snooker Club 

Newcastle Westgate Spot White Snooker Club D2 Snooker club. Snooker Club 

Gateshead Felling Jem Leisure Snooker Club D2 Snooker Club Snooker Club 

Gateshead J.E.M Snooker Club D2 Snooker Club Snooker Club 

Gateshead Birtley Birtley Snooker Club D2 Snooker Club Snooker Club 

Gateshead Gateshead Snooker Centre D2 Snooker Club Snooker Club 

Gateshead Breakers Snooker Club D2 Snooker Club Snooker Club 

 

Source: Tribal analysis from Newcastle Council and Gateshead Council data, 2009 
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Restaurants in Newcastle Gateshead (as at March 2010) 

Council Area STREET NAME USE 
CLASS USE TYPE NET 

FLOORSPACE DESCRIPTION 

Newcastle Westgate 40 - 46 Side Prima Quayside A3 Restaurant 62.72 Italian restaurant. 
Newcastle Westgate 15 Side The Big Mussel A3 Restaurant 86.1 Restaurant. 

Newcastle Westgate 8 Eldon Square Wagamama A3 Restaurant   
Noodle bar serving japanese food with a western 
influence. 

Newcastle West Gosforth Floor 3, The Annexe The Open Kitchen A3 Restaurant   Local bistro. 

Newcastle Westgate 3 Market Street 
The Godfather 
Ristorante A3 Restaurant 202.3 Restaurant. 

Newcastle Westgate 2 - 10 Cross Street Sagawa A3 Restaurant 358.4 Japanese and tappanyaki restaurant. 
Newcastle Westgate 91 Percy Street Happiness Inn A3 Restaurant 193.9 Chinese restaurant. 

Newcastle 

North Jesmond 9 Osborne Road The Cherry Tree A3 Restaurant 161.7 

Restaurant serving English cuisine. Dining room 
available for meetings, special occassions. Equipped 
with large screen for power point presentations. And 
wi-fi. 

Newcastle North Jesmond 7A Osborne Road Metzzo A3 Restaurant 121.8 Pizzeria. 
Newcastle Westgate 39 Side Simla A3 Restaurant 120.4 Restaurant. 
Newcastle Ouseburn Forster Street Azzuri Restaurant A3 Restaurant   Italian restaurant. 
Newcastle Westgate Proctor House Kublai Khan A3 Restaurant 862.4 Mongolian restaurant. 
Newcastle Westgate 26 - 28 Stowell Street Cheeky Duck A3 Restaurant 166.6 Chinese restaurant. 
Newcastle North Jesmond 134 Manor House Road Pizzeria Francesca A3 Restaurant 165.2 Restaurant. 
Newcastle Westgate 41 Gallowgate Ho Buffet A3 Restaurant 198.1 Chinese restaurant. 
Newcastle Westgate 46 Dean Street heihei A3 Restaurant 63 Chinese restaurant. 
Newcastle Westgate 33 - 37 Dean Street Marco Polo Pizzeria A3 Restaurant 210 Pizzeria restaurant. 
Newcastle Westgate 39A Groat Market Ticino A3 Restaurant 108.5 Italian restaurant. 
Newcastle Westgate 44 Dean Street Thali A3 Restaurant   Indian restaurant. 
Newcastle Westgate 37 Pink Lane Stateside Diner A3 Restaurant 84 Restaurant. 
Newcastle Westgate 34 - 36 Stowell Street King Neptune A3 Restaurant 420 Licensed chinese retaurant. 
Newcastle Westgate 30 - 32 Stowell Street Dragon House A3 Restaurant 239.4 Chinese restaurant. 
Newcastle Westgate 29 Forth Banks Waterside Palace A3 Restaurant 324.8 Chinese restaurant. 
Newcastle Westgate Friars House Palace Garden A3 Restaurant 297.5 Chinese restaurant. 
Newcastle South Heaton 111 Chillingham Road Cafe Spice A3 Restaurant 46.9 Indian restaurant. 
Newcastle Westgate Tyneside Foyer St Sushi A3 Restaurant   Japanese restaurant. 
Newcastle West Gosforth 121 - 123 High Street San Lorenzo A3 Restaurant 216.3 Italian restaurant. 
Newcastle South Jesmond 217 - 219 Jesmond Road Café Antipasto A3 Restaurant 168.7 Restaurant. 
Newcastle West Gosforth 125 High Street Pizza Express A3 Restaurant 151.9 Pizzeria restaurant. 

Newcastle 
West Gosforth 30 Wansbeck Road South 

Shahe Tandoori 
Restaurant A3 Restaurant 53.2 Tandoori restaurant. 

Newcastle Westgate 36 Leazes Park Road Red Mezze A3 Restaurant 95.9 Turkish cuisine restaurant and café. 
Newcastle Westgate Unit 6 TGI Friday's A3 Restaurant   Restaurant. 

Newcastle 
Westgate Unit 7 Raw Hide A3 Restaurant   

Cafe bar and grill. Breakfast all day menu, dinner, 
restaurant available free for private functions. Open 
till 1. 00am. 

Newcastle 

Westgate 86 Pilgrim Street Secco A3 Restaurant 511 

Restaurant and function room. Corporate 
entertainment, wedding ceremonies and receptions. 
Daily delegate packages and offsite catering also 
available. 

Newcastle Westgate 14 Marlborough Crescent A Taste Of Persia A3 Restaurant 113.4 Persian restaurant. 
Newcastle Westgate Phoenix House India Quay A3 Restaurant 149.8 Indian restaurant. 
Newcastle Woolsington Stamfordham Road The Jingling Gate A3 Restaurant   Public house and restaurant. 

Newcastle 
Westgate 66 Grainger Street Pizza Hut A3 Restaurant 246.4 

Restaurant, serving pizza, pasta and salad in a 
family orientated business. Dine-in or take away 
service. 

Newcastle 
Westgate 1 Market Lane Paradiso - Cafe Bar A3 Restaurant 147 

Cafe, bar, restaurant. Providing world cuisine. Two 
course specials and sandwiches during the day, full 
menu in the evening. 

Newcastle 
Westgate Basement Fat Cats Café Bar A3 Restaurant 79.1 

Licensed café selling homemade food, hot soaps, 
pannis, salads and cakes. 

Newcastle Westgate 14 Nelson Street Meze Cafe A3 Restaurant 87.5 Café bar and grill. 

Newcastle South Jesmond Ground Floor 
Mrs Alis Indian 
Restaurant A3 Restaurant 175 Indian restaurant. 

Newcastle South Jesmond Old Jesmond Station 
The Valley Junction 
397 A3 Restaurant   Indian restaurant. 

Newcastle Westgate 10 - 12 Pilgrim Street Intermezzo Ltd A3 Restaurant   
Coffee, soft drinks, alcohol, pastries, sandwiches, 
fruit juices, soup and biscuits. 

Newcastle Westgate 24 Pudding Chare Mesogios Café A3 Restaurant 658 Greek restaurant. 

Newcastle South Jesmond Ground Floor 
As You Like It - Gastro 
Pub A3 Restaurant 728 Bar and restaurant. 

Newcastle Westgate 15 - 17 Grey Street Tandoori Nights A3 Restaurant 59.5 Indian restaurant. 

Newcastle North Jesmond 15 Osborne Road 
Spago Italian 
Restaurant A3 Restaurant   Italian restaurant. 

Newcastle Westgate Ground Floor Oldfields A3 Restaurant 221.9 English cuisine restaurant. 

Newcastle 
Westgate 89 Westgate Road The Salsa Club A3 Restaurant 65.8 

Salseria/ tapas bar, selling typical spanish tapas, 
light bites and large selection of dips, beers and 
wines as well as soft drinks. 

Newcastle Westgate 29 Pudding Chare Puccini A3 Restaurant   Italian restaurant and pizzeria. 
Newcastle Westgate 38 - 42 Stowell Street Shangri La A3 Restaurant 285.6 Chinese restaurant. 
Newcastle South Jesmond 133 - 137 Jesmond Road Pizzeria Santana A3 Restaurant 378.7 Italian restaurant. 

Newcastle 
West Gosforth 6A Salters Road 

Poon's Gosforth 
Palace A3 Restaurant   Chinese restaurant. 

Newcastle Westgate Milburn House El Torero A3 Restaurant 227.5 Restaurant. 
Newcastle Woolsington Newcastle Airport Wings A3 Restaurant   Bar and restaurant. 
Newcastle Westgate Unit 15 Frankie & Bennys A3 Restaurant   Restaurant. 

Newcastle Westgate Norden House 
No 1 Oriental Buffet 
Restaurant A3 Restaurant 210 Chinese restaurant. 

Newcastle Westgate Unit 14 The Spice Cube A3 Restaurant   Indian restaurant, cafe during day. 
Newcastle East Gosforth 90 High Street Adrianos Restaurant A3 Restaurant 181.3 Italian cuisine resraurant. 
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Council Area STREET NAME USE 
CLASS USE TYPE NET 

FLOORSPACE DESCRIPTION 

Newcastle 
Westgate 54 - 56 Low Friar Street nudo A3 Restaurant   

Chinese noodle house serving, noodles, sushi, 
sides, jasmine rice dishes. Wine and beer, fresh 
juices, coffee and teas. Wi-fi access. 

Newcastle Westgate 8 Nelson Street Cafe Royal A3 Restaurant 157.5 Cafe bar, restaurant and delicatessen. 

Newcastle Westgate 39B Groat Market 
Golden Bengal 
Restaurant A3 Restaurant 207.2 Indian restaurant. 

Newcastle Westgate 26 Cloth Market Koh-I-Noor A3 Restaurant 150.5 Restaurant. 
Newcastle Woolsington Ponteland Road Slice A3 Restaurant   Restaurant and bar. 
Newcastle Westgate 61 - 65 High Bridge Panis Café A3 Restaurant 92.4 Licensed restaurant. 
Newcastle Westgate 69 - 75 High Bridge Flatbread Cafe A3 Restaurant   Café. 
Newcastle Westgate Unit 16 Pizza Hut A3 Restaurant   Restaurant. 
Newcastle Westgate Unit 17 Ask A3 Restaurant   Pizza and pasta restaurant. 

Newcastle 
Westgate Ground Floor 

Ali Basha Grill House 
Restaurant A3 Restaurant 213.5 

Arbic food and sweet dishes and buffett available 
every day. Cater for parties and special occassions 
and delivery service. 

Newcastle Westgate Floors 1 - 2 Rupali A3 Restaurant 136.5 Indian restaurant. 
Newcastle Westgate 2 Princess Square Polska Gospoda A3 Restaurant 114.1 Polish restaurant. 
Newcastle Westgate Ground Floor Little Saigon A3 Restaurant 126 Vietnamese restaurant. 
Newcastle Westgate 25 - 27 Pudding Chare The Raj Tandoori A3 Restaurant 129.5 Indian restaurant. 

Newcastle 
North Jesmond 

35A Saint Georges 
Terrace The Willow Tree A3 Restaurant 10.5 Restaurant. 

Newcastle Westgate Unit 18 Wokmania A3 Restaurant   Chinese buffet style restaurant. 
Newcastle Westgate Unit 19 Nandos A3 Restaurant   Restaurant. 

Newcastle 
Westgate 35 - 39 Bath Lane Fujiyama A3 Restaurant 105 

Japanese restaurant, serving sushi and tempurd. 
Hot plate cooking in front of our guests. Raw fish, 
grill and deep fried cooking. 

Newcastle Westgate 45 Bath Lane Hanahana A3 Restaurant 195.3 Japanese teppan-yaki restaurant. 
Newcastle East Gosforth 78 High Street Ahad Tandoori A3 Restaurant 129.5 Indian restaurant. 
Newcastle Wingrove Barrack Road Dragoni Nu Bar A3 Restaurant   Chinese cuisine restaurant. 
Newcastle Ouseburn Unit 1 Silk Room A3 Restaurant   Café bar. 
Newcastle East Gosforth 25 Station Road Bistro Neri A3 Restaurant 42.7 Italian restaurant. 
Newcastle Ouseburn 29 Queen Street Vujon A3 Restaurant   Restaurant. 
Newcastle Ouseburn 27 Queen Street Rasa A3 Restaurant 188.3 Restaurant. 
Newcastle Westgate 27 - 31 Sandhill Saffron A3 Restaurant 105 Indian restaurant. 

Newcastle Westgate Blackfriars Blackfriars Restaurant A3 Restaurant 144.9 
Dat time café bar and evening restaurant with 
conference facilities. 

Newcastle Westgate Watergate Buildings Tavistock Italia A3 Restaurant   Restaurant and bar. 
Newcastle Westgate 18 Nun Street Butlers Bistro A4 Restaurant   Bistro and public house. 
Newcastle North Jesmond 88 Osborne Road il Camino A3 Restaurant   Pizzeria ristorante. 
Newcastle Ouseburn 106 Quayside La Tasca A3 Restaurant   Spanish restaurant and bar. 
Newcastle Westgate 18 Sandhill Uno's Restaurant A3 Restaurant   Italian restaurant. 
Newcastle Ouseburn Quayside Gusto A3 Restaurant   Italian restaurant. 
Newcastle Westgate Floor 1 The Hyena Cafe SG Restaurant   Comedy cafe, bar, restaurant. 

Newcastle North Heaton Deep Dene House 
The Fishermans 
Lodge A3 Restaurant 398.3 Licensed restaurant. 

Newcastle Parklands Gosforth Park Brandling House A3 Restaurant   Banqueting rooms. 
Newcastle Ouseburn 19 - 21 Queen Street Pan Haggerty A3 Restaurant 44.1 English cuisine restaurant. 

Newcastle Westgate 59 Westgate Road 
Robertos La Dolce 
Vita Pizzeria A3 Restaurant 260.4 Restaurant. 

Newcastle 
Ouseburn Ground & First Floors La Gabbia A3 Restaurant   

Italian restaurant serving seafood, pizza, pasta and 
meat dishes. 

Newcastle North Heaton Millfield House RISI Ltd A3 Restaurant   Function room for weddings and conferences. 

Newcastle 
Westgate Temple Street 

Urban Café At Dance 
City A3 Restaurant 64.4 

Café, bar and private event business. Function 
space and conference facilities for up to two hundred 
and fifty people. 

Newcastle Westgate 43 Stowell Street Mangos A3 Restaurant   Chinese restaurant. 

Newcastle Westgate 44 - 50 Stowell Street 
Lau's Buffet King 
Restaurant A3 Restaurant 434 

Chinese buffet restaurant. Starters, main course and 
sweets. Licensed bar. 

Newcastle Westgate 2 Nexus House Utong Thai Restaurant A3 Restaurant   Thai restaurant. 
Newcastle Westgate 10 Dean Street Pizza Express Plc A3 Restaurant 211.4 Restaurant and take-away. 
Newcastle North Jesmond 14 - 16 Brentwood Avenue Komal Restaurant A3 Restaurant 81.9 Restaurant. 
Newcastle Westgate Northumberland Road Frankie & Bennys A3 Restaurant   Restaurant. 
Newcastle North Jesmond 92 Osborne Road Pizza Express A3 Restaurant   Pizza restaurant. 
Newcastle Westgate 32 Pudding Chare The Italian Grill A3 Restaurant 89.6 Restaurant. 
Newcastle Westgate 12 Grey Street The Living Room A3 Restaurant 577.5 Restaurant and bar. 
Newcastle Westgate Clayton Chambers Ristorante Pinocchio A3 Restaurant 42.7 Restaurant. 
Newcastle Westgate Ground Floor Mamma Mia Pizzeria A3 Restaurant 95.9 Italian restaurant. 

Newcastle Westgate Stowell Street Landmark A3 Restaurant 298.9 
Chinese restaurant and bar serving food and drink 
seven days per week. 

Newcastle Westgate Ground Floor Zizzi A3 Restaurant 450.1 Pizza restaurant. 
Newcastle West Gosforth 47 High Street Basilico A3 Restaurant 17.5 Italian restaurant. 
Newcastle Westgate 46 Sandhill Pasha A3 Restaurant 210 Turkish restaurant. 
Newcastle Elswick 5 Mill Lane Eemaan Restaurant A3 Restaurant   Kurdish restaurant. 
Newcastle South Heaton 5 Heaton Road Little Italy A3 Restaurant 193.2 Italian restaurant. 

Newcastle Westgate Waterloo Square Barn Asia A3 Restaurant   
Pan-Asian cuisine restaurant. Al fresco dining 
available. 

Newcastle Westgate 54 - 56 Pilgrim Street Blue Coyote A3 Restaurant 299.6 Mexican restaurant. 
Newcastle Ouseburn Unit 2 Cafe 21 A3 Restaurant   Restaurant. 
Newcastle Ouseburn 25 King Street Sabatinis A3 Restaurant 371.7 Restaurant. 
Newcastle Westgate Clarendon House Latif Indian Restaurant A3 Restaurant 525 Indian restaurant. 
Newcastle West Gosforth 1 Lansdowne Place Standard Tandoori A3 Restaurant 26.6 Take away and restaurant. 
Newcastle South Heaton 16 Addycombe Terrace Peppys Pizzeria A3 Restaurant 71.4 Restaurant. 

Newcastle North Jesmond 
115 Saint Georges 
Terrace Sale Pepe Pizzeria A3 Restaurant 84.7 Pizzeria restaurant. 
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Council Area STREET NAME USE 
CLASS USE TYPE NET 

FLOORSPACE DESCRIPTION 

Newcastle Westgate 1 Saint Georges Way Nandos A3 Restaurant   Portuguese chicken restaurant. 
Newcastle Ouseburn Unit 2 Piccolino A3 Restaurant   Italian restaurant. 
Newcastle Blakelaw The Coopers Forge Rumana A3 Restaurant   Indian and bangladeshi restaurant. 
Newcastle Ouseburn The Biscuit Factory Black Door Brasserie A3 Restaurant   French cuisine restaurant. 
Newcastle Westgate 2 - 6 Shakespeare Street Starters & Puds A3 Restaurant 329 Restaurant based on starters and puds. 
Newcastle Wingrove 32 West Road Restaurant Saroo A3 Restaurant 73.5 Restaurant. 
Newcastle Parklands Floor 1 Days Of The Raj A3 Restaurant 184.1 Indian restaurant. 

Newcastle 
Westgate Marconi House Clear Bar A3 Restaurant 354.2 

Cafe and bar facilities catering both day and 
evening. A choice of thirty coffees and sushi food 
available. 

Newcastle Westgate Ground Floor McCoys Brasserie A3 Restaurant 203.7 Restaurant. 

Newcastle Benwell and 
Scotswood 4 Denton Road 

The Spicery Indian 
Restaurant A3 Restaurant   Indian restaurant. 

Newcastle Wingrove 277 Stanhope Street Komal Balti A3 Restaurant 94.5 Restaurant and take-away service. 
Newcastle Westgate 33 Groat Market Luigis A3 Restaurant 155.4 Italian restaurant. 
Newcastle South Heaton 236 Shields Road Bengal Tiger A3 Restaurant   Indian Restaurant. 
Newcastle Westgate 14 Stowell Street The Mandarin A3 Restaurant 294 Chinese restaurant. 

Newcastle Wingrove 498 Westgate Road 
Shahira Indian 
Restaurant A3 Restaurant 316.4 Halal tandoori restaurant with function facilities. 

Newcastle Westgate 16 - 18 Stowell Street New Royal Circle A3 Restaurant   Peking restaurant. 
Newcastle South Heaton 208 - 210 Heaton Road La Vita A3 Restaurant 208.6 Italian restaurant. 

Newcastle South Heaton 178 Heaton Road 
Khans Indian 
Restaurant A3 Restaurant 43.4 Indian restaurant. 

Newcastle Ouseburn The Live Theatre Caffe Vivo A3 Restaurant   Café during the day and dining in the evening. 
Newcastle Westgate Basement La Tasca A3 Restaurant   Spanish tapas restaurant and bar. 
Newcastle Westgate 16 Stowell Street Thai Siam A3 Restaurant 210.7 Thai restaurant. 

Newcastle 
Westgate 35 Grey Street Bar Luga A3 Restaurant 32.2 

Bar, restaurant and lounge. Open 7 days a week 
and available for private functions, parties and other 
social events. 

Newcastle 
Woolsington Terminal Building 

Caviar House & 
Prunier A3 Restaurant   

Contemporary style seafood bar. Selling dishes 
containing salmon, caviar and champagnes and 
wines. 

Newcastle 
North Jesmond 61 - 69 Osborne Road Scalinis Restaurant A3 Restaurant   

Mediterranean restaurant with patio area. Business 
lunches, childrens menu, happy hours, private dining 
areas. 

Newcastle North Jesmond 38 - 42 Osborne Road Star Indian Restaurant A3 Restaurant   Indian restaurant and take-away service. 

Newcastle West Gosforth 215 High Street 
Aroma Tandoori 
Restaurant A3 Restaurant 119.7 Tandoori restaurant. 

Newcastle Westgate 9 Eldon Square Strada A3 Restaurant   Italian restaurant. 

Newcastle 
West Gosforth West Avenue Loch Fyne A3 Restaurant 807.1 

Restaurant specialising in fresh seafood and 
shellfish. 

Newcastle Westgate 12 Mosley Street Portofino A3 Restaurant   Italian restaurant. 
Newcastle North Jesmond Rear Of Francos A3 Restaurant 77 Italian restaurant. 

Newcastle East Gosforth 232 High Street 
The New Bengal 
Tandoori A3 Restaurant 51.8 Tandoori restaurant. 

Newcastle North Jesmond 1 - 2 Holly Avenue West Mandalay A3 Restaurant 175 Restaurant. 
Newcastle Westgate 7 Marlborough Crescent Golden Phoenix A3 Restaurant 177.1 Mandarin restaurant. 
Newcastle Westgate 23 Pudding Chare Mario's A3 Restaurant 272.3 Italian restaurant. 
Newcastle Westgate 32 Clayton Street West The Canteen And Bar A3 Restaurant 142.1 Restaurant. 
Newcastle Westgate Forth Banks Sachins A3 Restaurant   Restaurant. 
Newcastle North Heaton 253 Chillingham Road Pizza Hut A3 Restaurant 58.1 Pizza restaurant. 
Newcastle Westgate 5 - 7 Side Olivianas A3 Restaurant 72.8 Italian restaurant. 
Newcastle Westgate 6 - 10 Leazes Park Road Mimmos A3 Restaurant 591.5 Italian restaurant. 
Newcastle North Jesmond 44 Osborne Road El Castano A3 Restaurant   Tapas bar and restaurant. 

Newcastle Westgate 7 Higham Place The Grainger Rooms A3 Restaurant 49 
British restaurant sourcing from local farmers and 
fisherman. 

Newcastle 
Westgate 

63 - 65 Saint Andrews 
Street Chinatown Express A3 Restaurant 154 Chinese restaurant. 

Newcastle North Jesmond 4 Holly Avenue West 
Daraz Tandoori Indian 
Restaurant A3 Restaurant   Tandoori restaurant. 

Newcastle 
Westgate 94 - 98 Close Orchid A3 Restaurant 329 

Chinese restaurant with conference and 
presentation facilities. 

Newcastle Byker 98 Byker Bank Makany A3 Restaurant   Restaurant. 

Newcastle 
Westgate 1 - 3 Side Side Cafe A3 Restaurant 84.7 

Cafe bar and restaurant serving homemade dishes. 
Room hire available for private parties. Office and 
outside catering. 

Newcastle North Jesmond 52 - 54 Brentwood Avenue Avanti A3 Restaurant 50.4 Italian restaurant 
Newcastle West Gosforth 235 High Street Bella Sicilia A3 Restaurant 99.4 Pizzeria Restaurant. 
Newcastle Westgate Ground Floor El Coto A3 Restaurant 223.3 Spanish restaurant. 

Newcastle Westgate 17 Sandhill 
Rumpolis Italian 
Kitchen A3 Restaurant 306.6 Restaurant. 

Newcastle Westgate 22 - 24 Leazes Park Road La Toscana A3 Restaurant 184.1 Italian restaurant. 
Newcastle North Jesmond 71 - 73 Osborne Road Louis Restaurant A3 Restaurant   Restaurant. 
Newcastle Westgate Unit 20 Cafe Nino A3 Restaurant   Restaurant/café also serving cocktails. 
Newcastle Westgate 82 - 84 Pilgrim Street Popolo A3 Restaurant 263.2 Mediterranean Restaurant. 

Newcastle Westgate Leazes Park Road 
Hyena Comedy Cafe 
Booking Office A1 Restaurant   Booking office for Comedy café, bar and restaurant. 

Newcastle Westgate Basement Simply Greek A3 Restaurant 98.7 Greek restaurant. 
Newcastle Westgate 183 Westgate Road Coastline II A3 Restaurant 114.8 Fish and chip shop with seating area. 

Newcastle 
Westgate Bradburn House 

McDonalds 
Restaurants Ltd A3 Restaurant 426.3 Fast food restaurant and take away. 

Gateshead Winlaton The Garth Spice Garden A3 Restaurant 20.0 Restaurant 

Gateshead Whickham Back Row Chutneys A3 Restaurant 20.0 Restaurant 

Gateshead Whickham Front Street Sonny's A3 Restaurant 14.0 Restaurant 

Gateshead Whickham Front Street Deanos Trattoria A3 Restaurant 236.5 Restaurant 

Gateshead Whickham Bishops Court Varanda A3 Restaurant 99.5 Restaurant 

Gateshead Whickham The Square Jamdani Tandoori A3 Restaurant 99.5 Restaurant 
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Gateshead Swalwell Front Street Pizza Luciano's A3 Restaurant 26.6 Restaurant 

Gateshead Swalwell Hexham Road Maguires A3 Restaurant 166.0 Restaurant 

Gateshead Swalwell Hexham Road Nisha's Asian Cuisine A3 Restaurant 70.0 Restaurant 

Gateshead Ryton Lane Head Jordans A3 Restaurant 31.5 Restaurant 

Gateshead Rowlands Gill Dipwood Road Bellini's A3 Restaurant 44.1 Restaurant 

Gateshead Retail World   McDonalds A3 Restaurant 19.4 Drive-Through Restaurant 

Gateshead 
Metro Centre - 
West   

Pizza Hut A3 Restaurant 147.7 Restaurant 

Gateshead 
Metro Centre - 
West   McDonalds A3 Restaurant 282.3 Restaurant 

Gateshead 
Metro Centre - main 

complex 
Cameron Walk McDonalds A3 Restaurant 390.1 Restaurant 

Gateshead 
Metro Centre - main 

complex Russell Way Chiquito A3 Restaurant 432.8 Restaurant 

Gateshead 
Metro Centre - main 

complex 
Russell Way Nandos A3 Restaurant 413.0 Restaurant 

Gateshead 
Metro Centre - main 

complex Russell Way Est Est Est A3 Restaurant 463.0 Restaurant 

Gateshead 
Metro Centre - main 

complex 
Russell Way Pizza Hut A3 Restaurant 165.7 Restaurant 

Gateshead 
Metro Centre - main 

complex Russell Way Big Lukes A3 Restaurant 106.9 Restaurant 

Gateshead 
Metro Centre - main 

complex 
Qube The Red House A3 Restaurant 370.0 Restaurant 

Gateshead 
Metro Centre - main 

complex Qube Pizza Express A3 Restaurant 290.0 Restaurant 

Gateshead 
Metro Centre - main 

complex 
Qube Frankie & Bennys A3 Restaurant 200.0 Restaurant 

Gateshead 
Metro Centre - main 

complex Qube Nandos A3 Restaurant 220.0 Restaurant 

Gateshead 
Metro Centre - main 

complex 
Qube Yo! Suchi A3 Restaurant 100.0 Restaurant 

Gateshead 
Metro Centre - main 

complex The Studio Big Lukes A3 Restaurant 110.1 Restaurant 

Gateshead 
Metro Centre - main 

complex 
The Studio Romanos A3 Restaurant 69.6 Restaurant 

Gateshead 
Metro Centre - main 

complex The Studio Flat Bread Café A3 Restaurant 50.5 Restaurant 

Gateshead 
Metro Centre - main 

complex 
The Studio Ping on  2 A3 Restaurant 49.8 Restaurant 

Gateshead 
Metro Centre - main 

complex The Studio Spice Bollywood A3 Restaurant 74.8 Restaurant 

Gateshead 
Metro Centre - main 

complex 
The Studio El Molino A3 Restaurant 76.9 Restaurant 

Gateshead 
Metro Centre - main 

complex The Studio Buffet King A3 Restaurant 200.0 Restaurant 

Gateshead Lowfell Durham Road Chopsticks A3 Restaurant 132.8 Restaurant 

Gateshead Lowfell Durham Road 
The Imperial Chinese 
Restaurant A3 Restaurant 18.7 Restaurant 

Gateshead Lowfell Durham Road Monsun Balti 
Restaurant A3 Restaurant 50.0 Restaurant 

Gateshead Lowfell Durham Road Napoli Restaurant A3 Restaurant 44.0 Restaurant 

Gateshead Lowfell Durham Road Ristoranta Italia A3 Restaurant 50.0 Restaurant 

Gateshead 
Gateshead town 
Centre 

High Street High Street Tandoori A3 Restaurant 30.0 Restaurant 

Gateshead 
Crawcrook - town 
centre Main Street Crawcrook Tandoori A3 Restaurant 58.2 Restaurant 

Gateshead Blaydon The Precinct Dragon Star Buffet A3 Restaurant 50.6 Restaurant 

Gateshead Blaydon Shibdon Road McDonald's A3 Restaurant 92.5 Drive-Through Restaurant 

Gateshead Birtley Durham Road Mohim's A3 Restaurant 72.1 Restaurant 

Gateshead Birtley 13 Arndale House The Red Chilli A3 Restaurant     

Gateshead Back Row Ilfracombe House Chutney's Restaurant A3 Restaurant     

Gateshead Low Fell Belle Vue Grove Madrasi A3 Restaurant     

Gateshead Metrocentre 34-36 The Boulevard Sweet Sensations A3 Restaurant     

Gateshead Metrocentre 72-74 Cameron Walk Mcdonalds Restaurant A3 Restaurant     

Gateshead Church Street Kent House Raval A3 Restaurant     

Gateshead Swalwell Clasper Way Tgi Fridays A3 Restaurant     

Gateshead Swalwell Clasper Way Kfc A3 Restaurant     

Gateshead Swalwell Clasper Way Frankie & Benny's A3 Restaurant     

Gateshead Gateshead 75 Coatsworth Road Vincenzo's A3 Restaurant     

Gateshead Gateshead 115 Coatsworth Road Gary's Diner A3 Restaurant     

Gateshead Dipwood Road Co-Op Buildings The Orient A3 Restaurant     

Gateshead Rowlands Gill Dipwood Road Bellini Restaurant A3 Restaurant     

Gateshead Birtley 55 Durham Road Mohims Tandoori A3 Restaurant     

Gateshead Birtley 56a Durham Road Mohims A3 Restaurant     

Gateshead Birtley 82 Durham Road East Lotus A3 Restaurant     

Gateshead Gateshead 248 Durham Road Paprika Tandoori A3 Restaurant     

Gateshead Gateshead 409 Durham Road Chopsticks A3 Restaurant     

Gateshead Low Fell 455 Durham Road Giovanni Pizza A3 Restaurant     

Gateshead Low Fell 489 Durham Road 
The Imperial Chinese 
Restaurant A3 Restaurant     

Gateshead Low Fell 534 Durham Road Monsun A3 Restaurant     

Gateshead Low Fell 565a Durham Road The Latin Quarter A3 Restaurant     

Gateshead Low Fell 580-580a Durham Road Ristoranta Italia A3 Restaurant     

Gateshead 
590-596 Durham 
Road First Floor La Piazza A3 Restaurant     

Gateshead Saltwell Park Almond Pavilion Gateshead Council A3 Restaurant     

Gateshead Bill Quay 15 Fairfield Terrace The Hungry Beaver A3 Restaurant     

Gateshead Metrocentre 10-11 The Galleria 
Massarella At The 
Metro A3 Restaurant     
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Gateshead Metrocentre 17-18 The Galleria Madisons A3 Restaurant     

Gateshead Metrocentre 52-53 The Galleria Massarella Gelateria A3 Restaurant     

Gateshead Metrocentre The Galleria La Piazza A3 Restaurant     

Gateshead Metrocentre 60-61 The Galleria Cookery Nook A3 Restaurant     

Gateshead Winlaton 18a The Garth Spice Garden A3 Restaurant     

Gateshead 
Hedgefield Country 
House Hotel Restaurant At Michaelangelo A3 Restaurant     

Gateshead Swalwell Hexham Road 
Maguire's Takeaway & 
Restaurant A3 Restaurant     

Gateshead 6 Hexham Road First Floor 
Nisha's Tandoori 
Cuisine A3 Restaurant     

Gateshead Gateshead 319 High Street Seven Adventures A3 Restaurant     

Gateshead Wrekenton 169 High Street Martha's A3 Restaurant     

Gateshead Gateshead 2 Hills Street Bridge Bar & Bistro A3 Restaurant     

Gateshead Low Fell 168 Kells Lane 
The Last Days Of The 
Raj A3 Restaurant     

Gateshead Lane Head Knole House Jordans A3 Restaurant     

Gateshead Crawcrook 17-19 Main Street Crawcrook Tandoori A3 Restaurant     

Gateshead 
Cameron Retail 
Park Unit 9 Pizza Hut (Uk) Ltd A3 Restaurant     

Gateshead Metrocentre Gibside Way 
Harry Ramsden's Fish 
Restaurant A3 Restaurant     

Gateshead Felling 6 Morley Terrace Dragones A3 Restaurant     

Gateshead Ryton 2-3 Parsons Drive The Ivy Ryton A3 Restaurant     

Gateshead Blaydon On Tyne 6 The Precinct Kentoci A3 Restaurant     

Gateshead Blaydon On Tyne 7 The Precinct Dragon Star Buffet A3 Restaurant     

Gateshead Rectory Lane Rectory Lodge Varanda A3 Restaurant     

Gateshead Civic Centre Bewicks Restaurant Gateshead Council A3 Restaurant     

Gateshead Metrocentre 5-7 Russell Way Burger King A3 Restaurant     

Gateshead Metrocentre 25 Russell Way Mcdonalds Restaurant A3 Restaurant     

Gateshead Metrocentre 50 Russell Way Beckleberrys A3 Restaurant     

Gateshead Metrocentre 76-78 Russell Way Kfc A3 Restaurant     

Gateshead Metrocentre 80-82 Russell Way 
Big Lukes Texas 
Restaurant A3 Restaurant     

Gateshead Ye Olde Crosse First Floor Silvio's Ristorante A3 Restaurant     

Gateshead Whickham 31 St Marys Green Deanos Trattoria A3 Restaurant     

Gateshead The Knowles First Floor Oscars A3 Restaurant     

Gateshead Gateshead Shearlegs Road Mcdonalds Restaurant A3 Restaurant     

Gateshead Baltic Centre Top Floor Six At Baltic A3 Restaurant     

Gateshead Sheriff Hill 4 Southend Terrace In To India Tandoori A3 Restaurant     

Gateshead Spa Well Road The Golden Lion A Touch Of Africa A3 Restaurant     

Gateshead Whickham 3-4 The Square 
Jamdani Tandoori 
Restaurant A3 Restaurant     

Gateshead 
Washington 
Services Little Chef Restaurant 

Granada Motorway 
Services Ltd A3 Restaurant     

Gateshead Portobello Washington Services Burger King A3 Restaurant     

Gateshead Saltwell Park Saltwell Towers Cafe Gateshead Council A3 Restaurant     

Gateshead St Marys Square 
Within The Sage 
Gateshead 

Sage Gateshead 
Brasserie A3 Restaurant     

Gateshead Pelaw Inn First Floor 
Moconnies Tandoori 
Restaurant A3 Restaurant     

Gateshead Lingey Lane Within The Black Bull Ruby Spice A3 Restaurant     

Gateshead Ravensworth Road Restaurant At Metz Bar Uncle Paolos A3 Restaurant     

Gateshead 
Collingwood 
Terrace Adjacent The Tudor Rose Mamma Rosa A3 Restaurant     

Gateshead Quarryfield Road Within Baltic Campus Baltic Bistro A3 Restaurant     

Gateshead Garden Walk First Floor Mall Yo Sushi A3 Restaurant     

Source: Tribal analysis from Newcastle Council and Gateshead Council data, 2009 
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Newcastle Westgate 9 Higham House Fusion A3 Café   Cafe. 
Newcastle South Jesmond 238 Helmsley Road Cafe Ti Amo A3 Café 42.7 Cafe bistro. 

Newcastle 
Westgate 137 Northumberland Street Starbucks Coffee A3 Café 127.4 

Coffee house selling a range of sandwiches, 
hot and cold beverages, cakes and 
merchandise. 

Newcastle Westgate Ground Floor O'Briens Irish Sandwich Bar A3 Café 144.9 Sandwich bar/cafe. 
Newcastle Westgate 89 Northumberland Street M & S Kitchen A3 Café 394.1 Café. 
Newcastle South Heaton 257 Shields Road Coffee House A3 Café 56.7 Cafe. 
Newcastle Ouseburn 1 Queen Street La Floridito Café Centro A3 Café 43.4 Café. 

Newcastle 
Byker The ClockTower Clocktower Café A3 Café   

Café providing freshly made sandwiches, 
paninis and salads served Monday to 
Friday. 

Newcastle Westgate 227 Westgate Road Salt And Pepper Cafe A3 Café 30.1 
Breakfasts, sandwiches both hot and cold, 
meals and drinks. 

Newcastle Newburn Unit 1 The Lunch Box A3 Café   
Café. Hot and cold sandwiches, deli and 
outside catering. 

Newcastle Westgate 14 New Bridge Street West D B Social A3 Café 261.1 Café. 
Newcastle Westgate 233 Westgate Road The Hill Cafe A3 Café 27.3 Café. 
Newcastle South Heaton 16 Heaton Road JJ's Cafe A3 Café 206.5 Cafe. 
Newcastle Westgate Floor 3 The Whistler Tea Rooms A3 Café 50.4 Tea rooms. 
Newcastle Ouseburn Generator Studios Generator Café A3 Café   Café. 
Newcastle North Heaton 95 Benfield Road Deli 22 A3 Café 206.5 Cafe. 
Newcastle Benwell and Scotswood 375 West Road Margarets Café A3 Café 42.7 Café. 
Newcastle North Heaton 253 Chillingham Road Cafe Picasso A3 Café 36.4 Café. 
Newcastle Woolsington 6A Woolsington Gardens Sandras Village Tea Rooms A3 Café 52.5 Tea rooms. 
Newcastle Westgate Unit G Jayz Coffee Shop A3 Café 19.6 Cafe. 
Newcastle Westgate Unit F Eats A3 Café 21 Cafe. 
Newcastle Elswick Unit 2 Coffee Rush A3 Café 89.6 Café and takeout coffee. 
Newcastle Westgate 14 - 15 Grainger Arcade Olivers A3 Café 19.6 Cafe. 

Newcastle Westgate 8 - 9 Grainger Arcade Sarahs Tuck-In A3 Café 28 
Cafe serving breakfast, salads and 
sandwiches. 

Newcastle Westgate Ground Floor Central Bean A1 Café 124.6 Internet café. 
Newcastle Westgate 7A Blackettbridge Esquires A3 Café   Café. 
Newcastle Westgate Central Square Quadrata Café Bar A3 Café   Café. 
Newcastle Westgate 16 High Friars spud u like A3 Café 163.8 Café. 
Newcastle Westgate 142 - 144 Grainger Street Starbucks Coffee A3 Café 135.8 Coffee bar and cafe. 
Newcastle Westgate 28 - 30 Neville Street Starbucks Coffee A3 Café 177.1 Coffee bar and cafe. 
Newcastle Byker 9 Saint Lawrence Road Saint Lawrence Cafe A3 Café 85.4 Cafe. 
Newcastle Westgate Arch 9 Harrys Cafe & Sandwich Bar A3 Café   Café. 
Newcastle Westgate 30 - 31 Grainger Arcade Mark Toney A3 Café 18.2 Ice cream parlour and cafe. 
Newcastle West Gosforth 4 Hawthorn Road Melanies A3 Café 18.9 Cafe. 

Newcastle 

Westgate 
City Library Charles Avison 
Buil 

Stewart & Co At The City 
Library A3 Café   

Café serving food and refreshments. 
Catering service also available for functions, 
events and meetings taking place in the City 
Library. 

Newcastle 
Westgate 6 Princess Square La Boca A3 Café 32.2 

Cappuccino bar with art exhibitions on the 
walls. 

Newcastle 
South Jesmond 83 - 89 Goldspink Lane Caffe Zonzo A3 Café 258.3 

Cafe bar/ restaurant. Specialising in italian 
regional cooking and wines and beers. From 
deli bar snack to full meals. 

Newcastle 

Westgate 62 Thornton Street The Settle Down Cafe A1 Café 33.6 

Café providing ciabatta sandwiches, salads, 
homemade soups and cakes, breakfasts, 
juices and bagles. Internet café. Corporate 
and outside catering. 

Newcastle 

Westgate Ground Floor Blakes Coffee House A3 Café 142.1 

Coffee house. Full english and continental 
breakfasts. Large selection of breads and 
fillings for sandwiches of your choice. Jacket 
potatoes, home made soaps. Large sel 

Newcastle Westgate 8 Bigg Market Cafe Neon A3 Café   Cafe. 
Newcastle Westgate Ground Floor Café De Vie A3 Café 49 Café. 
Newcastle Westgate 8 Newgate Shopping Centre Tasty Jacks A3 Café 130.9 Polish café and deli. 

Newcastle 
Westgate Trunit House The Basement Coffee House A3 Café   

Providing coffee, loose leaf teas, paninis, 
sandwiches and jackets. Pool and wifi with 
live music every Friday night. 

Newcastle South Heaton 120 Heaton Road Cafe One20 A3 Café 134.4 Café. 
Newcastle Westgate Units 7 -  9 Jayz At High Friars A3 Café   Café. 

Newcastle 

Westgate 11 - 13 High Friars BB's Coffee & Muffins A3 Café 150.5 

Cafe with a range of baguettes, soup, 
toasted sandwiches and muffins baked on 
the premises. Tea, coffee and soft drinks 
available. 

Newcastle Fenham 10 Cedar Road The Cedar Cafe A3 Café 53.9 Cafe. 
Newcastle Benwell and Scotswood 45 - 47 Adelaide Terrace Adelaide Internet Cafe A1 Café 61.6 Internet café. 
Newcastle Westgate Basement Coffee Beans Cafe A3 Café 40.6 Cafe. 
Newcastle South Heaton 200 Heaton Road Belle & Herbs A3 Café 46.2 Cafe. 

Newcastle 
Westgate 19 Saint Georges Way Esquires A3 Café   

Coffee, hot beverages, cold drinks, 
sandwiches, pannis, crisps, chocolate and 
snacks. 

Newcastle Lemington Unit 8 Feel Good Foods A3 Café   Café and catering for corporate functions. 
Newcastle South Jesmond 231 Jesmond Road Cafe Bar One A3 Café 158.2 Cafe. 

Newcastle 
Dene Paddy Freemans Park 

Tea Rooms & Ice Cream 
Parlour A3 Café   Tea rooms. 

Newcastle Westgate 54 - 56 Grainger Street Kaffeccinos A3 Café 237.3 
Coffee café offering hand made cakes and 
patisseries. 

Newcastle 
South Jesmond Basement Café Bar 22 A3 Café 70 

Café, bar, bistro. Outside catering and 
private in-house functions. 

Newcastle East Gosforth 47 Station Road Truffles Café A3 Café 75.6 Café. 
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Newcastle North Jesmond 36 - 38 Brentwood Avenue Stewart & Co A1 Café 114.8 Café. Deli, butcher and local foods. 
Newcastle Elswick Unit 2 Oasis Cafe A3 Café 99.4 Cafe. 

Newcastle Westgate 
143 - 145 Northumberland 
Street Pret A Manger A3 Café 207.2 Retail sandwich and coffee café. 

Newcastle Dene 361 Benton Road Fat Mamas A3 Café 51.8 Café. 
Newcastle Westgate Floor 2 Food Court A3 Café 1046.5 Food court. 

Newcastle Westgate 89 Clayton Street 
Scrumpy Willow & The Singing 
Kettle A3 Café 55.3 

Cafe serving tea, coffee, sandwiches and 
hot meals. 

Newcastle South Heaton 127 Shields Road Coffee'N'Cream A3 Café 73.5 Cafe. 
Newcastle Dene 178 - 180 Newton Road Dean And Daniela A3 Café 31.5 Café and deli. 

Newcastle 
Woolsington Terminal Building Eagle Bar Diner A3 Café   

Continental style breakfast, cereals, hot and 
cold sandwiches, paninis, cakes, pastries 
and fresh fruit. 

Newcastle Westgate 
Cathedral Church Of Saint 
Mary Cloister Cafe A3 Café   Cafe and functions held in cloister cafe. 

Newcastle Westgate 50 - 52 Eldon Garden Copperfields A3 Café   Cafe 
Newcastle South Heaton 241 - 243 Shields Road The Singin' Hinny A3 Café 55.3 Tea rooms. 
Newcastle Westgate 118 - 124 Grainger Market Jayz II A3 Café 98 Cafe. 
Newcastle South Heaton Benfield Business Park K & M Catering A3 Café   Café 
Newcastle South Heaton 78 Shields Road Buns & Tums A3 Café 36.4 Café. 
Newcastle Westgate Unit D2 O'Briens Irish Sandwich Bar A3 Café   Coffee shop and sandwich bar. 
Newcastle Westgate 25 - 27 Pink Lane Jazz Cafe A3 Café   Cafe. 
Newcastle South Heaton 2 - 4 Second Avenue Sofias Kitchen A1 Café 53.9 Internet café with printing service. 
Newcastle Westgate 28 - 34 Clayton Street Caffe Nero A3 Café 245 Cafe. 
Newcastle Elswick 39A West Road Phone Corner Internet Café A1 Café 13.3 Internet Café 
Newcastle North Heaton 413 Chillingham Road Jack Sprats A3 Café   Café. 
Newcastle West Gosforth 99 High Street Caffe Nero A3 Café 77 Cafe. 
Newcastle North Jesmond Saint Georges House Starbucks Coffee A3 Café 93.1 Coffee and cafe. 
Newcastle Ouseburn Ground Floor GG's Sandwich Shop A3 Café   Café. 
Newcastle Wingrove 250 - 252 Philip Street Yours & Mine A3 Café   Café. 
Newcastle Ouseburn Units 3 - 4 Bridge View Stepney's Bar Cafe A3 Café 81.2 Café bar. 
Newcastle North Heaton 203 Chillingham Road The Coffee Cottage A3 Café 25.2 Cafe. 
Newcastle North Jesmond 46 Brentwood Avenue Bruges A3 Café 103.6 Cafe. 
Newcastle Woolsington Terminal Building Real Food Company A3 Café   Restaurant. 
Newcastle Ouseburn 103 - 105 Heaton Park Road Heaton Perk A3 Café 72.1 Café. 
Newcastle South Heaton 182 Heaton Road Sky Apple Cafe A3 Café 70 Vegetarian food cafe. 

Newcastle Westgate Phoenix House Scandals Diner A3 Café   
Hot food cafeteria and take away 
sandwiches. 

Newcastle 

North Jesmond 5 Hazelwood Avenue Caffe Luccia A3 Café 46.9 

Cafe bistro. A selection of coffees and teas 
and home made tray bakes. Sandwiches 
and paninis are available to eat in or take 
away. 

Newcastle Woolsington Terminal Building Cafe Ritazza A3 Café   Café. Baguettes and cakes. 
Newcastle Wingrove 37 - 39 Nuns Moor Road The Oven Door Tea Room A3 Café 168 Cafe. 
Newcastle Benwell and Scotswood 472 Armstrong Road Scotswood Community Café A3 Café 47.6 Café. 
Newcastle Westgate Newcastle Central Station Pumpkin Cafe A3 Café   Cafe. 

Newcastle 
Westgate 

34 Newgate Shopping 
Centre Kook Inn A3 Café 110.6 

Breakfasts, roasts with yorkshire puddings, 
fish and chips, jackets, sandwiches, toasties 
and burgers. 

Newcastle Westgate 35 Side Clay Oven Café A3 Café 24.5 Mediterranean and Persian cuisine. 
Newcastle Westgate 105 Northumberland Street Costa Coffee A3 Café   Coffee café. 
Newcastle Benwell and Scotswood 115 Gerald Street Glen Café A3 Café 28.7 Café. 
Newcastle North Jesmond 32 Acorn Road Kitsch'n A1 Café 31.5 Internet cafe. 

Gateshead Wrekenton High Street Martha's  A3 Café 51.5 Café 

Gateshead Whickham Church Chare L G Coffee Bar A3 Café 20.0 Café 

Gateshead Swalwell Front Street Angel Tea Rooms A3 Café 20.0 Café 

Gateshead Sunniside   Sidegate Coffee Shop A3 Café 6.0 Café 

Gateshead Saltwell Road Saltwell Road Dominic's Café A3 Café 35.4 Café 

Gateshead Ryton Lane Head Coffee Johnny's A3 Café 35.5 Café 

Gateshead Ryton Parsons Drive The Ivy A3 Café 30.0 Bar/Café 

Gateshead Rowlands Gill Station Road Tea For Two A3 Café 5.3 Café 

Gateshead Retail World   Costa Ltd Coffee Shop A3 Café 105.0 Café 

Gateshead Retail World   Starbucks A3 Café 155.0 Café 

Gateshead Pelaw Fairfield Terrace Hungry Beaver A3 Café 34.5 Café 

Gateshead Old Durham Road Old Durham Road Time For Tea A3 Café 6.3 Café 

Gateshead Metro Centre Arena Mandela Way Costco A3 Café 142.9 Café 

Gateshead 
Metro Centre - main 

complex Cameron Walk Milligans Coffee Shop A3 Café 23.5 Café 

Gateshead 
Metro Centre - main 

complex Cameron Walk Starbucks A3 Café 55.7 Café 

Gateshead 
Metro Centre - main 

complex Cameron Walk House of Frazer A3 Café 180.0 Café 

Gateshead 
Metro Centre - main 

complex 
Cameron Walk Costa A3 Café 25.8 Café 

Gateshead 
Metro Centre - main 

complex Cameron Walk B H S A3 Café 582.6 Café 

Gateshead 
Metro Centre - main 

complex 
Cameron Walk We Love Coffee A3 Café 84.2 Café 

Gateshead 
Metro Centre - main 

complex Cameron Walk Marks & Spencer A3 Café 536.7 Café 

Gateshead 
Metro Centre - main 

complex 
The Galleria Starbucks A3 Café 142.2 Café 

Gateshead 
Metro Centre - main 

complex The Galleria Massarellas A3 Café 183.1 Café 

Gateshead 
Metro Centre - main 

complex 
The Galleria Madisons A3 Café 154.1 Café 
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Gateshead 
Metro Centre - main 

complex The Galleria Madisons A3 Café 68.5 Café 

Gateshead 
Metro Centre - main 

complex 
The Galleria Massarellas A3 Café 197.9 Café 

Gateshead 
Metro Centre - main 

complex The Galleria Café Nova A3 Café 80.0 Café 

Gateshead 
Metro Centre - main 

complex 
The Galleria Cookery Nook A3 Café 127.5 Café 

Gateshead 
Metro Centre - main 

complex Russell Way Burger King A3 Café 155.9 Café 

Gateshead 
Metro Centre - main 

complex 
Russell Way McDonalds A3 Café 47.9 Café 

Gateshead 
Metro Centre - main 

complex Russell Way Beckleberrys A3 Café 41.8 Café 

Gateshead 
Metro Centre - main 

complex 
Russell Way KFC A3 Café 177.9 Café 

Gateshead 
Metro Centre - main 

complex Garden Walk McDonalds A3 Café 53.8 Café 

Gateshead 
Metro Centre - main 

complex 
Garden Walk Shake 'a' holic A3 Café 76.0 Café 

Gateshead 
Metro Centre - main 

complex Garden Walk Muffin Break A3 Café 54.2 Café 

Gateshead 
Metro Centre - main 

complex 
The Boulevard Sweet Sensatons A3 Café 48.9 Café 

Gateshead 
Metro Centre - main 

complex The Forum Costa A3 Café 215.6 Café 

Gateshead 
Metro Centre - main 

complex 
The Studio Café Rouge A3 Café 200.0 Café 

Gateshead 
Metro Centre - main 

complex The Studio Petite Delice A3 Café 33.0 Café 

Gateshead Lowfell Beaconsfield Road Croque Monsier A3 Café 7.2 Café 

Gateshead Lowfell Durham Road Carvoeiro A3 Café 23.2 Café 

Gateshead Gateshead town Centre Nuns Lane Café X Press A3 Café 94.1 Café 

Gateshead Felling High Street T & J Diner A3 Café 114.0 Café 

Gateshead Felling Holly Hill Top Ten  A3 Café 0.0 Café 

Gateshead Felling Morley Terrace Dragones A3 Café 20.0 Café 

Gateshead Dunston (Ellison Road) The Crescent Crescent Café A3 Café 13.2 Café 

Gateshead Coatsworth Road Coatsworth Road Vincenzo's A3 Café 20.0 Café 

Gateshead Blaydon The Precinct Kentoci A3 Café 41.6 Café 

Gateshead Birtley Harraton Terrace Maxines Café A3 Café 20.0 Café 

Gateshead 
Within Gateshead Leisure 
Centre Cafe Active Gateshead Council A3 

Café 
  

Café 

Gateshead Metrocentre 9 Cameron Walk The Dickensian Coffee House A3 Café   Café 

Gateshead Metrocentre 11-15 Cameron Walk Starbucks A3 Café   Café 

Gateshead Metrocentre 34a Cameron Walk Costa Coffee A3 Café   Café 

Gateshead Metrocentre 73 Cameron Walk Cafe Gio A3 Café   Café 

Gateshead Church Chare The Gallery L G Coffee Bar A3 Café   Café 

Gateshead Durham Road 10 Harraton Terrace Maxines Cafe A3 Café   Café 

Gateshead Gateshead 423 Durham Road Cafe Corvoeira A3 Café   Café 

Gateshead Swalwell 6 Front Street Angel Tea Rooms A3 Café   Café 

Gateshead Whickham 34-36 Front Street Sonnys A3 Café   Café 

Gateshead Metrocentre 5 The Galleria Swirl It A3 Café   Café 

Gateshead Metrocentre 32 Garden Walk Shakeaholic A3 Café   Café 

Gateshead Metrocentre 42 Garden Walk Muffin Break A3 Café   Café 

Gateshead Gateshead 18 Gosforth Street Charlottes Pantry A3 Café   Café 

Gateshead Felling 33 High Street The Connect Cafe A3 Café   Café 

Gateshead Felling 59 High Street T And Js Cafe A3 Café   Café 

Gateshead Gateshead 3 High West Street Cup & Cake A3 Café   Café 

Gateshead Team Valley Kingsway North Coffee Quarter A3 Café   Café 

Gateshead Ryton 1-3 Lane Head Coffee Johnnys A3 Café   Café 

Gateshead Lockhaugh Road Cafe West Thornley   A3 Café   Café 

Gateshead Metrocentre 11-12 The Studio Flatbread Cafe A3 Café   Café 

Gateshead Metrocentre 15 The Studio Petite Delice A3 Café   Café 

Gateshead Metrocentre 21 The Studio Subway A3 Café   Café 

Gateshead Gateshead 3 Nuns Lane Cafe Xpress A3 Café   Café 

Gateshead Gateshead 300 Old Durham Road Time For Tea A3 Café   Café 

Gateshead Prince Consort Road Within Central Library Caedmon Hall Cafe A3 Café   Café 

Gateshead Gateshead 8 Regent Terrace Cafe Eight A3 Café   Café 

Gateshead The Forum F44 Costa Cuore D'italia A3 Café   Café 

Gateshead Gateshead 197-199 Saltwell Road Dominics Cafe A3 Café   Café 

Gateshead Baltic Centre Riverside Building   A3 Café   Café 

Gateshead Birtley Business Centre Unit 27 Cafe Gabrielle Ltd A3 Café   Café 

Gateshead Station Road Clovelly Tea For Two A3 Café   Café 

Gateshead Team Valley Retail Park Unit 1 Within Homebase Costa Ltd A3 Café   Café 

Gateshead St Marys Square Within The Sage Gateshead The Sir Michael Straker Cafe A3 Café   Café 

Gateshead Metrocentre 4a The Galleria Starbucks A3 Café   Café 

Gateshead Team Valley Retail Park Unit 7c Within Borders Starbucks A3 Café   Café 

Gateshead The Watermark 17 Bankside Cafe Meo's A3 Café   Café 

Gateshead Dunston 86 Dunston Road Pond View Coffee Shop A3 Café   Café 

Gateshead Bill Quay Community Farm Cafe Within   A3 Café   Café 

Gateshead 292-298 High Street 
Unit 5 High Street Mini 
Market Cafe A3 Café   

Café 

Gateshead Garden Walk Mall Cafe Ground Floor Mall Cafe A3 Café   Café 

Source: Tribal analysis from Newcastle Council and Gateshead Council data, 2009 
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Public Houses and Bars in Newcastle and Gateshead (as of March 2010) 

Council Area STREET NAME USE CLASS USE TYPE NET FLOORSPACE 

Newcastle Ouseburn 34 Lime Street Cluny 2 SG Public House / Bar   
Newcastle East Gosforth Haddricks Mill Road Brandling Villa Hotel A4 Public House / Bar 230.3 
Newcastle Dene Killingworth Road The Victory Inn A4 Public House / Bar   
Newcastle East Gosforth Haddricks Mill Road Millstone Hotel A4 Public House / Bar 147 
Newcastle Westgate 1 - 2 Leazes Lane Trent House A4 Public House / Bar   
Newcastle Byker 12 Saint Lawrence Road Free Trade Inn A4 Public House / Bar   
Newcastle South Heaton Chillingham Road The Chillingham A4 Public House / Bar   
Newcastle Walker Mitchell Street Wincomblee Hotel A4 Public House / Bar   
Newcastle Westgate Northumberland House Trillians A4 Public House / Bar   
Newcastle Fawdon Fawdon House The Northumbrian Piper A4 Public House / Bar   
Newcastle Newburn Water Row Boathouse Inn A4 Public House / Bar   
Newcastle Elswick 37 Westmorland Road The Metropolitan Bar A4 Public House / Bar   
Newcastle Westgate High Bridge The Lane A4 Public House / Bar   
Newcastle South Jesmond 2A Hancock Street The Hancock A4 Public House / Bar   
Newcastle Westgate 8 Strawberry Place The Strawberry A4 Public House / Bar 289.8 
Newcastle South Jesmond Jesmond Road Cradlewell Hotel A4 Public House / Bar 203 
Newcastle Westgate 14 Vine Lane Sgt Peppers A4 Public House / Bar   
Newcastle Parklands Gosforth Park Border Minstrel A4 Public House / Bar 48.3 
Newcastle Ouseburn Gosforth Street Harrogate House A4 Public House / Bar   
Newcastle Walkergate Benfield Road Railway Hotel A4 Public House / Bar 126 
Newcastle Wingrove 23 - 26 North Terrace The North Terrace Hotel A4 Public House / Bar   
Newcastle Byker James Place Street Cumberland Arms A4 Public House / Bar   
Newcastle Westgate 7 - 9 Saint Nicholas Street Tup Tup Palace A4 Public House / Bar   
Newcastle Westgate 11 Groat Market Blackie Boy A4 Public House / Bar 130.2 
Newcastle Castle Main Road The Bay Horse A4 Public House / Bar   
Newcastle South Heaton Sackville Road Northumberland Hussar A4 Public House / Bar   
Newcastle Wingrove 62 - 64 Hunters Road Spital House Hotel A4 Public House / Bar   
Newcastle Ouseburn 1 Byker Bridge The Tanners A4 Public House / Bar   
Newcastle South Jesmond 125 Jesmond Road The Punch Bowl A4 Public House / Bar 553 
Newcastle Westgate 2 Scotswood Road The Yard A4 Public House / Bar   
Newcastle Westgate 2 High Bridge The Beehive A4 Public House / Bar 110.6 
Newcastle Westgate Newcastle Central Station Newcastle Hero A4 Public House / Bar   
Newcastle Woolsington 22 Main Road Twin Farms A4 Public House / Bar 446.6 
Newcastle East Gosforth 70 High Street The County A4 Public House / Bar 21 
Newcastle Dene Benton Road Newton Park Hotel A4 Public House / Bar   
Newcastle Westgate 18 Cloth Market Kiss A4 Public House / Bar 369.6 
Newcastle South Jesmond Old Jesmond Station The Carriage A4 Public House / Bar   
Newcastle West Gosforth 205 High Street Gosforth Hotel A4 Public House / Bar 196 
Newcastle Kenton Kenton Lane Crofters Lodge A4 Public House / Bar   
Newcastle Ouseburn 11 - 21 Broad Chare Eye On The Tyne A4 Public House / Bar 53.2 
Newcastle Elswick Railway Street The Globe A4 Public House / Bar   
Newcastle Westgate 29 - 33 Pink Lane Rafferty's A4 Public House / Bar   
Newcastle Kenton Kenton Lane Duke Of Wellington A4 Public House / Bar 315 
Newcastle Newburn Grange Road The Keelman PH A4 Public House / Bar 280 
Newcastle Elswick 413 Westgate Road Mill Inn A4 Public House / Bar 108.5 
Newcastle South Jesmond College Street The Concert Bar A4 Public House / Bar   
Newcastle Westgate 144 Westmorland Road Villa Victoria Inn A4 Public House / Bar   
Newcastle Westgate 78 - 82 Scotswood Road The End A4 Public House / Bar   
Newcastle Westgate 31 Side Crown Posada A4 Public House / Bar 101.5 
Newcastle Westgate 83 - 85 Percy Street The Percy Arms A4 Public House / Bar   
Newcastle Westgate 15 Marlborough Crescent The Dog A4 Public House / Bar   
Newcastle Westgate Castle Garth Bridge Hotel A4 Public House / Bar   
Newcastle South Heaton 513 Shields Road Woolsington Hotel A4 Public House / Bar 140 
Newcastle Westgate 125 Westgate Road The Bodega A4 Public House / Bar   

Newcastle Benwell and 
Scotswood 153 Benwell Lane The Crows Nest A4 Public House / Bar   

Newcastle Westgate 32 - 34 Cloth Market Liquid A4 Public House / Bar   
Newcastle Westgate 16 High Bridge The Duke A4 Public House / Bar   
Newcastle Parklands Great North Road Three Mile Inn A4 Public House / Bar 980 
Newcastle Wingrove 19 - 20 Belle Grove Terrace Belle Grove Hotel A4 Public House / Bar   
Newcastle South Heaton 236 Shields Road Jacksons A4 Public House / Bar 224 
Newcastle South Heaton 192 Shields Road Raby Hotel A4 Public House / Bar 171.5 
Newcastle Westgate 52 Clayton Street West Dog & Parrot A4 Public House / Bar   
Newcastle South Heaton 62 - 70 Shields Road Butchers Arms A4 Public House / Bar 227.5 
Newcastle North Heaton Heaton Road Corner House Hotel A4 Public House / Bar   
Newcastle Byker Fossway Fosse Hotel A4 Public House / Bar   
Newcastle South Jesmond Archbold Terrace Mr Lynch A4 Public House / Bar   
Newcastle Ouseburn 2 - 4 Howard Street Bar Six A4 Public House / Bar   
Newcastle Kenton Arlington Avenue The Peacock Inn A4 Public House / Bar   
Newcastle Byker 1 Maling Street The Tyne A4 Public House / Bar   
Newcastle East Gosforth 206 High Street Northern Lights Bar A4 Public House / Bar 175 
Newcastle Ouseburn 2 - 4 Argyle Street The New Bridge A4 Public House / Bar   
Newcastle Ouseburn 17 Stepney Bank The Ship Inn A4 Public House / Bar   
Newcastle Westerhope Hillhead Parkway The Turnpike A4 Public House / Bar   
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Newcastle Westgate Unit 1 - 2 International Centre The Other Rooms A4 Public House / Bar   
Newcastle Westerhope Chapel Park Shopping Centre The Chapel Park A4 Public House / Bar 259 
Newcastle Walker 42 Church Walk Cumberland Arms A4 Public House / Bar   
Newcastle Byker 81 - 83 Raby Street Hare And Hounds A4 Public House / Bar   
Newcastle Fenham 588 West Road The Denton A4 Public House / Bar 469 
Newcastle Walker 1529 Walker Road County Hotel A4 Public House / Bar   
Newcastle Westgate Prudhoe Chare Northumberland Arms A4 Public House / Bar   
Newcastle Elswick Cruddas Park Shopping Centre The Chieftain A4 Public House / Bar 56 
Newcastle Westgate Orchard Street The Telegraph A4 Public House / Bar   
Newcastle Westgate 88 Pilgrim Street Alvinos A4 Public House / Bar   
Newcastle North Heaton Red Hall Drive The Lochside A4 Public House / Bar   
Newcastle Ouseburn City Road Stereo Public House A4 Public House / Bar 203 
Newcastle Byker 102 - 106 Headlam Street The Stags Head A4 Public House / Bar   
Newcastle Castle North View Masons Arms A4 Public House / Bar   
Newcastle Castle Prestwick Road The White Swan A4 Public House / Bar   
Newcastle South Heaton 277 - 281 Shields Road Lord Clyde Hotel A4 Public House / Bar 200.9 
Newcastle Ouseburn 1 Simpson Terrace Queens Arms A4 Public House / Bar   
Newcastle Westgate Barrack Road The Black Bull A4 Public House / Bar   
Newcastle Westgate 57 Saint Andrews Street Newcastle Arms A4 Public House / Bar 70 
Newcastle Westgate 10 Pudding Chare Fleet Street A4 Public House / Bar   
Newcastle Westgate 48 Clayton Street West Eclipse A4 Public House / Bar   
Newcastle Westgate 70 Pitt Street The Greyhound A4 Public House / Bar   
Newcastle North Jesmond Lonsdale Terrace The Lonsdale A4 Public House / Bar   
Newcastle Fenham West Road Fox And Hounds A4 Public House / Bar 356.3 
Newcastle North Jesmond 64 - 78 Osborne Road Billabong A4 Public House / Bar   
Newcastle South Jesmond Jesmond Vale Blue Bell Hotel A4 Public House / Bar   
Newcastle Walkergate Fossway The Turbinia A4 Public House / Bar   
Newcastle Newburn Walbottle The Original Masons A4 Public House / Bar   
Newcastle Westgate Unit 2 The Players A4 Public House / Bar   
Newcastle Westgate 32 Close The Cooperage A4 Public House / Bar   
Newcastle Westgate Newcastle Central Station Centurion Bar & Brasserie A4 Public House / Bar   
Newcastle Westgate The Quayside Bar Lloyds No 1 A4 Public House / Bar 1420.3 
Newcastle Westgate 36 Mosley Street Bijoux A4 Public House / Bar 30.1 
Newcastle Westgate Unit 21 Tiger Tiger A4 Public House / Bar   
Newcastle Westgate 48 - 52 Sandhill Jimmyz A4 Public House / Bar   
Newcastle Westgate Unit 5 International Centre For Twist Bar A4 Public House / Bar   
Newcastle Westgate Unit 3 - 4 International Centre Baron & Baroness A4 Public House / Bar   
Newcastle North Jesmond 61 - 69 Osborne Road Osbornes Bar A4 Public House / Bar   
Newcastle Westgate 8 - 10 Westmorland Road Camp David A4 Public House / Bar   
Newcastle East Gosforth 182 High Street Montpelliers Wine Bar A4 Public House / Bar 112 
Newcastle Westgate Bewick House The Bewick House A4 Public House / Bar   
Newcastle Ouseburn 7 Akenside Hill Fever A4 Public House / Bar   
Newcastle Westgate Black Swan Court The Black Swan A4 Public House / Bar   
Newcastle Westgate Unit 4 Bar Bannatyne A4 Public House / Bar   
Newcastle Westgate 14 Saint Marys Place Luckies A4 Public House / Bar 147 
Newcastle Westgate 5 - 7 Grainger Street Rendez Vous A4 Public House / Bar   
Newcastle Westgate Unit 5 Beyond Bar And Grill A4 Public House / Bar   
Newcastle Westgate 60 Grey Street Fitzgeralds A4 Public House / Bar   

Newcastle Westgate Unit 3 
Lloyds No 1Keel Row Bar And 
Restaurant A4 Public House / Bar   

Newcastle Fawdon Jubilee Road The Jubilee A4 Public House / Bar   
Newcastle Westgate 38 Neville Street O'Neills A4 Public House / Bar   
Newcastle Westgate Unit 8 - 9 Mood A4 Public House / Bar   
Newcastle Westgate 118 Grey Street The Charles Grey A4 Public House / Bar   
Newcastle Ouseburn 132 New Bridge Street The Kings Manor A4 Public House / Bar   
Newcastle Westgate Unit 5 Opera A4 Public House / Bar   
Newcastle Westgate Akenside House Akenside Traders A4 Public House / Bar 1133.3 
Newcastle Woolsington Terminal Building Bar Des Voyages A4 Public House / Bar   
Newcastle Westgate Basement Destiny A4 Public House / Bar   
Newcastle Westgate 63 Newgate Street Sinners A4 Public House / Bar 305.9 
Newcastle Westgate 14 Bigg Market Pop World A4 Public House / Bar   
Newcastle Westgate 55 Degrees North Linekers Bar A4 Public House / Bar   
Newcastle Westgate 72 Pilgrim Street The Market Lane A4 Public House / Bar   
Newcastle Westgate 12 - 22 Northumberland Road Pacific Bar & Cafe A4 Public House / Bar 1934.8 
Newcastle Westgate 20 Shakespeare Street The Adelphi A4 Public House / Bar   
Newcastle Ouseburn 108 Quayside Pitcher And Piano A4 Public House / Bar 855.4 
Newcastle Westgate 7 Haymarket Old Orleans A4 Public House / Bar   
Newcastle Westgate 20 Collingwood Street Perdu A4 Public House / Bar   
Newcastle Ouseburn 61 - 63 Quayside Flynns A4 Public House / Bar 371 
Newcastle Westgate 17 Westgate Road Tokyo A4 Public House / Bar   
Newcastle North Jesmond 97 - 103 Osborne Road Bar Berlise A4 Public House / Bar   
Newcastle Westgate 22 - 36 Collingwood Street Madame Koo A4 Public House / Bar   
Newcastle Westgate 22 - 36 Collingwood Street Baby Lynch A4 Public House / Bar   
Newcastle Westgate 40 Collingwood Street Revolution A4 Public House / Bar   
Newcastle Westgate 18 Clayton Street Duke Of Northumberland A4 Public House / Bar   
Newcastle Lemington Moorcroft Road The Vallum A4 Public House / Bar   
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Newcastle Westgate 4 - 10 Scotswood Road Switch A4 Public House / Bar 139.3 
Newcastle Westgate 137 Percy Street Crows Nest A4 Public House / Bar   
Newcastle Westgate Neville Street North Bar A4 Public House / Bar 49 
Newcastle Westgate Royal Station Hotel Destination A4 Public House / Bar   
Newcastle East Gosforth 200 High Street Blacksmiths Arms A4 Public House / Bar 119 
Newcastle Westgate 27 - 29 Nelson Street The Blackett Arms A4 Public House / Bar   
Newcastle Ouseburn 115 - 119 City Road Egypt Cottage A4 Public House / Bar   
Newcastle North Jesmond 38 - 42 Osborne Road Blanc A4 Public House / Bar   
Newcastle Westgate 105 Westgate Road Tilley's A4 Public House / Bar 132.3 
Newcastle Westgate 5 Newgate Street The Rose & Crown A4 Public House / Bar   
Newcastle Westgate 103 Percy Street The Hotspur A4 Public House / Bar   
Newcastle Ouseburn The Cluny Head Of Steam A4 Public House / Bar 420 
Newcastle Denton Hillhead Road The Peregrine A4 Public House / Bar   
Newcastle Westgate 16 - 20 Newgate Street Boom 90's Bar A4 Public House / Bar 152.6 
Newcastle Westgate 31 Clayton Street The Black Garter A4 Public House / Bar   
Newcastle Westgate Newgate Shopping Centre Idols A4 Public House / Bar   
Newcastle Ouseburn Exchange Buildings Slug & Lettuce A4 Public House / Bar 284.9 
Newcastle Castle 1 Windsor Way The Windsor A4 Public House / Bar   
Newcastle Westgate Saint Nicholas Chambers The Empress A4 Public House / Bar   
Newcastle Westgate Gunner House Gotham Town A4 Public House / Bar 240.8 
Newcastle Westgate 16 - 18 Hood Street Bar 42 A4 Public House / Bar   
Newcastle Westgate 36 Sandhill The Quilted Camel A4 Public House / Bar   
Newcastle Westgate 2 Stowell Street Rosies Bar A4 Public House / Bar   
Newcastle Westgate 24 Cloth Market Bar 24 A4 Public House / Bar   
Newcastle Westgate 6 - 8 Cloth Market Balmbras A4 Public House / Bar   
Newcastle Westgate 17 - 23 Pink Lane The Forth Hotel A4 Public House / Bar   
Newcastle Westgate 82 Grainger Street The Mushroom A4 Public House / Bar   

Newcastle Westgate 22 - 36 Collingwood Street 
Floritas Miami Bar And Tropical 
Gardens A4 Public House / Bar   

Newcastle North Jesmond 82 - 86 Osborne Road Spy Bar A4 Public House / Bar   
Newcastle Westgate Saint James Park Shearers A4 Public House / Bar   
Newcastle Westgate 77 Westgate Road Star Inn A4 Public House / Bar 175 
Newcastle Westgate Union Rooms JD Wetherspoon A4 Public House / Bar 2800 
Newcastle Westgate Ground Floor & Floor 1 Fluid Bar & Kitchen A4 Public House / Bar 426.3 
Newcastle Westgate 31 Groat Market Rewind A4 Public House / Bar   
Newcastle Westgate 25 - 27 Mosley Street The Attic A4 Public House / Bar 
Newcastle Westgate Unit 11 Sam Jacks A4 Public House / Bar   
Newcastle Westgate 13 - 15 Bigg Market City Vaults A4 Public House / Bar 304.5 
Newcastle South Jesmond Brandling Village Collingwood Arms A4 Public House / Bar   
Newcastle Westgate 10 Northumberland Road Shamrox A4 Public House / Bar   
Newcastle Elswick Unit 4 Bar Chicco A4 Public House / Bar 54.6 
Newcastle Westgate 44 Cloth Market Pumphreys A4 Public House / Bar 468.3 
Newcastle Westgate Old George Yard The Old George A4 Public House / Bar   
Newcastle Westgate 42 - 48 High Bridge Bacchus A4 Public House / Bar   
Newcastle Westgate 42 Scotswood Road The Eagle A4 Public House / Bar 144.2 
Newcastle Westgate 1 Grey Street Vineyard Wine Bar A4 Public House / Bar 73.5 
Newcastle Westgate Ground Floor Stealth & Affinity A4 Public House / Bar   
Newcastle Byker 1 Saint Peters Wharf Bascule A4 Public House / Bar   
Newcastle Westgate 12 Scotswood Road The Bank Bar A4 Public House / Bar   
Newcastle South Jesmond Brandling Village The Brandling A4 Public House / Bar   
Newcastle Westgate 2 Neville Street The Head Of Steam A4 Public House / Bar   
Newcastle East Gosforth 176 High Street Brandling Arms A4 Public House / Bar 259 
Newcastle Westgate 40 Sandhill Offshore 44 A4 Public House / Bar 14.7 
Newcastle Woolsington Burns Close The Poachers Cottage A4 Public House / Bar   
Newcastle Westgate 41 - 43 Side Marthas A4 Public House / Bar   
Newcastle Westgate 39 - 47 Westgate Road The Long Bar A4 Public House / Bar   
Newcastle Westgate 8 Nelson Street Sir John Fitzgerald Ltd A4 Public House / Bar   
Newcastle Westgate 10 - 15 Sandhill Chase A4 Public House / Bar 704.2 
Newcastle Westgate 32 Sandhill The Red House A4 Public House / Bar 888.3 
Newcastle Woolsington Callerton Lane Ends The Wheatsheaf A4 Public House / Bar 893.9 
Newcastle Ouseburn Exchange Buildings Bar Thirty 3i8ht A4 Public House / Bar 731.5 
Newcastle Westgate 10 Carliol Square Enigma A4 Public House / Bar   
Newcastle Elswick Elswick Road The Chesterfield A4 Public House / Bar   
Newcastle Westgate Ground And First Floor The Lodge A4 Public House / Bar 717.5 
Newcastle Westgate 1 Marlborough Crescent @ne A4 Public House / Bar 154 
Newcastle Westgate 57 - 59 Percy Street Three Bulls Head A4 Public House / Bar   
Newcastle Woolsington Terminal Building Echo Bar A4 Public House / Bar   
Newcastle Westgate Eldon Garden Goose A4 Public House / Bar 253.4 
Newcastle Ouseburn Argyle House Nancy's Bordello A4 Public House / Bar 65.8 
Newcastle Westgate 34 Sandhill Bob Trollops A4 Public House / Bar   
Newcastle Westgate 33 Mosley Street Flares A4 Public House / Bar 68.6 
Newcastle East Gosforth Saint Nicholas Avenue The Job Bullman A4 Public House / Bar   
Newcastle Westgate 12 - 18 Dean Street Hoko - 10 A4 Public House / Bar 353.5 
Newcastle Westgate Ground Floor Madisons A4 Public House / Bar   
Newcastle Westgate 30 Grainger Street Yates Wine Lodge A4 Public House / Bar 278.6 
Newcastle Westgate 7 - 19 Westmorland Road Gossip A4 Public House / Bar   
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Newcastle Fawdon Edgefield Avenue Edgefield Lodge C1 Public House / Bar 385.7 
Newcastle Ouseburn 96 Quayside The Waterline A4 Public House / Bar 2717.4 
Newcastle Westerhope Counden Road The Hillheads A4 Public House / Bar 287 

Gateshead Wrekenton High Street Royal Oak A4 Public House/Bar 30.0 

Gateshead Wrekenton High Street Coach & Horses A4 Public House/Bar 30.0 

Gateshead Wrekenton Springwell Avenue The Clock A4 Public House/Bar 10.0 

Gateshead Winlaton Front Street The Highlander A4 Public House/Bar 72.6 

Gateshead Winlaton Front Street The Queen's Head A4 Public House/Bar 74.9 

Gateshead Winlaton Front Street The Crown & Cannon A4 Public House/Bar 82.1 

Gateshead Winlaton Front Street The Vulcan A4 Public House/Bar 123.7 

Gateshead Winlaton Back Street The Turf A4 Public House/Bar 74.0 

Gateshead Whickham Front Street Ye Olde Lang Jack A4 Public House/Bar 30.0 

Gateshead Whickham Jasmine Villas The Bridle Path A4 Public House/Bar 30.0 

Gateshead Swalwell Market Lane The Sun At Swalwell A4 Public House/Bar 40.0 

Gateshead Swalwell Long Rigg 3T A4 Public House/Bar 40.0 

Gateshead Swalwell Front Street Highlander A4 Public House/Bar 30.0 

Gateshead Swalwell Hexham Road Bourgognes / Bar Mambo A4 Public House/Bar 67.9 

Gateshead Sunniside Gateshead Road The Potter's Wheel A4 Public House/Bar 30.0 

Gateshead Sunniside Granby Terrace The Travellers Rest A4 Public House/Bar 30.0 

Gateshead Sunniside Sun Street The Rising Sun A4 Public House/Bar 118.5 

Gateshead Sheriff's Highway Sheriff's Highway The Old Cannon A4 Public House/Bar 78.0 

Gateshead Sheriff's Highway Sheriff's Highway The Three Tuns A4 Public House/Bar 105.8 

Gateshead Sheriff's Highway Sheriff's Highway The Queens Head A4 Public House/Bar 95.0 

Gateshead Sheriff's Highway Southend Terrace The Traveller's Rest A4 Public House/Bar 95.0 

Gateshead Saltwell Road Saltwell Road Stirling House A4 Public House/Bar 70.0 

Gateshead Ryton Lane Head Ryton Hotel A4 Public House/Bar 101.6 

Gateshead Pelaw Shields Road The Pelaw Inn A4 Public House/Bar 50.0 

Gateshead 

Old Durham 
Road - outside 
centre 

Old Durham Road The Plough A4 Public House/Bar   

Gateshead 
Metro Centre - 
main complex 

Russell Way Wetherspoons A4 Public House/Bar 423.5 

Gateshead 
Metro Centre - 
main complex Garden Walk Namco Fun Scape A4 Public House/Bar 400.0 

Gateshead Lowfell Durham Road Ye Olde Cannon Inn A4 Public House/Bar 100.0 

Gateshead Lowfell Durham Road Bar Mundo A4 Public House/Bar 100.0 

Gateshead Lowfell Durham Road Belle Vue Hotel A4 Public House/Bar 30.0 

Gateshead Greenside Lead Road The Pack Horse A4 Public House/Bar 30.0 

Gateshead 
Gateshead town 
Centre High Street Grey Nag's Head A4 Public House/Bar 50.0 

Gateshead 
Gateshead town 
Centre 

High Street The Metropole Hotel A4 Public House/Bar 100.0 

Gateshead 
Gateshead town 
Centre High Street Curly's A4 Public House/Bar 50.0 

Gateshead 
Gateshead town 
Centre 

High Street William IV A4 Public House/Bar 40.0 

Gateshead 
Gateshead town 
Centre High Street Ye Olde Fleece A4 Public House/Bar 40.0 

Gateshead 
Gateshead town 
Centre 

High Street Moon and Sixpence A4 Public House/Bar 40.0 

Gateshead 
Gateshead town 
Centre High Street O'Keefes A4 Public House/Bar 40.0 

Gateshead 
Gateshead town 
Centre 

High Street The Grove A4 Public House/Bar 40.0 

Gateshead 
Gateshead town 
Centre High Street Blue Bell A4 Public House/Bar 40.0 

Gateshead 
Gateshead town 
Centre 

High West Street The Gloucester A4 Public House/Bar 300.0 

Gateshead 
Gateshead town 
Centre Park Lane The Park Lane A4 Public House/Bar 100.0 

Gateshead Fewster Square   The Bugle A4 Public House/Bar 30.0 

Gateshead Felling Coldwell Street Blue Bell A4 Public House/Bar 30.0 

Gateshead Felling Crowhall Lane Victoria Jubilee A4 Public House/Bar 30.0 

Gateshead Felling High Street Halfway House A4 Public House/Bar 30.0 

Gateshead Felling Split Crow Road Portland A4 Public House/Bar 30.0 

Gateshead Felling Victoria Square Blue Bell A4 Public House/Bar 30.0 

Gateshead 
Crawcrook - town 
centre Main Street The Fox & Hounds A4 Public House/Bar 86.6 

Gateshead Chopwell Derwent Street The Central A4 Public House/Bar 107.2 

Gateshead Chopwell Derwent Street The Chopwell A4 Public House/Bar 102.7 

Gateshead Blaydon The Precinct Geordie Ridley A4 Public House/Bar 30.0 

Gateshead Birtley Talbot Terrace Hanlon Hotel A4 Public House/Bar 40.0 

Gateshead Birtley Talbot Terrace Railway Hotel A4 Public House/Bar 40.0 

Gateshead Askew Road Askew Road West Forrester's Arms A4 Public House/Bar 70.0 

Source: Tribal analysis from Newcastle Council and Gateshead Council data, 2009 
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Hotels in Newcastle and Gateshead (as of March 2010) 

Council Area NAME USE CLASS USE TYPE Rating Rooms 

Newcastle Castle The Bank Top Toby Hotel C1 Hotel B & B  

Newcastle Westgate Jury's Inn C1 Hotel 3* 274 

Newcastle Westgate Waterside Hotel C1 Hotel 3* 24 

Newcastle Woolsington Britannia Hotel C1 Hotel 3* 99 

Newcastle Castle Innkeepers Lodge Newcastle-Gosforth C1 Hotel Budget 53 

Newcastle Ouseburn Newcastle City Centre Premier Inn C1 Hotel Budget 81 

Newcastle East Gosforth Jesmond Dene House C1 Hotel Boutique 40 

Newcastle Westgate The Copthorne Newcastle C1 Hotel 4* 156 

Newcastle Ouseburn Newcastle Quayside Premier Inn C1 Hotel Budget 152 

Newcastle Westgate Vermont Hotel C1 Hotel 4* 101 

Newcastle Westgate Surtees Hotel C1 Hotel 2* 27 

Newcastle Parklands Marriott Hotel C1 Hotel 4* 178 

Newcastle Westgate Royal Station Hotel C1 Hotel 3* 145 

Newcastle Woolsington Newcastle Airport Premier Inn C1 Hotel Budget 88 

Newcastle Woolsington Novotel Newcastle Airport C1 Hotel 3* 126 

Newcastle North Jesmond The Caledonian Hotel C1 Hotel 3* 89 

Newcastle Westgate Premier Inn C1 Hotel Budget 186 

Newcastle North Jesmond New Northumbria Hotel C1 Hotel 3* 57 

Newcastle North Jesmond The Kenilworth Hotel C1 Hotel 2* 14 

Newcastle North Jesmond Whites Hotel C1 Hotel 2* 38 

Newcastle North Jesmond The Osborne Hotel C1 Hotel 2* 22 

Newcastle South Jesmond Imperial Swallow Hotel C1 Hotel 3* 122 

Newcastle South Jesmond Jesmond Hotel C1 Hotel 2* 18 

Newcastle Westgate Newgate Hotel C1 Hotel 3*  

Newcastle Westgate Thistle Newcastle Hotel C1 Hotel 3* 114 

Newcastle Ouseburn Newcastle Central Travel Lodge C1 Hotel Budget 203 

Newcastle Ouseburn Malmaison C1 Hotel Boutique 122 

Newcastle North Jesmond New Kent Hotel C1 Hotel 3* 32 

Newcastle North Jesmond Cairn Hotel C1 Hotel 2* 51 

Newcastle Ouseburn Hotel du Vin C1 Hotel 4*  

Newcastle Elswick Lochlea SG Hotel Hostel  

Newcastle Elswick Clifton House Hotel C1 Hotel 3*  

Newcastle North Jesmond Jesmond Park Hotel C1 Hotel 3*  

Newcastle South Jesmond Rosebery Hotel C1 Hotel B & B  

Newcastle South Jesmond Westland Hotel C1 Hotel Unknown  

Newcastle North Jesmond Grosvenor Hotel C1 Hotel 2* 15 

Newcastle Westgate Niche Hotels C1 Hotel Boutique 49 

Newcastle Westgate Express By Holiday Inn C1 Hotel Upper-tier budget 130 

Newcastle Ouseburn Staybridge Suites C1 Hotel Serviced apartments  

Newcastle Elswick Tyne Hotel C1 Hotel Unknown  

Newcastle North Jesmond Minerva Hotel C1 Hotel B & B  

Newcastle Elswick Young Lifestyles Hotel C1 Hotel Hostel  

Newcastle North Jesmond The George Hotel C1 Hotel 2* 14 

Newcastle Woolsington Premier Inn Newcastle Airport (South) C1 Hotel Budget 53 

Newcastle Castle Metro Inns C1 Hotel Budget economy 66 

Newcastle South Jesmond Avenue Hotel C1 Hotel B & B  

Newcastle Westgate Rooms Inn C1 Hotel Budget  

Newcastle North Jesmond Dene Hotel C1 Hotel 1* 20 

Newcastle South Jesmond Week2Week C1 Hotel Unknown  

Newcastle Wingrove Brighton Guest House C1 Hotel B & B  

Newcastle Westgate West Park Guest House C1 Hotel B & B  

Newcastle Wingrove Graingerville Bed & Breakfast C1 Hotel B & B  

Newcastle North Jesmond Adelphi Hotel C1 Hotel B & B  

Newcastle South Jesmond Hanson Guest House C1 Hotel B & B  

Newcastle Elswick The Lynnwood C1 Hotel B & B  

Newcastle Denton Greenholme C1 Hotel B & B  

Newcastle Byker McKever Hotels C1 Hotel Serviced apartments 31 

Newcastle Westgate McKever Hotels C1 Hotel Serviced apartments 55 

Newcastle West Gosforth Western House Hotel C1 Hotel B & B   

Newcastle Newburn Keelmans Lodge C1 Hotel B & B   

Newcastle Westgate John Sayers B & B C1 Hotel B & B   

Gateshead   Ryton Park Country House Hotel C1 Hotel Unknown 18 
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Gateshead   Hilton C1 Hotel 4* 254 

Gateshead   Swallow NewcastleGateshead C1 Hotel 3* 103 

Gateshead   Elephant on the Tyne C1 Hotel 2* 28 

Gateshead   Angel view Inn C1 Hotel 2* 27 

Gateshead   Travelodge Whitemare Pool C1 Hotel Budget 71 

Gateshead   Tulip Inn C1 Hotel 3* 115 

Gateshead   Eslington Villa C1 Hotel 3* 18 

Gateshead   Beamish Park C1 Hotel 3* 42 

Gateshead   Bowes Incline C1 Hotel Inn 18 

Gateshead   Ravensdene Lodge C1 Hotel 2* 37 

Newcastle   Premier Inn Newcastle South C1 Hotel Budget 42 

Gateshead   Marriott Metro Centre C1 Hotel 4* 150 

Gateshead   Gibside C1 Hotel 3* 45 

Gateshead   Rowers C1 Hotel 3* 10 

Gateshead   Hotel Michelangelo C1 Hotel 2* 10 

Gateshead   Express by holiday Inn C1 Hotel Upper-tier budget 134 

Gateshead   Premier inn Gatehsead Metro Centre C1 Hotel Budget 73 

Gateshead   Travelodge Gateshead C1 Hotel Budget 62 

Gateshead   Premier Travel Inn C1 Hotel Budget   

Gateshead   Bewick hotel C1 Hotel Unknown   

Newcastle   Innkeepers Lodge Newcastle Airport C1 Hotel Budget 30 

Newcastle   Premier Inn Newcastle Cramlington C1 Hotel Budget 58 

Newcastle   Travelodge Newcastle Seaton Burn C1 Hotel Budget 40 

Newcastle   Menzies silverlink Park C1 Hotel 4* 127 

Newcastle   Village C1 Hotel 3* 157 

Newcastle   Premier inn Newcastle Holystone C1 Hotel Budget 40 

Source: Newcastle Gateshead Hotel Futures (2008) and Tribal analysis from Newcastle Council and Gateshead Council data, 2009 




