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Making Spaces for Growing Places – Local Plan Hearing 

ACTIONS – Matter 2: Economic Prosperity 

 

a. Include “as shown on the policies map” in MSGP7 for reference to centre boundaries 
The Council proposes a modification to policy MSGP7 as follows: 

“MSGP7 Retail and other uses in centres 

In considering proposals for changes of use from retail to other uses within District and Local 
Centres, as shown on the Policies Map, particular regard will be had to the effect the loss of 
A1 retail units would have on the vitality and viability of the centre. Any proposal for a non-
retail use should not dominate or fragment the centre.” 
 
 

b. Consider clarification/ some supporting text (for MSGP8) that leisure developments will be 
dealt with in a proportionate way an discuss with Pegasus/ Mrs Manson. 
A new paragraph (prepared jointly and in agreement with Pegasus/UK Land Investments) is 
proposed following the bullets at the end of paragraph 4.18 

“The leisure industry is dynamic, and it is important to ensure that leisure proposals (as 
defined within Annex 2 of the NPPF) can be accommodated in appropriate locations without 
significant adverse impacts. For proposals outside of the Urban Core, district and local 
centres, and not in accordance with the up to date Local Plan, a proportionate assessment of 
impacts for proposed development over the locally defined threshold within Part 2 of Policy 
MSGP8 should be provided. This should assess the implications of the development on 
relevant defined centres within Gateshead’s retail hierarchy, with the scope, scale and 
approach of such an assessment to be agreed with the local planning authority prior to the 
submission of any planning application.” 

 
 

c. Written update on Saltmeadows Rd, Saltwell Business Park and Baltic Business Park (general 
B1, B2, B8 allocations that include office) 
An update is appended to this statement (Appendix 1). 
 
 

d. Provide clarity on the type of marketing activity/ advertising relevant to MSGP4.1a and  
MSGP4.2a 
Clarity on appropriate marketing activity in relation to MSGP4.1a and MSGP4.2a is proposed 
to be appended to the Plan.  The proposed modification is appended to this statement 
(Appendix 2).  Accordingly, the Council wishes to also propose a modification to the policy’s 
supporting text at paragraph 4.8:   
 
“…This flexibility allows for changing market conditions, and the re-use of some sites where 
there is no reasonable prospect of them being occupied for industrial uses.  Criteria 1a and 
2a of MSGP4 require evidence of unsuccessful marketing before non-employment uses may 
be considered within Key and Main Employment Areas (excluding the potential exceptions 
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set out in criteria 3a and 3b of the policy).  Appendix 2 provides more detail on the evidence 
required.” 
 
   
 

e. Find the latest Town and Country Planning (Development Management) Order and update 
paragraph 4.13. 
An additional modification is proposed to the second sentence of paragraph 4.13 as 
following: 
 
“The requirement for considering the need for targeted recruitment and training provision 
will apply to all major planning applications as defined in the Town and Country Planning 
(Development Management) Order 20150), but excluding housing proposals for fewer than 
30 100 or fewer units.”  
 
 

f. Include “see policy map” in MSGP2 and MSGP3 
An additional modification is proposed to policies MSGP2 and 3 as follows: 
 
MSGP2 Key Employment Areas 

Team Valley Trading Estate and Follingsby Park, as shown on the Policies Map,  are our Key 
Employment Areas which make a significant contribution to the economy of Gateshead, and 
to the wider region. Their continued success will be supported by ensuring the provision and 
availability of a suitable range of land and premises. 

 

MSGP3 Other Employment Areas 

The ability of Gateshead’s other Main Employment Areas and Local Employment Areas, as 
shown on the Policies Map, to provide a range of land and premises capable of 
accommodating the needs of new and existing businesses operating within B1b, B1c, B2 and 
B8 uses will be supported…………. 
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Appendix 1: Response to Action Point 2c 

Proposed allocation of sites MSGP1.4 Saltmeadows Road, MSGP1.5 Baltic Business Centre / Clark 
Chapman Works, and MSGP1.24 Saltwell Business Park for B1, B2, B8 uses. 

MSGP1.4 Saltmeadows Road 
The proposed employment site allocation is a former technical services centre of the Tyne and Wear 
Fire Brigade.  It has good access from Saltmeadows Road, and is of a regular shape in a reasonably 
prominent position within the East Gateshead Main Employment Area (as proposed in policy 
MSGP3.4). 

The site is less than 250m from Gateshead Urban Core boundary.  The existing building, and the site’s 
location suggest the site could appeal to businesses which may not seek ‘traditional’ town centre 
office facilities, but would otherwise benefit from proximity to commercial activity in the Urban Core.  
Given these considerations, the Council considers it likely that a proposal for office use on the site 
could satisfy the requirements of a sequential assessment (paragraphs 86 and 87 of the NPPF).  
Although no relevant proposals have been submitted, the Council is aware of recent interest in 
occupying / developing the site for uses including office (B1a). 

MSGP1.5 Baltic Business Centre / Clark Chapman Works 
Part of the proposed employment allocation at Baltic Business Centre / Clark Chapman Works 
(MSGP1.5) was formerly occupied by office premises, which were demolished in 2016.  A pre-
application enquiry for development of the site, made in 2016, included potential for office use.  This 
is an irregularly shaped site: its western extent is within 300m of the Urban Core boundary, while the 
southern extent of the site is slightly more than 500m from Gateshead Stadium Metro station.  The 
site has recently been developed to provide modern B2/B8 industrial units (implementing planning 
application reference DC/16/01177/FUL), with development completed in May 2019. 

MSGP1.24 Saltwell Business Park 
The existing main school buildings and two pavilions adjoining the Saltwell Business Park proposed 
employment site (MSGP1.24) were granted permission in 2011 for change of use to B1 office 
(DC/11/00342/FUL).  In 2014 planning permission was granted for erection of new office 
accommodation on the proposed site allocation (DC/13/00596/FUL).  The site provides an edge-of 
centre office location, around 220m from Low Fell district centre, while frequent bus services along 
Durham Road provide good public transport links, particularly to the Urban Core. 
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Appendix 2: Response to Action Point 2d 

Appendix 2: Marketing of Employment Premises and Sites Within Key and Main Employment 
Areas. 

Policy MSGP4 identifies the factors that will be considered by the Council when determining whether 
development or change of use proposals for alternative / non-employment uses (i.e. uses that fall 
outside B1, B2 and B8 use classes) in Key and Main Employment Areas can be considered to justify the 
loss of employment land.  Criteria 1a and 2a of the policy set out the expectation that proposals for 
non-employment uses will provide evidence of unsuccessful marketing.  This note provides more 
detail on the evidence required. 

Marketing Statement 
Development or change of use proposals for non-employment uses within Key and Main Employment 
Areas (as defined by MSGP2 and MSGP3 and on the Policies Map) should be accompanied by a 
marketing statement showing evidence that: 

 The site/property has been registered with at least one agent who normally deals in 
commercial property, and is familiar with local market conditions; 

 An advertising board has been posted in a prominent place on the site for the duration of the 
marketing period; 

 The marketing activity undertaken has been proactive and appropriate to the scale of the 
site/property (see below); 

 Property details (particulars) have been produced to support the marketing activity, which 
outline relevant information, including: type of property/site, size, address/location, 
acceptable/current use(s), rent and/or sale price, and viewing arrangements. 

The marketing statement should identify how many enquiries were received, the number of viewings 
held, the number of offers received and the reason(s) for refusing those offers. 

Marketing activity 
In addition to having regard to the duration of marketing activity (in accordance with the provisions 
of criteria 1a and 2a of MSGP4), the Council expects that the marketing activity undertaken will be 
commensurate with the size of the site/property in question.  Proposals involving property with 
1,000sqm or more internal floorspace, or sites of 0.25ha or larger should have been actively marketed 
at a national level in recognised commercial property publications or websites capable of attracting 
interest from across the UK.  Smaller sites or premises should be advertised through regional and local 
publications/websites as a minimum. 

 


